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Technology and the bank of the future
By Rod Hirsch
The bank of the future will have fewer employees working in smaller offices as lenders
continue to optimize technology that caters to the lifestyles of customers who have
shirked traditional banking in favor of convenience and self-service.
Familiarity that comes with face-to-face transactions between a teller and customer
at a counter is being trumped by customers equally comfortable and adept with their
smartphones, according to Christopher Martin, chairman, president and CEO of The
Provident Bank.
“Technology is changing everything we do,” Martin said during an interview with
Inside Business covering a variety of topics, held at Provident’s corporate headquarters in
MetroPark, Woodbridge.
A 2014 report released by the Federal Reserve Board bears him out. Key findings in the
report include:
• 87 percent of the U.S. adult population has a mobile phone;
• 61 percent of mobile phones are smartphones with access to the Internet;
• 51 percent of smartphone owners have used mobile banking in the past 12 months,
up from 48 percent one year earlier;

• The most common use of mobile banking is to check account balances or recent
transactions;
• 38 percent of mobile bankers have deposited a check using their mobile phone, up
from 21 percent one year earlier;
• 17 percent of all mobile phone owners have made a mobile payment in the past 12
months, up from 15 percent in 2012.
The challenge for banks is to maintain traditional core operations while at the same
time pursuing and embracing the latest technology, according to Martin.
“Payment systems have to adapt to changing dynamics,” Martin said. “Full acceptance
will take time.”
Digital has altered the paradigm. Traditional manual processes – counting cash, adding
and subtracting deposits – has been automated, streamlining the process and eliminating
human error. That, combined with ATMs and banking-by-phone, can trim some of the
operational overhead in each bank branch.
It may reach the point where the bank branch of the future will be staffed by as few as
two people, including a “brainy” kid, as described by Martin, someone tech-savvy who
can provide answers to complex questions to a customer service representative.
The future will bring fewer and smaller branches, fewer tellers and the loss of jobs.
“Who needs 4,000 square feet to conduct business,” Martin said. “We’ve closed more
branches than we’ve opened.”
Provident Bank’s newest branch, modeled as a “bank of the future,” opened in
October. It is located in Newark within Teachers Village, a $150-million mixed-use
development financed by Provident along four blocks of Halsey Street between the
Prudential Center and University Heights.

Chris Martin,
president and
chief executive
officer of The
Provident Bank,
recently shared
his thoughts
about the future
of banking with
Inside Business.

Back here in the present, banking remains “a tough business,” Martin conceded, listing
competitors, heavy liability and government regulations as three of the biggest challenges.
(Continued on page 5)

Banks invest in local communities
By Rod Hirsch
From neighborhood savings & loans to national megabanks, financial institutions are
showing commitment to the communities they serve.
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Regardless of their net assets or number of branches and employees, banks hand out
billions of dollars annually to charities, community causes and nonprofit corporations that
depend on donors to subsidize their operating costs.
Not because they have to – because they want to.
Banks and financial institutions have a long history of investing in their communities
because it makes good business and civic sense. Banks serve the communities in which
they are located and employ local people. Banks support businesses and homeowners.
They have a vested interest ensuring that the fiber of the community is nurtured and
(Continued on page 3)
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Avoiding the “Purgatory of Call Me Back in Two Weeks”

By Andy Gole
We’ve all been there. What should we do about it?
1. The Nature of the Problem
We have a great meeting with the prospect, who expresses a sense of urgency and
reasonably asks for a proposal. It’s clear there was great chemistry. In fact, they “loved us.”
Matching the prospect’s sense of urgency, we quickly turnaround the prospect’s requested
price quote…and then wait.
When we call two weeks later to follow up, the prospect advises us she hasn’t had a chance
to look at the proposal yet, but probably will next week.
The same pattern recurs every two weeks, until the project dies.
I once clocked 60 minutes of discussion in a 90-day period but there were no “thinking
minutes” – no decision-processing by the prospect, who never reviewed the proposal.
2. Why the problem exists
Many new prospects are just shopping or “testing their
pricing.” They are satisfied with the incumbent solution. There
is no sense of urgency to search for and switch to a new vendor.
They may truly enjoy our company, even “toy” with changing
their supplier.
When we leave, these two stark features of reality return:
1. The prospect has a million urgent things to do, perhaps
		 forgetting we exist as we leave the room;
2. They have an acceptable incumbent vendor.

Sometimes they belatedly remember there is a vendor reduction
program. Adding us as a vendor just doesn’t cohere with corporate
policy. Unless we foster a higher level of engagement, the prospect
couldn’t possibly select us as a vendor.
All they have is a price.
3. A Solution – Payments in Kind (PIKs)
One solution to the “purgatory” is to “earn the right” to a higher level of engagement from
the outset. If we make a powerful, even masterful, sales call, the prospect should be willing to
put reasonable “skin in the game.”
When we make a powerful presentation, we:
1. Transform a safe conversation (be my friend) to a serious conversation (maybe we can
		 do business);
2. Learn the closing conditions to become a vendor/partner;
3. Convince the prospect we meet enough of the conditions on the first meeting.
With a serious conversation, we can request the prospect put reasonable “skin in the game.”
We can ask for PIKs – payments in kind.
A payment in kind is a reasonable behavior by a serious prospect – someone who wants to
learn enough about us to determine if we are a fit.
Here’s an example: The prospect requests a proposal, we ask the prospect to visit our
facility, where we will review the proposal. Or perhaps we ask the prospect to check a few
references, while we are preparing the proposal. PIKs can save us from “Puratory of Call Me
Back in Two Weeks.”
© Bombadil LLC 2015

Andy Gole has taught selling skills for 19 years. He started three businesses and has made approximately 4,000 sales calls, selling both B2B and B2C. He invented a selling process, Urgency Based Selling®, with which
he can typically help companies double their closing or conversion ratio. Learn more about Andy’s method at www.bombadilllc.com, at www.urgencybasedselling.net/entrepren.html or by calling him at 201.415.3447.

Your patients count on you
to keep them healthy.
Count on us for your financial health.
Recent transactions:
■ $24,000,000

■ $5,500,000

Financing for Working Capital,
Term & Capital Expenditure Line

Commercial Mortgage, Surgery Center
Term Debt Refinancing & Line of Credit

Leading National Radiology Group–
Central NJ

Surgery Center/Leading Infertility Clinic/
Real Estate Holding Co.–Northern NJ

■ $6,500,000

■ $9,600,000

Financing to Build & Construct
a “Virtual” Surgery Center

Financing for Working Capital,
Term & Commercial Mortgage

Joint Venture with Regional
Hospital–Northern NJ

Branded Pharmaceutical Company/
Real Estate Holding Co.–Southern NJ

At Provident Bank, we understand that healthcare businesses have unique banking
needs. Our local healthcare lenders customize lending solutions and fast financing
for all types of medical practices, partnerships and physician/dental/veterinary groups.
• Equipment financing / lines of credit • 85% loan-to-value for commercial mortgages
• Physician buy-in and buy-out loans • Ambulatory Surgical Center Financing

Call our commercial healthcare lender today!
John Bolich, SVP • John.Bolich@ProvidentNJ.com • 973.656.2441

ProvidentNJ.com

87 branches in NJ & PA to serve you.
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Banks invest in local communities (Continued from page 1)
grows.
“There’s a lot of need out there,” said Chris Martin, chairman, president and CEO of
The Provident Bank, which has 87 branches in New Jersey and Pennsylvania. “You want to
do the right thing for the community.”
For example, The Provident Bank Foundation in April donated $100,000 to the
Children’s Hospital at Saint Peter’s University Hospital in New Brunswick to purchase a
bedside videoconferencing system, enabling parents to see their babies in the neonatal
intensive care unit 24 hours a day. The system also allows medical staff to post electronic
notes to viewers, keeping them updated on a baby’s schedule and activities.
“That’s what you want to do,” Martin said. “You want to see impact, something
innovative.”
The Provident Bank Foundation was established in 2003 to enhance the quality of life
in New Jersey through support of not-for-profit groups, institutions, schools and other
organizations that provide services in communities served by The Provident Bank. Since
its founding, the foundation has provided more than $19 million in grants for programs
focusing on education, health, wellness, recreation, the arts and social and civic services.
Northfield Bank, with 30 branches in New Jersey, Staten Island and Brooklyn, has a
similar approach.
“We’ve been around since 1887 and have always been a community bank,” said Damien
Kane, vice president and director of marketing. “We try to stay true to our roots as a
community bank. We believe strongly in the neighborhood we’re in and we look at us as
being a part of that local neighborhood.
“There are groups doing great work for the community. We want to be a good
corporate citizen and neighbor, give back where we can. It’s where we live, we work and
operate. We want to do anything we can to help.”
The Northfield Bank Foundation was founded in 2007. It supports not-for-profit

groups, institutions, schools or other organizations operating in the communities in which
Northfield Bank does business. The Foundation focuses its efforts on projects to support
education, health and human services, youth programs and other types of community
organizations or civic-minded projects that improve the quality of life. To date the
Foundation has awarded in excess of $4.2 million.
An investment in the community is a long-term investment in people, according to
Sonya Solenske, vice president of corporate communications for RSI Bank, the oldest
continually operating mutual bank in New Jersey.
“To be honest, we are a community bank and the oldest mutual savings bank in the
state because of our involvement in the community,” she said.” That’s who we are – not
because we have to but because we want to promote the community in which we serve.
I take Brownie troops on a tour of the bank, give them a snack, little things like that really
make a difference.”
RSI has a main branch in Rahway and two satellite branches and does things in a big way
for the community, according to Solenske.
“We sponsor almost every event in Rahway,” Solenske said. “We recently gave a
donation of $10,000 to the Gateway Family YMCA Rahway branch. We underwrite the
expense of a financial literacy program for students in Woodbridge.”
RSI also funds and promotes the annual Rahway Day and Taste of Spring restaurant tour
and provides grants for low- and moderate-income housing, according to Solenske.
TD Bank provides financial assistance each year to a variety of cultural and community
events, as well as health and human services organizations. Grants are provided through
the TD Charitable Foundation. Corporate and Community Sponsorships are provided by
TD Bank. Last year TD Bank donated $16.8 million through its foundation and provided
$5.8 million in community sponsorships to thousands of groups. Since its inception in
2002, the TD Charitable Foundation has awarded more than $132 million to communities
from Maine to Florida.

Building your business... We're here to help.
FREE Business Checking
• No Minimum Balance Requirement
• FREE Business Debit Card
• No Per-Check Fee
• Unlimited Check Writing
• FREE Online Banking
• FREE Mobile Banking*
Contact Brian Dwelle, Senior Branch Administrator
bdwelle@RSIbanking.com or directly at 732.587.1572
1500 Irving St. Rahway • 2401 St. Georges Ave. Rahway

RSIbanking.com

*Must be enrolled in Business Online Banking
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The Credit Union Difference…
Can Make All the Difference
At Aspire, we’re proud to be a credit union. Why? Because we put members first.
By focusing on people – not profits – we’re able to provide bigger savings, greater
benefits and a better overall banking experience. See the difference for yourself:
Credit unions are not-for-profit financial
cooperatives that return any excess earnings to their
members in the form of higher dividend rates and
enhanced products and services.
Like banks, credit unions offer a comprehensive
array of loans, deposit products and services – but
typically with better rates and fewer fees.

Federally-insured credit unions like Aspire provide
insurance protection up to at least $250,000 by the
National Credit Union Association (NCUA).
Aspire members enjoy comprehensive online
services, as well as nationwide access to cash
through shared branching and surcharge-free
ATMs in the Allpoint™ and CO-OP® Networks.

Every credit union is owned and controlled by its
members – not by a group of outside shareholders.

Join Aspire today, and experience all the
benefits of credit union membership!
888.322.3732
www.aspirefcu.org
Federally Insured by NCUA.

Simply visit aspirefcu.org to view our eligibility
requirements and complete a New Member Application.
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(Continued from page 1)

Against that backdrop, banks are attempting to embrace a digital strategy, which will require
a top-to-bottom rebuild of what have become outdated infrastructures. Banks will need to shift
from an impersonal account-based relationship to one that is more friendly and interactive and
offers products and services the customer demands, according to Martin.
Traditionally, banks are slow to innovate, burdened as they are by federal regulations,
oversight and compliance issues. Banks are following the leads of non-bank entities like PayPal,
which revolutionized the Internet when it introduced online payments, and Square, which
enables consumers to use their smartphones for onsite, portable payments to merchants for
goods and services.
Banks will have to do a better job of introducing innovations, or at the very least, be quick to
adapt the latest technology and trends, according to Martin.
Banks also are challenged by onerous regulations and oversight that came about in the wake
of the subprime mortgage crisis in 2008, Martin said.
The Dodd-Frank Wall Street Reform and Consumer Protection Act and the Troubled Asset
Relief Program worked in tandem to bail out the country’s banking system. TARP enabled the
federal government to purchase assets and equity from financial institutions and authorized
expenditures of $700 billion. Some banks were forced to avail themselves of the TARP money
because of bad loans. Others, like Provident, did not do so because their loan portfolio was not
affected by the subprime loans.
“We didn’t take any TARP money,” Martin said.
Yet the regulations have tempered banks’ appetites for loans and that has affected banks’
investments in their communities, according to Martin.
“Banks are not as aggressive,” he said. “They’re only looking for ‘A’ loans.”
Dodd-Frank also requires banks with assets in excess of $10 billion to create a free-standing
risk committee, seen by many in the banking industry as one more layer of bureaucracy. That
threshold also requires higher FDIC insurance payments from the bank – and more regulations,
according to Martin.
Martin said he recently participated in a meeting with 20 other bankers in Washington,
institutions with net assets ranging from $5 billion to $50 billion. The consensus was DoddFrank has done its job and that some of its regulations need to be relaxed.
Lawmakers, however, don’t share that view, according to Martin.

“The regulatory environment is over the top,” Martin said. “There’s no appetite to
change the law.”
Martin said banks will continue to consolidate, though the frenetic pace of mergers has
slowed considerably from just a few years ago.
In December, 2013, Provident Financial Services, Inc. the parent company of Provident
Bank, acquired Team Capital Bank for $122 million, helping to expand its service area
into western New Jersey and eastern Pennsylvania. Provident increased the number of its
branches to 87 and boosted its net assets to $8.4 billion..
The bank also provides fiduciary and wealth management services through its wholly
owned subsidiary, Beacon Trust Company.
Martin also touched on the business outlook in general, noting New Jersey businesses
performed better in 2014 than the preceding year and that the outlook for 2015 is
positive. State officials last month supported that position, announcing that collection of
tax revenues has exceeded forecasts, with an additional $200 million expected to be sent
to Trenton by June 30.
Provident Bank’s 2014 Business Barometer, which surveyed more than 300 business
owners, revealed:
• 82 percent said they are either somewhat or very optimistic about 2015, compared
to 12 percent the previous year;
• 15 percent said they expect growth of 10 percent or more in the coming year,
compared to 12 percent last year;
• Of the 37 percent of companies that are planning workforce changes in 2015, 57
percent will be looking to add part-time workers, as compared to 40 percent the
previous year, while 46 percent are planning to add full-time employees, compared to
20 percent the previous year;
• Nearly half, or 45 percent, indicated they conduct business banking online more than
50 percent of the time; 44 percent said they use online bill-pay frequently.
“As a company that’s been doing business in New Jersey for 175 years, we have seen
firsthand what it takes to survive and thrive here and we are encouraged by the responses
from this year’s survey,” Martin said.
“While we know most businesses remain cautious in their optimism, the fact that many
did better overall in 2014 and are optimistic about 2015 is heartening.”

Your
Gateway
to Business...
Your
Gateway
to Business...
Giovanni Lavorato

Edward J. Gunther, Jr.

egunther@centricbenefits.com

President

P 908-738-2003 direct
F 908-665-1139
219 South Street
New Providence, NJ 07974
www.centricbenefits.com

(908) 862-0020

1700 W. Elizabeth Avenue, Linden, NJ 07036
www.amiciristorante.com

Attorney at Law
jestabrook@lindabury.com

Gateway to
Business...

Angie Tsirkas

Vice President
Business Development Officer
1410 St. Georges Avenue
Avenel, NJ 07001
(732) 499-7200 ext. 1536
atsirkas@eNorthfield.com

JAMES K. ESTABROOK

53 CARDINAL DRIVE
P.O. BOX 2369
WESTFIELD, NJ 07091
TEL (908) 233-6800 x2358
FAX (908) 518-2760
www.lindabury.com

O’Connor Davies, LLP
20 Commerce Drive, Suite 301, Cranford, NJ 07016
T: 908.272.6200 | F: 908.272.2416

www.odpkf.com
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to place your
business card in the
“Gateway to Business” section,
call 732-303-9377
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Inside Views
The Degree – the debt – the job

I recently made a presentation to a room full of educators and business
people. It was at an annual event where the Gateway Regional Chamber
of Commerce speaks about the need to encourage skill-based education
to prepare our youth for the workforce. We forcefully demonstrate the
return that certain skilled-based education will provide over a more
general liberal arts education.
Jim Coyle
As part of my talk, I asked how many people in this large room had
ever talked to their kid about developing a specific job skill. Now remember, the audience is
about half teachers and half business people. And the business people are from companies that
hire skilled labor.
Not one hand in the room went up. Not one hand.
I next asked how many people new a recent graduate who was living at home, working at a
menial job and saddled with loads of debt.
Every hand in the room went up.
A couple generations ago a college degree, any degree, was a ticket to a better life. Up until
maybe the 1980s business was most interested in hiring people who were educated. There were
plenty of people who were skilled but there was a definite bias toward the college graduate.
Every household in the country caught on to this bias and the dinner conversation was about
the need to get a college degree. “Johnny, you are going to college whether you like it or not. I
don’t care what you study. I never had the opportunity but I’m going to make sure you do!”
Every high school in the country also caught on. Life skill training like shop, home economics
and financial literacy were all dropped from the curriculum. Every high school will tell you their
success rate in getting kids into college. Ask them how many of their graduates got jobs, or have
built successful careers, and they will look at you blankly.
Colleges and universities also caught on to the program. They have made college so fun and
so easy that who in their right mind wouldn’t want to go?
Don’t want to study math? Okay, how about a degree in the history of film? Socially conscience
but don’t like science? An environmental studies degree is just for you. Want to be a diplomat?
Study in our School of International Relations and join the tens of thousands vying for a couple
hundred slots opening at the State Department each year. Like to write? Get a journalism degree
and join all the reporters in the soup line.
Parents, high schools and universities are all complicit. In the case of parents it is naiveté. In
the case of high school teachers and guidance counselors, it is old-line thinking. Universities, on
the other hand, have become snake oil salesmen. More and more they often provide a worthless
product at tremendous cost.
Student debt now exceeds $1.1 trillion and has long surpassed credit card debt. The average
college graduate is saddled with $30,000 in student loan debt, and many exceed $100,000 in loan
repayments.
These huge debt levels are problematic because they are overwhelming obligations thrust upon
young people at a time when their earning potential is at its lowest. And there is no way they can
get out of the loans. They stick with you through bankruptcy and are never forgiven. They ruin
your credit score and can keep you from buying a house or even a car.
And if your degree doesn’t get you a job, you’re in a really tough place.
There is a lot of blame to share. But at the end of the day it is the job of the parent to guide
their children. What parent would ever let their kid buy a $100,000 car without a job? We need
to exhibit the same level of concern when advising our children on their education path.

Copyright James Coyle 2014

I NSIDE BUSIN E S S
A publication of the Gateway Regional Chamber of Commerce
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Telephone (908) 352-0900 • Fax (908) 352-0865 • www.gatewaychamber.com
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Look...
TheInside
Inside
Look...

The Gateway Regional Chamber of Commerce recently held its 41st Annual Golf
Outing at Suburban Country Club. Nearly 80 golfers and guests attended and at the
reception following the golf joined in honoring Kate Conroy, the chamber’s former
vice president of marketing who recently left for a new position at the New Jersey
Business and Industry Association. Good luck, Kate.
_______________________________
The Provident Bank recently announced two new
appointments. Brian Schoener has joined the bank as vice
president and relationship manager for the business banking
team. In this position, Schoener is responsible for developing
new commercial loan business and managing a portfolio
of commercial loan customers. Prior to joining Provident,
Schoener worked at Sun National Bank, M&T Bank and TD
Bank/Commerce Bank. He has a bachelor of science degree
from Fairleigh Dickinson University.
Robert Rocco has joined the bank as vice president and area
manager for the Madison and Denville branches. In this position,
Rocco is responsible for business development, community
development and the daily operation of the branches. Before
joining Provident Rocco worked for Weichert Financial Services
as a Gold Services Manager and prior to that as a sales agent
and sales manager with Prudential Financial Services. He holds
a bachelor of art degree from LaSalle University.
Provident also recently announced the conclusion of its “Committed to Share”
sweepstakes co-sponsored by the Star Ledger. The sweepstakes gave New Jersey and
eastern Pennsylvania residents the opportunity to win cash prizes and pick a charity
of their choice to receive a matching donation. During its eight-week run, the bank
conducted random drawings, awarding $9,600 in prizes to 48 daily sweepstakes
winners and their charities. The grand prize was $5,000 and a $5,000 matching
donation to a charity.
More recently, as part of National Volunteer Month in April bank employees spent
a day rehabilitating a home for Rebuilding Together, which helps to repair homes
and facilities for low-income individuals and non-profits in need. Volunteers painted,
repaired a fence, cleared out debris and more.
_______________________________
Atlantic Health System has announced that Dr. Yaron Moshel has recently joined
Overlook Hospital’s neurosurgical team and the Brain Tumor Center of New Jersey.
Moshel is one of a select few surgeons who specialize in removing deep-seated
brain tumors using technology that includes computer-guided navigation, awake
intraoperative brain mapping, endoscopy and microsurgery.
Atlantic also announced that Morristown Medical Center recently earned The
Joint Commission’s Gold Seal of Approval for Wound Care Certification, highlighting
not only the high quality of its services but also efforts to enhance them in years to
come. The Gold Seal of Approval is a symbol of quality that reflects an organization’s
commitment to providing safe and effective patient care.
In addition, Atlantic Health has been named among “America’s Best Employers
2015” by Forbes magazine. The health care network was ranked No. 76 of 500 on
the national list, which spans 25 different industries and includes companies such as
Google, Facebook, Apple and L.L. Bean. Atlantic Health is the only New Jersey-based
health care organization to make the list.
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Where the Chamber Stands...
Congress should get out of the way on foreign trade

Lindabury, McCormick, Estabrook & Cooper has announced that 10 of the
firm’s attorneys recently were selected by their peers for inclusion on the lists of
New Jersey Super Lawyers and Rising Stars for 2015. The firm showed its
strength in the areas of construction litigation, employment and labor, environmental,
estate and probate and insurance litigation. This year was the 10th that attorneys
David Hardin, Joseph Imbriaco and Edward Frisch have been recognized as New
Jersey Super Lawyers.

There is a debate taking place about whether or not Congress should renew the Trade
Promotion Authority (TPA) and grant President Obama – and the next president – fast
track authority to negotiate international trade agreements that Congress can either
approve or disapprove but not amend or filibuster.
The real debate is whether the United States should participate in the Trans-Pacific
Partnership (TPP), a trade agreement between the United States and 11 other Pacific
Rim nations being negotiated by the Obama administration. In truth, the argument is
between those who are uninformed and those who wish to open new markets to the
U.S. businesses and create jobs here in the United States.

The firm also recently sponsored the 2015 Partners for Women and Justice spring
benefit. Partners for Women and Justice is an organization dedicated to providing
aid and creating change for abused and underprivileged women in New Jersey,
promoting equal access to legal services for women in need of assistance and
providing a wide range of services, including financial planning seminars, pro bono
legal representation for domestic abuse and family law cases, free legal clinics and an
emergency assistance telephone hotline.

TPP will create a level playing field between the 12 members, reducing tariffs and
other barriers for U.S. businesses and creating a greater demand for U.S. goods.
Over the last two decades the Asia-Pacific region saw its middle class grow by
2 billion people and it is expected that will increase by another 1.5 billion by 2020.
According to the International Monetary Fund, the global economy will grow by more
than $20 trillion over the next five years and nearly half of that will be in Asia. This is a
growing market bursting with consumerism and U.S. businesses will greatly benefit by
expanding their offering of products and services in this region.

_______________________________

Under current conditions U.S. businesses are falling behind in this market. While
U.S. exports to the Asia-Pacific region increased from 2000 to 2010, our share of the
region’s imports declined by 43 percent. Asian-Pacific countries typically impose strict
tariffs and other barriers on U.S. imports that the United States does not impose on
imports into this nation. According to the World Economic Forum’s Global Enabling
Trade Report, the United States received a ranking of 130 out of 138 world economies
in terms of “tariffs faced” by its exports. By requiring all members to play by the same
rules, the TPP will open these vast markets to U.S. businesses.

Union County College has named three new community
members to serve on the College’s board of trustees, Cherron
Rountree, Marlenes Teixeira and Abubakar Jalloh. Rountree is the
Business Administrator for the city of Rahway, Teixeira is the choral
director for the Terence C. Reilly Gifted and Talented School #7 in
Elizabeth. Jalloh is the Municipal Clerk for the city of Plainfield.
Jalloh

Trade is essential the United States economy and that of its states. The United States
exported nearly $700 billion in goods to all TPP markets in 2013, or about 44 percent
of our total exports, supporting millions of U.S. jobs.

The college also announced that Elizabeth Cooner has been
named the school’s executive director of institutional
research in the Assessment, Planning and Research
Department, which supports the college’s strategic
planning, institutional development and assessment
processes. Cooner brings to Union County College more
than 15 years of research and planning experience in both
higher education and in the corporate research industry.
She holds a master’s degree in Public Policy Analysis from
Georgetown University and a bachelor’s degree from
Cooner
Villanova University.

New Jersey businesses exported more than $36 billion in 2013 and nearly a third
of that, or $12 billion, annually goes to TPP markets. As of 2011 (the latest numbers
available), exports supported 123,000 jobs and one-fifth of New Jersey manufacturing
jobs depend on exports. Small- and medium-sized businesses accounted for more than
92 percent of those New Jersey businesses exporting to foreign markets in 2012.
Certainly opening new foreign markets on a level playing field will help businesses –
and their workers – throughout the United States and New Jersey.
There are those who argue TPP will in fact cost jobs but the results of past trade
agreements do not bear out their claim. According to the U.S. Chamber of Commerce,
trade agreements currently in place have boosted U.S. output by more than $300
million and supported 5.4 million U.S. jobs. The United States has a trade surplus with
our 20 existing trade agreement partners as a group and U.S. manufacturers’ exports to
these partners have topped $650 million in recent years, generating revenue of about
$55,000 for each U.S. factory worker.
On a macro level, Nike – long accused to relying too heavily on foreign labor – has
pledge to expand footwear manufacturing here in the United States if Congress grants
Obama fast-track authority on TPP, creating 10,000 new manufacturing and engineering
jobs over the next decade. It is logical to think other businesses will follow suit.
Critics of renewing the TPA and granting Obama fast-track negotiating authority
argue doing so will kill TPP, and they likely are right. Foreign nations historically have
proven leery of making the difficult political decisions during the final stages of trade
negotiations when the U.S. administration has not had this authorization. The fast-track
authority therefore places the United States at its strongest position to secure the best
possible trade deal for U.S. businesses and their workers.
In addition, the absence of the TPA allows Congress to amend and/or filibuster an
agreement – death by a thousand cuts. The dysfunction that now defines the U.S.
Congress cannot be allowed to infect foreign trade agreement negotiations, as well.
Congress must approve the Trade Promotion Authority and fast-track the Obama
administration’s negotiation of the Trans-Pacific Partnership. The future financial well
being of U.S. businesses and their workers depend on it.

Vic Richel (left), chairman of the Union County College board of trustees, and college
president Margaret McMenamin (right) welcome Marlenes Teixeria (center left) and
Cherron Rountree as new members of the board.
(Continued on page 10)
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Gateway Chamber Inside Connection Directory
Attorneys
Abdou Law Offices,LLC.
124 Westfield Avenue, Clark, NJ 07066
Phone: Tamer (Tom) Abdou, Esq., (732) 540-8840
Fax: (732) 540-8842 www.abdoulaw.com/
Abdou Law Offices ensures business and individual
clients personalized attention expected at a small firm
with the skills and competence of a large law firm.
Genova Burns LLC
494 Broad Street, Newark, NJ 07102
Phone: Brian W. Kronick, Esq., (973) 533-0777
Fax: (973) 533-1112 www.genovaburns.com
Law firm with over 70 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business interests.

Auto Glass Repair & Replacement Service
Novus Glass
87 Sagamore Dr. New Providence, NJ 07974
Phone: Alex Rodriguez (908) 477-1752
Fax: (908) 379-8760
www.novusautoglass-nj.com
Novus Auto Glass offers Windshield Repair &
Auto Glass Replacement for any window on your vehicle.
Our Mobile Service Center Come to you for Free.

Banking/Financial
Northfield Bank
(See our ads on page 5 and back cover)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014 www.eNorthfield.com
Full-service commercial bank providing better business
banking solutions to customers in New Jersey, Staten Island and Brooklyn.
Provident Bank
(See our ad on page 2)
1139 Raritan Road, Clark, NJ
Phone: Paula Palermo, (732) 499-0800
Fax: (866) 898-5210 www.ProvidentNJ.com
The Provident Bank emphasizes personal service and
commitment in attending to the financial needs of businesses,
individuals and families in northern and central New Jersey.
TD Bank 		
Martin Melilli, Union & Essex Regions
Phone: (888) 751-9000
www.tdbank.com
TD Bank, America’s Most Convenient Bank, is one of the
10 largest banks in the U.S., providing more than 7.4 million customers with a full
range of retail, small business and commercial banking products and services at
more than 1,250 convenient locations throughout the Northeast. Follow TD Bank
on Twitter at www.twitter.com/TDBank_US or visit www.tdbank.com.

Certified Public Accountants & Consultants

Energy
Supreme Energy Inc. 		
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148
www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy services including
“GREEN” solar energy options. From oil to natural gas and electric,
maintenance to installation, commercial to residential- we do it all! Call or
click now to find out how you can start saving on your energy bill today!

Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600
Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure
travel with free shuttle service to and from Newark
Airport. More than 17,000 square feet of meeting space.

Industrial Products, Services, Solutions
Financial Services & Investments
R Seelaus & Co Wealth Management Group
25 DeForest Ave, Summit, NJ 07901
Phone: Richard C. Callaghan, Jr. CFP®, (800) 922 0584 x 3025
Fax: (908) 273 5845
www.rseelaus.com rcallaghan@rseelaus.com
Integrated Investments by Investment Expert’s.
Full service broker dealer which been in business
for 30 years.

In Control, LLC
PO Box 356, Millington, NJ 07946
Phone: Kevin Ravaioli (908) 212-3078
Fax: (908) 604-8422
www.incontrolusa.com
Business Description: We provide safety inspections using bar code
technology for meeting compliance requirements, asset management and
data migration services and more. See our website for details.

Moving and Storage
Flexible-Stay Accommodations
AVE by Korman Communities 		
1070 Morris Avenue, Union NJ 07083
Phone: Jason Gershon, (908) 379-9539
www.aveliving.com
AVE specializes in flexible-stay accommodations.
Our furnished suites and unfurnished rental residences are the ideal housing
solution for business travelers, those in transition, or anyone who desires
carefree living. AVE’s amenities and services are unparalleled.

Health Insurer
AmeriHealth New Jersey
259 Prospect Plains Rd, Bld, M, Cranbury, NJ 08512
Phone: Steve Carr (609) 662-2400
Fax: (609) 662-2360
www.amerihealthnj.com
AmeriHealth New Jersey is a statewide health insurer
focused exclusively on New Jersey, allowing us to focus on the needs, and
improving the health of, our New Jersey customers.

Flatbush Moving Van Company
830 E. Elizabeth Avenue, Linden, NJ 07036
Phone: John Liantonio, (908) 925-8500
Fax: (908) 925-8100
www.flatbushmoving.com
Since 1922, Flatbush Moving Van Company has
been the preferred mover of choice in New York
and New Jersey, providing quality moving and storage needs.

Office Furniture and Planning
KAD Associates
498 Inman Ave, Suite 201, Colonia, NJ 07067
Phone: Michael Blumenau, (732) 943-2192
Fax: (732) 943-2194
www.KAD-Associates.com
KAD Associates is a provider of Business Furniture
Services and Corporate Space Planning. We take an integrative approach to
each project ensuring successful completion and adherence to budgetary and
time requirements.

Recreation/Sports
Hospital/Healthcare
NJ Sharing Network
(See our ad on page 11)
691 Central Avenue, New Providence, NJ 07974
Phone: Elisse E Glennon (908) 516-5400		
www.NJSharingNetwork.org
NJ Sharing Network is a non-profit, federally
designated organization responsible for the recovery
and placement of donated organs and tissue for the
nearly 5,000 New Jersey residents in need of life-saving transplants.

Mountainside Indoor Tennis
1191 US Highway 22 East, Mountainside, NJ 07092
Phone: Georgia Aquila, (908) 232-0310
Seasonal indoor tennis facility open to the public seven days
a week beginning September to May. Six heated courts,
large viewing lounge, lessons, clinics and stringer on site.

Safety Products Distributor

O’Connor Davies, LLP
(See our ad on page 5)
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Robert Wood Johnson
Phone: Joseph A. Fazio, (908) 272-6200
University Hospital Rahway
Fax: (908) 272-2416
865 Stone Street, Rahway, NJ 07065
www.odpkf.com
Phone: Kirk C. Tice (732) 381-4200		
With offices in Cranford and Paramus, New Jersey, and five locations in
www.rwjuhr.com
New York and Connecticut, we provide a full range of accounting,
taxDavies,
andLLP
O’Connor
Robert Wood Johnson University Hospital
Commerce Drive, Suite 301, Cranford, NJ 07016
management advisory services to businesses and individuals. 20
T: 908.272.6200 | F: 908.272.2416Rahway is an acute care hospital with a mobile
www.odpkf.com
intensive care unit, extensive rehabilitation services, a joint replacement
center, and a rehabilitation unit.
Charter Transportation

Select Safety Sales LLC
1145 Maurice Avenue, Clark, NJ 07066
Phone: Matthew Kane, (866) 864-3495		
Fax: (732) 381-4365
www.selectsafetysales.com
Distributor of safety products which include First Aid
Supplies, Fire Safety Products, Personal Protective Equipment,
Eyewash Stations and Portable Handwash Stations.

Villani Bus Company
811 E. Linden Avenue, Linden, NJ 07036
Phone: Courtney Villani, (908) 862-3333
Fax: (908) 474-8058 www.villanibus.com
Villani Bus Company is a family owned and
operated school and charter bus company providing reliable transportation
locally and over the road for over 93 years

Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and surveillance
systems to all of New Jersey and beyond.

Trinitas Regional Medical Center 		
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799
www.TrinitasRMC.org
A full-service medical center offering quality care in cancer,
cardiac, renal, sleep disorders, wound healing, diabetes,
maternal/child health, psychiatry, women’s and senior care.

Transportation

Education
Union County College 		
1033 Springfield Avenue, Cranford, NJ 07016
Phone: Ellen Dotto, (908) 709-7501		
Fax: (908) 709-0527
www.ucc.edu
Union County College is a public comprehensive
community college providing quality, affordable, accessible
educational programs that serve the greater Union County region.

Security

Hotels
Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006
Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 591 guest rooms and 13,000 square feet of banquet space.

FedEx Corporation		
630-640 Dowd Avenue, Elizabeth, NJ 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide with
a broad portfolio of transportation, e-commerce and
business services. Offers integrated business applications through our
operating companies under the respected FedEx brand.

G

A

T

E

W

A

Y

X

Did
Know...
DidYou
You
Know...

R

E

G

I

O

N

You can rewire your brain for business success?

By Valeh Nazemoff

Do you ever feel like you’re drowning in the flood of data you receive each day? Are
you simply reacting to challenges at work instead of proactively addressing them?
You are not alone. A new approach called “The Four Intelligences” can serve as a
life preserver to help us master the flood of information we receive every day.
I commonly see executives struggle attempting to answer two key questions:
1. Are you confident your organization’s performance will improve?
2. Do you believe the information you have in hand is accurate?
The management team at one client in particular was providing their executives
with mountains of reports, sometimes hundreds of pages. The execs were
overwhelmed and didn’t know how to make sense of it. They weren’t sure what
questions to ask, what data they needed or why they needed it.

What are the Four Intelligences?
1. Financial Intelligence: Collect and use financial data to generate insights that lead to
increased cash flow, profitability and growth, as well as quality and productivity.
2. Customer Intelligence: Understand your customers and how to find, attract and
connect with them on multiple, nuanced levels.
3. Data Intelligence: Create easily understood, organization-wide processes,
procedures and systems through collaboration. Communicate data in a timely
manner and useful visual format.
4. Mastermind Intelligence: Build a non-judgmental, creative environment based
on mutual respect and collaboration. Empower employees to be innovative when
engaging and supporting partners and customers.

Each of the Four Intelligences encompasses a unique set of questions for every
decision-maker to ask himself or herself and their team. By training their brains to
This new approach for business transformation blends practical strategies based on think along these lines, they will be able to use the outputs from these queries to
research from organizational psychology, neuroscience, business analytics and multiple identify, evaluate and pursue transformational opportunities.
“When the student is ready, the master appears”
intelligences theory. These types of intelligences – financial, customer, data and
mastermind – are different but interrelated and, when coupled with key exercises,
This expression applies to the workplace, as well. But what does it mean to you? It
can lead to exponential organizational change. This knowledge can benefit anyone
means that true learning and transformation can only occur when you have the right
from individual leaders up through entire organizations.
attitude, or mindset.
That’s what sparked my creation of the “Four Transformational Intelligences.”

To make this mental transition, you must prepare, prepare and then prepare some
more. Asking the proper strategic questions at the outset of a project can help you
avoid costly rework, delays and deviations from strategy. Thorough and strategic
assessment and documentation is key, as it paints a clearer picture of potential
impacts on people, processes and systems.

Gateway TODAY!

Today!

Get On the Same Page

Let’s say you ask all the right questions and map out your strategy. Then you must
be all set, right? Not yet. Does everyone who will be impacted – both internally and
externally – by this project share the same definitions of key terms? Of necessary
action items? Of who is responsible for what? By ensuring that all players are on the
same page from the get-go, you establish a cohesive mindset that improves your odds
of achieving impactful and lasting change.

An Iterative Cycle
Tuesday, June 16, 2015
7:30 AM
10 AM& South 31st Street, Kenilworth,
Kenilworth
Inn,to
Boulevard
NJ 07033
cycle. By constantly
reevaluating changing conditions through the lenses of Financial,

Friday, September 20, 2013, 7:30TheAM
– 10 AM
Four Intelligences are not a static tool – they represent a dynamic, iterative
Customer, Data and Mastermind Intelligence, you provide yourself with ongoing
Network with 75-100 Guests!
opportunities to refine and readjust strategy as needed.
Receive Contact Information
for Allwith
Attendees!
 Network
75-100 Caution:
Guests!
May Be Habit Forming
Two 1-on-1 Meetings!

 Receive Contact Information for
Attendees!
Just All
like with
any new pattern of behavior, harnessing the power of the Four
Intelligences comes through practice. Your goal is to create a habit of automatically
 Two
1-on-1
Meetings!
thinking along the lines of the Four Intelligences. Once that occurs, you can easily spot
Pre-Paid Registration - $10
• At the
Door - $20
what areas can benefit from your attention and then improve them, helping yourself
and your organization.
 Special Door Prize!*
Holiday Inn, 36 Valley Road, Clark, Sponsored
NJ 07066
by
(exit 135 off GSP @ Clark Circle)

Please contact Bidisa at the Chamber

908-352-0900

As you learn to cut through the clutter of daily data and collect and use critical
information, you’ll see that you have optimized business performance through
a combination of strategy, technology and teamwork. Then, you will be able to
confidently answer “Yes” to those two key questions.
Valeh Nazemoff is the senior vice president and co-owner of Acolyst, a business technology
performance management consulting firm. Learn more at www.valehnazemoff.com and
www.acolyst.com.
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Inside Look (Continued from page 7)
Berkeley College has announced the appointment of Chris
Grevesen as the first dean of the new School of Graduate
Studies. In this role Grevesen will launch the college’s Master
of Business Administration (MBA) program in Management,
which is being offered beginning September. He also will be
responsible for implementing innovative academic programs
that resonate with employer needs and help students gain
expertise in their field and advance professionally.
Grevesen previously served at DeVry University as
president, New Jersey Campuses, chief academic officer,
as a faculty member in the Business Department and dean
of General Education. He holds a doctorate in management from Rutgers Business
School, a master’s in business administration in finance and strategic management
from Rutgers Graduate School of Management and a bachelor of arts in Spanish and
education from Rutgers College.

AmeriHealth New Jersey recently was named one of the Best Places to Work in
New Jersey for the fourth consecutive year. This survey and award program identifies,
recognizes and honors the top places of employment in New Jersey that benefit the
state’s economy, its workforce and businesses. AmeriHealth New Jersey was named
one of the Best Places to Work in New Jersey in the small/medium category.
Elizabethtown Gas recently announced the company’s newest effort to expand
access to financial assistance for its customers. The company launched Warm
Neighbors, an energy assistance program designed to provide customers with more
help in managing their natural gas bills. The program, which supplements other
forms of financial assistance, is funded by the voluntary donations by Elizabethtown
Gas employees and customers who, at any time during the year, can add $1, $2,
$5, $10, $15 or $20 to their monthly natural gas bill payment. The AGL Resources
Private Foundation, the charitable arm of Elizabethtown Gas’ parent company, AGL
Resources, also matches contributions up to $25,000. Last year, Elizabethtown Gas
customers donated more than $76,000 to a similar program.
_______________________________

_______________________________
The Irish Business Association, a member of the Gateway Regional Chamber of
Commerce, has named its award winners for the organization’s 2015 annual Awards
Dinner. Brian Reilly, senior account executive at Centric Benefits Consulting, has
been named Man of the Year. Kathleen Connelly, a partner at the law firm Lindabury,
McCormick, Estabrook & Cooper, has been named Woman of the Year. Scomage
Information Services, a business technologies solutions company, has been
named Company of the Year. The dinner will be held June 25 at The Westwood in
Garwood. For tickets visit www.gatewaychamber.com and click on Events.

Cordially invites you to attend

The 14th Annual Scholarship Awards
and Business of the Year Dinner

Attending the 2015 Annual Golf Outing of Community Access Unlimited (CAU) were Debbie
Dreher (center left), CAU development director, Mwaura Muroki (left) and Mary Ann Beltz
of Valley National Bank, a reception sponsor, and Mark Sulpizio, principal at Innovative
Benefits Planning, also a reception sponsor. More than 60 golfers helped raise more than
$48,000 for the nonprofit, which supports people with disabilities and at-risk youth.

Honoring
Phillips 66 Bayway Refinery and Metro Liquors
Person of the Year Award • Courtney Villani
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Thursday, June 11, 2015
5:30 pm - 9:00 pm • Program Begins at 6:00 p.m.
III Amici Ristorante
1700 W. Elizabeth Avenue • Linden, New Jersey 07036
For additional information contact
Janet Miller at (908) 928-1010 or jmiller@coxprinters.com

contact Joanne Vero at 732-303-9377
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Honor.

We stand behind our word,
and you can count on us
to do the right thing,
always.

n e w lo ca ti

on!

5K WALK

5K WALK & USATF CERTIFIED RACE

SUNDAY, APRIL 12, 2015

SUNDAY, JUNE 7, 2015

Bergen Community College
R T!
400 ParamusRRd,
Paramus,
R SUPPONJ
U
O
Y
O
ANKS F opens at 8:45am
Registration
TH
Presented by and in
cooperation with:

BAYWAY
REFINERY

NJ Sharing Network Headquarters
691 Central Ave, New Providence, NJ
Registration opens at 7:30am
Presenting sponsor:

In cooperation with:

Funds raised by the NJ Sharing Network Foundation support donor families,
research, and education about organ and tissue donation and transplantation.

Linden, New Jersey
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Doesn’t your business have better
things to do with its money than pay
unnecessary bank fees?
We think so. That’s why unlike all those other banks, our business checking doesn’t charge
those sneaky per check or monthly account analysis fees. And we didn’t stop there. We also
offer businesses free online cash management and online bill pay. Small business loans with
fast, local decision-making. And a host of other banking services all created to help your
business grow. At Northfield Bank, we figured the less you spend on bank fees, the more you
can spend on your business.
Contact Angie Tsirkas at 732.499.7200

Equal Credit Opportunity

eNorthfield.com/Business

