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Hospitals and physicians find they make great bedfellows
By Rod Hirsch
Like blushing adolescents lined up at a Sadie Hawkins dance, hospitals and doctors across New
Jersey are joining hands in partnerships thrust upon them by sweeping changes brought on by the
Patient Protection and Affordable Care Act and revised Medicare regulations and guidelines.

ACOs are one of the major components of the Affordable Care Act. One of the basic tenants
of the sweeping legislation is maintaining or improving the quality of care while increasing
accountability and eliminating waste, duplicity and redundancy.

Hospitals are aggressively recruiting doctors to become employees while physicians, hardpressed to keep up with regulations, comply with paperwork and maintain quality care, are turning
to the hospitals.

The ACO structure places a degree of financial responsibility on the providers to improve care
management and limit unnecessary expenditures while continuing to provide patients freedom to
select medical services, according to the act.

More and more, doctors are joining Accountable Care Organizations, or ACOs, created by
hospitals to take advantage of synergies. ACOs are health care organizations with a payment and
care delivery model that seeks to tie Medicare reimbursements to quality standards and reductions
in the total cost of care for an assigned population of patients.

“The Patient Protection Act is trying to push hospitals and doctors into different forms of
accountable care, shared savings and bundled payments,” said Annette Catino, chief executive of
Qualcare, a regional managed health care company owned by hospitals and doctors with more than
20,000 physicians and other ancillary providers.

“It’s been a wave that’s been going on for a while,” said Grant Knaggs, chief strategy officer for
Trinitas Regional Medical Center. “If you look at Union County and up into Morris, there are very
few independent physicians left.”

“What that means for the first time is hospitals and physicians are joined together at the hip
for reimbursements,” she said. “The ACOs have three years to prove to the federal government
that they can give better care to Medicare subscribers, improve quality-defined clinical criteria and
reduce cost. If they do those things they will be receiving incentive awards.

A pilot program undertaken by Atlantic Health System has shown the approach can work.
By integrating new controls, the average patient stay in their hospitals has been reduced by one
day, resulting in significant savings without affecting the quality of care, according to Alan Lieber,
president of Overlook Medical Center, an Atlantic Health hospital.
Physicians and hospitals increasingly
are joining forces to better navigate the
changing landscape of health care reform.

“The government is saying, ‘Do X and Y, beat the numbers and we will put a piece of those
savings into a pot that you can share with the providers that shared in that initiative.’ They’re saying,
‘We will pay more than the typical Medicaid schedule.’ That’s the incentive.”
With physicians’ Medicaid reimbursement rates expected to shrink by 27 percent, doctors are
drawn to the benefits of ACOs.
“There are lots of moving parts but I think the good news is that the new laws and regulations
are forcing insurance companies, hospitals and doctors to rethink everything that we’re doing,” said
Joseph Berardo, Jr., president and chief executive of regional health care network MagnaCare.
“I’m encouraged by what I am seeing, particularly in the area of shared information and clinical
data that will create value and efficiency...Overall, the costs should come down. There is no more
complicated system than what we have now.”
Catino is encouraged, as well.
“I see hospitals and doctors working together to find solutions,” she said. “Doctors can’t do that
without the hospitals and the hospitals can’t do it without the doctors.”
(Continued on page 4)

Health care reform gets deeper
By Michael Daigle
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Like wading into the chilly ocean before
taking a deep breath and plunging in, the
nation has been inching into health care
reform since parts of the law began taking
effect in 2010. Yet in 2014 the major
components of the Patient Protection and
Affordable Care Act will take effect and the
water is getting deep fast.
In preparation for the final plunge,
businesses and health care insurers and
networks are working together to lay out

the best strategies for companies of all sizes.
This preparation is being driven in part by
deadlines built into the law – for example
the October deadline for establishing health
insurance exchanges, the marketplace
where some consumers will be able to
shop for health insurance, and the 2014
implementation of penalties on some
employers who do not offer affordable
health insurance to their workers.
(Continued on page 10)
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Selling isn’t rocket science, is it?

Conveniently Located • Fully Equipped Meeting Rooms • 10 to 300 people • Corporate & AAA Rates
High Speed Wireless Internet • Elegant Comfortable Accommodations • Upgraded Amenities
Beautiful Catering Facility For All Occasions • Weddings • Retirement • Anniversaries • Birthdays etc.

Could there be a Unified Field Theory for sales? Part 1
By Andy Gole
We are all familiar with the adage, “Selling isn’t rocket science.” It is usually
invoked to suggest anyone can sell.

The

This assumption is derived from the fact that most of us do some selling.
Whether it is formal sales or selling our co-workers, friends or family, we all
attempt to persuade people to change their opinions/behaviors/actions. We
do this nearly every day of our lives and without any special training – e.g. the
training needed to be a brain surgeon.
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First, let’s distinguish three activities that are often called selling:
1. Customer Service – The prospect/customer calls and asks us to do something.
2. Account Management – We manage an existing relationship, trying to anticipate and meet their needs.
3. Business Development – We create new relationships – displacing incumbent suppliers – or
substantially improve an existing relationship.

kenilworthinn.com
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So, if everyone is doing it all the time, how hard can it be?
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Now let’s reframe the opening question as, “How hard can it be to sell effectively, even when the
prospect isn’t searching for a new solution? How hard is business development?”
Well, one might also say, “We all exercise and diet so how hard can these activities be?” Yet we know
how difficult it can be to achieve even these simple results when we only need to influence and motivate
ourselves.
So imagine how much more complex this change process can be when influencing another person who
isn’t motivated to change, who isn’t in search mode.
The Proliferation of Selling Solutions
One indication selling isn’t simple is the evolution of multiple selling solutions over the last 100 years.
Many companies are content with their current selling system and business results.

Buy a Carrier high efficiency heating and/or cooling system now and get
UP $
TO

1200 CASH BACK!

For those companies that aren’t, who are either stuck or are constantly seeking improvement, the
never-ending search for a “holy grail” of selling – trying one system after another – confirms the lack of a
consensus; and this search usually reflects changed circumstances – in customer demand, technology and
competition – since a selling system’s installation.

QUALIFYING COOLING UNITS
24 ANB1, ANB7 and ANB6

QUALIFYING HEATING UNITS

Studies of multiple selling systems and current market dynamics suggest three fatal flaws that must be
avoided for effective new business development:
1. Assuming prospects enter conversation with serious intent – they won’t. Most conversation starts out
as safe – the prospect views us as a pricing exercise.
2. Assuming prospects believe what we say – they don’t.
3. Assuming prospects know how to make a decision – often they can’t, particularly for infrequent
decisions.

59TP5A, 595P5A, 59TN6A, 59MN7A & BW9A

For a FREE in Home Estimate
Call the Indoor Weather Experts
“Our Engineers aren’t comfortable until you are!”

The Elements of a Unified Field Theory of Selling
Could there be a Unified Field Theory of selling? A single theory explaining how people change their
behavior and can be persuaded to do so, holding true across markets and time? And the behavior needed
by salespeople to address these needs?
For such a theory to be valid, it must address our fundamental needs and the behavior required by
salespeople. Our fundamental needs, which drive any changed behavior, include our:
• Rational and emotional natures
• Definition of urgency
• Heroic nature
• Need for novelty
• Skepticism and risk aversion
• Need to balance progress and restorative needs, linear forward motion and the cyclicality in life, the
yin and yang of existence.
Once we develop the “solution set” which must be addressed, we need an approach to move the
prospect into and through the changed state. This requires a variety of non-conventional behaviors by the
salesperson to foment change. At the core, it requires most salespeople to evolve from social sellers – I
want you to be my friend – to business sellers – I want to have a mutually profitable business relationship.
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Is there a selling system that presents an integrated view of human nature, the change process for the
prospect, and teaches the salesperson to be a change agent?
In our next column we will discuss how Urgency Based Selling® accomplishes this.
© Bombadil LLC 2013

Andy Gole has taught selling skills for 17 years. He started three businesses and has made approximately
4,000 sales calls, selling both B2B and B2C. He invented a selling process, Urgency Based Selling®,
with which he can typically help companies double their closing or conversion ratio. Learn more about
Andy’s method at www.bombadilllc.com or by calling him at 201.415.3447.

contact Joanne Vero at 732-303-9377
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I’M STILL ENJOYING LIFE HERE ON EARTH.”
- Jeffrey Hamilton
Westfield, New Jersey

NO SURPRISE, IT’S OVERLOOK.
When Jeffrey Hamilton developed prostate cancer, it was no surprise that he had it
treated at Overlook Medical Center. After all, Overlook was the first medical center in the
tri-state area to offer CyberKnife®. And it’s a world leader in the number of patients treated
with this technology. A minimally invasive cancer treatment based on NASA technology,
CyberKnife® delivers high doses of radiation with pinpoint accuracy and minimal side effects.
Jeffrey knew that it had a very high success rate treating prostate cancer. And today, for
Jeff rey, it’s Houston, we no longer have a problem.

3

For more surprising Overlook stories, visit

www.NoSurpriseItsO verlook.org

G

A

T

E

W

A

Y

X

R

E

G

I

O

N

Hospitals and physicians find they make great bedfellows (Continued from page 1)
Lieber of Overlook agrees.
“Since Medicare was enacted in the 1960s, the pay-as-you-go methodology has been the basis of
everything you did,” he said. “Now we’re moving to a new way of paying for a population’s health
management. That’s a major shift.

Escaping the paperwork is one of the reasons Matkiwsky is joining Overlook’s ACO, he said. The
hospital also will provide additional physicians to work at his offices. Overlook will lease the practice
while Matkiwsky will be paid to see his longtime patients and oversee the offices.
“These are going to be tremendous changes,” Matkiwsky said.

“What hospitals are doing, because they are moving to a world of being accountable for the
health needs of a whole population, they need doctors to be part of their practice to make it work.
When they are on the same side they will look out for each other.

Summit Medical Group, a multi-specialty practice in Berkeley Heights, also is recruiting doctors as
part of an expansion plan spawned by the new health care landscape, according to Jeffrey Lebenger,
chairman and chief executive.

“Physicians are now beginning to look at hospitals as saviors because it is getting difficult to run a
private practice,” Lieber added. “Most doctors are entrepreneurs. They were not brought up to be
bureaucrats. They don’t learn how to do that in med school.”

The group has more than 300 practitioners and 1,200 employees supporting 70 medical
specialties.

Dr. Walter Matkiwsky, a longtime Union County family practice physician with offices in Hillside,
Kenilworth and Short Hills, has reluctantly decided to join the ACO at Overlook.

“In our opinion, we feel we are set up to employ physicians better than hospitals. We are a large
multi-specialty group and we can keep costs down effectively. Our physicians know each other well.
When making referrals they actually talk to one another, they come together and have meetings to
discuss cases. The best way to integrate care is to integrate doctors with each other.”

“The writing is on the wall,” Matkiwsky said. “I have to recognize these are different times. The
government is going to try and economize as much as they can and squeeze the doctors to get
more service for the dollar that it spends.
“What’s looming in the near future is a 27 percent cut in physician reimbursement. So now,
instead of $80 for an office visit, it will be $50 and considering that half of that goes to overhead that
leaves the doctors very little in income.”
The increase in regulations and oversight also are onerous, according to Matkiwsky.

“We are in a growth phase,” Lebenger said. “We have doctors now actually reaching out to us.

Lebenger characterizes hospitals’ recruitment of physicians as a “land grab.”
“New Jersey is an over-bedded state because of politics and you’ll never get rid of that,” he said.
“What happens in New Jersey is that you have fixed overhead. These white elephant hospitals have
to fill their beds. Our incentive is to keep our patients out of the hospital.”
Summit Medical Group refers only 2 percent of its patients to hospitals, whereas hospital
emergency room doctors admit 20 percent of patients, according to Lebenger.

“Audits, audits and more audits. It doesn’t leave you much time for doctoring,” he said.
“To get a procedure you have to go through all kinds of prior authorizations, a secretary has to
deal with the insurance company, a doctor has to appeal, talk to the medical people and most of the
time they will say ‘no,’” he added.

“We can control costs better. We can show our payers, Horizon, Signa, Aetna, that we keep
hospital admissions down…because we have an integrated health care model.”
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Rising premiums and reduced benefits have employers seeking
healthy alternatives to conventional fully-insured health plans.
Self-insured health plans offer employers custom benefit plan
designs and manageable healthcare costs. Plans are available
for employers in New York and New Jersey.

877.624.6206
www.magnacare.com
www.blog.magnacare.com
www.facebook.com/magnacare
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Where the Chamber Stands...

Inside Views

Workers of the world unite!
Socialism is alive and well in the NJ Legislature

Over the cliff – in slow motion

Remember the Road Runner episode in which Wile E. Coyote is chasing
the Road Runner and suddenly he realizes there is a cliff ahead? He slows
his speed to slow motion as he goes over. Then he realizes nothing is
happening, he is suspended in mid air. What a relief!

Now this from the “shouldn’t they be focusing on more important things” category of the New
Jersey Legislature.

But then a falling anvil hits him and smashes him into the ground far
below.

Jim Coyle
THE GOOD: It’s a good thing Congress and the President put the
brakes on their headlong rush to the abyss. They did manage to go over, but just a little bit. By
agreeing not to discuss the most important issues of spending and the debt ceiling and agreeing
to only raise taxes by a little, they avoided a complete breakdown.
The decision to allow the Social Security tax holiday to expire was a good decision. This tax
increase applies to pretty much everyone and thus much more widely spreads the tax burden.
To achieve fiscal stability, especially in funding entitlement programs, the burden will need to be
borne by everyone, not just a tiny minority of the population.
The other good part about the compromise was that it was a compromise. It passed only
because both parties voted for it. In fact, all of the New Jersey delegation except Congressman
Garrett voted in favor. This is not to say anyone supported the compromise but sometimes you
have to vote for something because the alternative is even worse.
THE BAD: The worst aspect of this process has been the refusal of the President and the
Congress to actually deal with the issues. Somehow the President got the idea that he has a
mandate to raise taxes and that is the solution to the problem. Somehow the House Republicans
got the idea that they have a mandate to not raise taxes and that will solve the problem. Both
sides are misguided to the point of being delusional.
The compromise took the big issues off the table. Sequestration, the automatic spending cuts
mandated by the 2011 debt ceiling compromise, disappeared from the debate. Neither the
President nor the Congress wanted draconian cuts to spending, especially defense spending, so
a decision was made to kick the can down the road.
Of course, this means they will probably just agree to make sequestration disappear all together
because nobody really wants it anyway. Not the President. Not Congress. Not the American
people.
The President also missed a huge opportunity by not supporting Speaker Boehner’s Plan B.
This proposal had spending cuts and meaningful tax reform which would have raised far more
revenue that the eventual compromise. Obviously there was not enough Republican support to
pass it without Democrat support, so it went down in flames.
Let the party continue!
THE REALY STUPID: The anvil ready to squash us into the dirt is the debt ceiling debate. In 2011
we saw how damaging to the economy this debate can be. The stock market tanked and we came
perilously close to slipping back into recession. It would be really stupid to let this happen again.
The problem is that the Republicans feel there is no choice. During the fiscal cliff debates the
President rigidly refused to discuss spending cuts, especially in entitlement programs. He and his
party rigidly refused to discuss tax reform, something that is desperately needed. The Republicans,
especially those Tea Party guys who think they were elected to balance the budget and pay off
the debt, see this as the only opportunity to leverage the President.
It is time for the President to realize he has an obligation to facilitate long-term solutions to
our taxing and spending problems. To do otherwise is unwise.
Copyright James Coyle 2013
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The state’s Assembly recently passed a bill called the Garden State Manufacturing Act that would
enable manufacturing companies to establish themselves as Garden State Corporations if they
operate facilities within the state. By doing so these manufacturers would be entitled to a number of
tax breaks.
However, these newly defined Garden State Corporations also would be required to allow half
their boards of directors to be elected by employees who work in New Jersey facilities owned by
the corporation. In turn, these employee-elected directors would have “equal authority with other
members of the board regarding all matters affecting the business and affairs of the corporation,
including: the selection and removal of officers of the corporation (and) the location of corporation
facilities.”
Stated more simply, the Garden State Manufacturing Act essentially would put employees in
charge of running their companies, including naming their bosses, deciding how much to pay
management and overruling any decisions to move or close a plant, regardless of how much sense
such a move might make and the best interests of the company’s shareholders.
Adam Smith and John Keynes are rolling in their graves while Karl Marx is laughing in his.
Democrats in the state Assembly – and this is their bill, sponsored and backed by them – have
embraced Socialism.
However, this bill more fittingly raises the names of Groucho, Harpo and Chico Marx, as
supporters are coming off like buffoonish comedians.
Consider who owns these companies, the shareholders. Shareholders generally comprise
thousands if not millions of people and institutions who own from one share to large blocks.
Shareholders run the gamut from senior citizens with small interests in several companies relying on
dividends for part of their income, to employees who own stock through their retirement and/or
401k plans, to major investors and institutions, the latter of which represent thousands of their own
investors, many also individuals.
Next look at the function of a board of directors. According to Deloitte’s Center for Corporate
Governance, two of the primary responsibilities of board directors are overseeing enterprise risk
management and ensuring that corporate strategy will achieve long-term value creation. In other
words, a company’s board of directors must act in the best interests of its shareholders, placing
those interests over their own or those of factions within the company.
Finally, assess some of the reasoning presented by sponsors of the Garden State Manufacturing
Act, as quoted in PolitikerNJ.
“Often decisions to release a substantial part of the workforce are made without constructive
input from the people who are ultimately affected, the employees,” said Assemblyman John
Wisniewski (D-Middlesex). “This bill changes this practice of employee exclusion by requiring their
input as elected members of the board of directors.”
What will be next? Perhaps the Garden State Manufacturing Act can be broadened to include
privately owner manufacturers, such as a metals works business employing 40 whose owner
decides he must reduce staff by 10 after losing his largest customer to overseas competition.
Perhaps his employees could remove him and put in place a new boss who will not reduce staff,
even to the point of bankruptcy.
Maybe the Assembly can introduce county parameters. Imagine if the same owner of that metal
works company decided he could make more profit, expand and hire more people by moving his
operation from Union County to Camden County but he is stopped by his employees because they
live in Union County.
The Democrats hailing this bill also claim it will protect the manufacturing industry in New Jersey
and draw new businesses to the state.
“Ensuring New Jersey economic growth and stability in our future begins with the industries
that have been hit hardest by the recession,” said Assemblyman Joe Cryan (D- Union). “The
manufacturing industry provided thousands of jobs to New Jersey residents that have been hard to
replace. This bill encourages long-term industry growth along with the potential to get more people
back to work sooner.”
Imagine how many manufacturers will want to continue doing business in New Jersey or move
their operations to the state knowing that in return for a few tax breaks they must cede control of
their businesses to their employees.

MISSION STATEMENT

Passage of the Garden State Manufacturing Act by the state’s Assembly is an embarrassing waste
of time at a moment when this state is facing very real and pressing needs.

“The Gateway Regional Chamber of Commerce is a business organization
which represents and advances the business interests of its members”

As Groucho Marx said, “Politics is the art of looking for trouble, finding it everywhere, diagnosing
it incorrectly and applying the wrong remedies.” Bravo, Assembly.
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Rep. Scott Garret (R-5) - Budget and Financial Services committees
Regulatory reform will restore the American Dream

In America’s 200-plus year history, every generation has passed on a better and more prosperous
nation to its children. People from every country have flocked to America in hope of taking part in
this unprecedented prosperity.
But today, America is a very different place.

Facts are stubborn things. Roughly 47 million Americans are on food stamps, 7.9 percent are
unemployed and job growth is barely keeping up with population growth. One reason for this is
that America, once a bastion of freedom and opportunity, is now being smothered by government
red tape.
Despite our weak economy, the Obama administration continues full steam ahead. “Forward,”
he says. Forward to what?
Scholars at the Heritage Foundation found that during just the first three years of the Obama
administration 106 new major federal regulations added more than $46 billion per year in new costs
for Americans. To put this into perspective, this is almost four times the number – and more than
five times the cost – of the major regulations issued by George W. Bush during his first three years
in office.
Sure, when John Stossel reports that lemonade stands are being shut down, we laugh. But
the nonsensical regulations aren’t our problem. The joke is on us if we can’t see that our anemic
economic growth is largely tied to so-called “commonsense” red tape.
For example, how many people are out of work because of the Environmental Protection
Agency’s (EPA) 20 new “major” regulations – rules with an economic cost of $100 million or more
each year? Not including the more than 1,800 regulations the EPA has introduced since 2009, the
major regulations carry an annual compliance cost of $44.86 billion. In comparison, Apple’s 2011
profit was $25 billion.
Another example of “commonsense” reform is the Dodd-Frank law of 2010. The Democrats

told us it was necessary to get our economy moving again and to prevent
future taxpayer bailouts. Fast forward to today and we see they had no idea what they were doing
and only made things worse for our economy, our workforce and our financial markets.
Since the passage of Dodd-Frank, credit conditions continue to be tight, the securitization market
is still frozen and massive regulatory overreach is making the cost of doing business at every level in
the supply chain more expensive for Main Street businesses.
Blindsided by the significant costs of these new regulations, Main Street businesses have decided
to put hiring and investment decisions on hold. Even more alarming, many of these businesses have
said that if certain proposed regulations become final in their current form, they will be forced to
leave the markets altogether to avoid the regulatory costs imposed by Dodd-Frank.
Dodd-Frank and EPA regulations only scratch the surface of our problems. As we continue to
find out what’s in Obamacare, I assure you the worst is yet to come. Businesses aren’t expanding,
people are going jobless and consumers continue to foot the bill – $1.75 trillion annually, according
to the Small Business Administration.
To help alleviate the burden of onerous government regulation, I’ve introduced the Small Business
Freedom of Commerce Act. This bill would allow small businesses to opt out of federal regulations
that have gone into effect on or after January 20, 2009, with the requirement that businesses inform
consumers of this choice. Not only would this legislation provide job creators with the ability to
avoid government-imposed costs but it would also provide consumers freedom to choose from a
range of products and services where the costs of regulation are clearly factored into the price.
For years, Washington has been progressively suffocating American prosperity under the weight
of more and more red tape. It must stop. This needless burdening of innovation has prevented our
businesses and people from being creative, being productive and, most importantly, realizing their
dreams.
Let’s leave a better legacy to our children. The first step is comprehensive regulatory reform.

Insight
Insight

Business should benefit following tough choices of health care reform
By Michael Santoro

health care and health insurance.

For every business, large or small, the coming year will be spent preparing a strategy for complying
with the Affordable Care Act.

If the act is not successful in reducing health care costs, the fines will look like a better alternative
to some larger companies and the incentives won’t be enough to encourage smaller companies to
provide insurance. That would be a doomsday fiscal scenario for the act —unchecked health care
costs combined with increasing reliance on state-administered and subsidized health care insurance
programs.

As soon as it was signed, the Affordable Care Act became a political lightning rod. The law
inspired vehement debate and its constitutionality was challenged. There was concern that if even
one part of the act were to be declared unconstitutional, all of it might be declared unconstitutional.
In June, the Supreme Court upheld the law by a 5-4 vote.

For many companies compliance with the Affordable Care Act will be a simple matter of dollars
and cents. Are the penalties for not providing insurance greater than the costs of providing adequate
and affordable coverage? Since the government will be an insurer of last resort many businesses
may just prefer to pay the fines or forgo the incentives and still have the benefit of a productive and
healthy workforce.

Now that the Supreme Court has ruled and President Obama has been re-elected, the cloud of
uncertainty has lifted. Companies can be assured that the act’s requirements will be going forward.
America has chosen to move closer to providing universal health care by creating a series of
incentives and penalties to encourage employers to provide health care to their employees. The
law is highly complex and parts of the act already are in force. Various other provisions will be
phased in over the next five years.

For other companies, however, the requirements of the act will provide a baseline minimum of
coverage. Companies that want to attract and retain the highest skilled and most dedicated workers
will continue to offer health care coverage that goes beyond the minimum standards in the act.

Beginning in 2014, companies with 50 or more full-time employees are required to provide
adequate and affordable health insurance coverage or face $2,000 in penalties per employee.
Smaller businesses, with fewer than 50 full-time employees are eligible for tax incentives that
encourage them to provide coverage.

While there are potential pitfalls and bumps in the road ahead, in the big picture the Affordable
Care Act is about the future. It’s a once-in-a-generation attempt to put us on a better economic
path by controlling health care costs and simultaneously helping to create a healthier citizenry.
Ultimately, if government doesn’t improve society, businesses won’t prosper.

Each state is charged with setting up an insurance pool to provide health care coverage for the
uninsured. Employees who are not provided health insurance by their employers will be eligible to
obtain insurance through these pools and, in the case of low-income employees, the rates could
be subsidized. The act contemplates that companies with up to 100 full-time employees might
participate in these pools by providing vouchers to their employees.

Businesses are being asked to pay a significant cost in financing this bold initiative. But the payoff
for the business community is potentially very large – a dedicated, healthy, skilled workforce and an
economic environment that has greater productivity, greater consumer spending power and greater
prosperity.

From a public policy perspective, one big question is whether the incentives for small business
and the penalties for larger businesses are big enough to encourage expansion of health care
provided by employers. The situation is dynamic in the sense that more employers will want to
provide insurance if the other provisions of the act are successful in bringing down the costs of

Michael Santoro is a professor in the Department of Management and Global Business at Rutgers
Business School teaching ethics, government regulation and law. He can be reached at msantoro@
business.rutgers.edu.
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Architects - Disaster Restoration/Fire Reconstruction
Fitzgerald Architecture - Disaster Restoration Design Services
67 Main Street, High Bridge, NJ 08829
Phone: Tom Fitzgerald, (908) 638-4848
Fax: (908) 638-4555 www.fas-drs.com
Experts who specialize in structural/property damage
reports and construction/repair drawings for residential/
commercial properties that have experienced damage or fire loss.

Attorneys
Genova Burns Giantomasi & Webster
(See our ad on page 3)
494 Broad Street Newark, NJ 07102
Phone: Penny Paul, (973) 533-0777
Fax: (973) 533-1112 www.genovaburns.com
Law firm with over 80 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business interests.
Weber Gallagher Simpson Stapleton Fires & Newby LLP
430 Mountain Ave., 4th Floor, Murray Hill, NJ 07974
Phone: Michael Moroney, (973) 854-1060
Fax: (973) 242-1945 www.wglaw.com
With offices in New Jersey, Pennsylvania and Delaware,
we represent local, national and international businesses, insurance
companies,financial institutions, health care systems and professionals.

Banking/Financial
Northfield Bank
(See our ad on page 4)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014 www.eNorthfield.com
Full-service commercial bank providing better business banking solutions to
customers in New Jersey, Staten Island and Brooklyn.
The Provident Bank
Admin. Offices, 100 Wood Ave. South, Iselin, NJ 08830
Phone: 1.800.448.PROV www.ProvidentNJ.com
Provident offers a full suite of financial products for
businesses of all sizes with 75+ convenient branches,
online banking, cash management and customized lending solutions.
TD Bank
Martin Melilli, Union & Essex Regions
Phone: 888-751-9000 www.tdbank.com
TD Bank, America’s Most Convenient Bank, is one of the 10 largest banks in
the U.S., providing more than 7.4 million customers with a full range of retail,
small business and commercial banking products and services at more than
1,250 convenient locations throughout the Northeast. Follow TD Bank on
Twitter at www.twitter.com/TDBank_US or visit www.tdbank.com.

Certified Public Accountants & Consultants
Fazio, Mannuzza, Roche, Tankel, LaPilusa, LLC (See our ad on page 4)
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Phone: Joseph A. Fazio, (908) 272-6200
Fax: (908) 272-2416 www.fmrtl.com
FMRTL is the largest local firm in Union County providing
accounting, tax and consulting services to individuals and
privately-held family-owned businesses.

Community & Government
NJVETBIZ
1 Washington Park, Suite 360, Newark, NJ 07102
Phone: Scott Snair, (973) 353-3429		
Fax: (973) 353-1110 www.njvetbiz.com
New Jersey Veterans Business Outreach Center
offers free business planning, loan application assistance and assistance with
vet-owned business registration.

Contract Services
The Arc of Union County
60 Diamond Road, Springfield, NJ 07081
Phone: Linda DiMarco, (973) 315-0082
Fax: (973) 315-0090 www.arcunion.org
We Can Provide Assembly - Disassembly - Heat Sealing - Labeling - Mailing Collating - Sorting - Packaging - Repackaging - Reworks - Promotions Fulfillment
- Clothes Hanging - Folding - Bagging - Shredding...and much more.

Education
Benedictine Academy
840 North Broad Street, Elizabeth, NJ 07208
Phone: Sister Germaine Fritz, OSB, (908) 352-0670 		
Fax: (908) 352-9424
germaineosb@benedictineacad.org
This all-female, college-prep high school shapes future leaders in the Benedictine
tradition through rigorous academics, sports, activities and service opportunities.
We offer 10% tuition discount for Chamber members and their employees.

Energy
Supreme Energy Inc.
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148 www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy
services including “GREEN” solar energy options. From oil to natural gas,
maintenance to installation, commercial to residential - we do it all. Call or
click now to find out how you can start saving on your energy bill today!

Financial Services & Investments
R Seelaus & Co Wealth Management Group
25 DeForest Ave, Summit, NJ 07901
Phone: Richard C. Callaghan, Jr., (800) 922 0584 x 3025
Fax: (908) 273 5845
www.rseelaus.com
Providing investment and financial planning solutions. Associated with a fullservice broker dealer which has specialized in bonds for over 30 years.

Healthcare Facility & Services
The Woodlands
1400 Woodland Avenue, Plainfield, NJ 07060
Phone: Skeeter Reid, (908) 753-1113
Fax: (908) 222-0446
Skeeter.Reid@Genesishcc.com
Our Skilled Nursing Center provides short-stay care and long-term care. At
Genesis HealthCare we offer outstanding clinical care, delivered by highly
skilled practitioners in a warm and comfortable setting.

Health Insurer
AmeriHealth New Jersey
259 Prospect Plains Road
Building, M, Cranbury, NJ 08512
Phone: Ryan Petrizzi (609) 662-2446
Fax: (609) 662-2370 www.amerihealthnj.com
AmeriHealth New Jersey is a statewide health insurer
focused exclusively on New Jersey, allowing us to focus on the needs, and
improving the health of, our New Jersey customers.

Hospital/Healthcare
NJ Organ and Tissue Sharing Network
691 Central Avenue, New Providence, NJ 07974
Phone: Elisse E Glennon (908) 516-5400		
www.NJSharingNetwork.org
NJ Sharing Network is a non-profit, federally
designated organization responsible for the recovery and placement
of donated organs and tissue for the nearly 5,000 New Jersey residents in
need of life-saving transplants.
Robert Wood Johnson University Hospital Rahway
865 Stone Street, Rahway, NJ 07065
Phone: Kirk C. Tice (732) 381-4200		
www.rwjuhr.com
Robert Wood Johnson University Hospital Rahway
is an acute care hospital with a mobile intensive care
unit, extensive rehabilitation services, a joint replacement
center, and a rehabilitation unit.
Trinitas Regional Medical Center
(See our ad on the back cover)
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799
www.TrinitasRMC.org
A full-service medical center offering quality care in
cancer, cardiac, renal, sleep disorders, wound healing,
diabetes, maternal/child health, psychiatry, women’s and senior care.

Hotels
Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006		
Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 591 guest rooms and 13,000 square feet of banquet space.
Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600 Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure
travel with free shuttle service to and from Newark Airport. More than
17,000 square feet of meeting space.

Industrial Products, Services, Solutions
A&M Industrial
1414 Campbell St., Rahway, NJ 07065
Phone: Nancy Voltz, (732) 574-1111
		
Fax: (732) 574-1431 www.am-ind.com
A&M Industrial is a regional leader in the sourcing nd delivery of an extensive
selection of industrial MRO products, services and inventory management
services for industries that include the power generation, petroleum,
chemical, building, transportation, pharmaceutical and food & fragrance.
RED: PMS 186

Insurance

BLUE: PMS 282 / GRADIENT: 60% -100%

Insurance Center of North Jersey, Inc.
(See our ad on page 4)
2 University Plaza, Suite 118, Hackensack, NJ 07601
Phone: Steve Radespiel, (201) 525-1100
Fax: (201) 525-1021 www.icnj.com
Insurance Solutions For Your Business, Personal and
Professional Insurance needs. We offer Office Package, Home, Auto, Flood,
Professional Liability, Workers’ Compresation and Umbrella coverage.

Office Products
American Interior Resources, Inc.
d/b/a The Locker Lady
1605 US Hwy. 22 West, Union, NJ 07083
Tel: Steve Klein (908) 851-0014
Fax: (908) 851-0485
www.lockerlady.com
CERTIFIED SBE / WBE / DBE
• HIGH DENSITY TRACKLESS MOBILE STORAGE SYSTEMS • LOCKERS
• OFFICE FURNITURE • SHELVING • MATERIAL HANDLING EQUIPMENT.

Plumbing Contractor
Monarch Plumbing & Heating Company, Inc.
701 N. Stiles St., PO Box 370, Linden, NJ 07036
Phone: Jeffrey Connolly, (908) 925-7100
Fax: (908) 925-7927
www.monarchplumbingandheating.com
Commercial, Industrial, Residential plumbing installations, renovations,
service. Sewer and drain cleaning. Sewer camera inspections. Backflow
preventer certification, installation, repair. Water heaters, boilers, water
efficient fixtures.

Safety Products Distributor
Select Safety Sales LLC
1145 Maurice Avenue, Clark, NJ 07066
Phone: Matthew Kane, (866) 864-3495		
Fax: (732) 381-4365 www.selectsafetysales.com
Distributor of safety products which include First Aid
Supplies, Fire Safety Products, Personal Protective Equipment,
Eyewash Stations and Portable Handwash Stations.

Security
Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and surveillance
systems to all of New Jersey and beyond.
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Security (continued)

Transportation

Sports and Recreation

Tech Services Security
1764 New Durham Rd., So. Plainfield, NJ 07080
Phone: Tom Monahan, (732) 985-9300
Fax: (732) 985-9301
www.techservicesnj.com
Trust the security of your business with the most
experienced, service-conscious provider in New Jersey. We feature the most
current technologies in CCTV, Access Control and Alarm Systems.

Mountainside Indoor Tennis
1191 US Highway 22 East, Mountainside, NJ 07092
Phone: Georgia Aquila, (908) 232-0310
Seasonal indoor tennis facility open to the public seven
days a week beginning September 7, 2012. Six heated
courts, large viewing lounge, lessons, clinics and stringer on site.

FedEx Corporation
630-640 Dowd Avenue, Elizabeth, N.J. 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide
with a broad portfolio of transportation, e-commerce
and business services. Offers integrated business applications through our
operating companies under the respected FedEx brand.

What’s
Coming
Up! Up!
What’s
Coming
Date

Event......................................................................................................Times

Location

Feb 4

101st Annual Awards Dinner........................................................................... 6:00 PM

Renaissance Newark Airport Hotel, 1000 Spring Street, Newark

Feb 7

Workforce Education Committee................................................................... 8:45 AM

Chamber Office Conference Room, 135 Jefferson Avenue, Elizabeth

Feb 8

Local & County Affairs Committee................................................................. 8:30 AM

Township of Union Municipal Building, 1976 Morris Ave, Union

Hosted by Mayor Clifton People Jr.
Feb 13

Kenilworth Chamber Meeting......................................................................... 8:30 AM

Atlantic Federal Credit Union, 37 Market Street, Kenilworth

Hosted by Maryann Small
Feb 19

Irish Business Association (IBA) Networking Event......................................... 6:00 PM

Molly Maguire’s, 1085 Central Avenue, Clark

Feb 20

Employer Legislative Committee Meeting...................................................... 8:00 AM

Kenilworth Inn, Boulevard & South 31st Street, Kenilworth

Feb 22

Somerset Hills Business Network Meeting..................................................... 8:00 AM

Olde Mill Inn, 225 Route 202, Basking Ridge

Feb 26

Linden Chamber Meeting................................................................................ 8:30 AM

Linden Public Library, 31 East Henry Street, Linden

Hosted by Dennis Purves.................................................................................................

(Please enter through loading area entrance, in the back left side of the building)

Clark Chamber Meeting.................................................................................. 8:30 AM

Holiday Inn, 36 Valley Road, Clark

Feb 27

Hosted by Provident Bank

For additional event information call the Chamber office at 908-352-0900
or visit our website at www.gatewaychamber.com
Catena Banner Ad - 06-12.pdf 1 5/15/2012 12:16:39 PM
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Health care reform gets deeper
(Continued from page 1)
Insurance providers are refining their coverage packages and working with their business
clients to determine who must offer coverage, how the insurance mandate in the law would
affect them and how to factor in the expected higher costs.
Health care reform in New Jersey is different than in many other states, according to Joe
Carmargo, director of sales and marketing for Coastal Financial, a health insurance broker.
“Most people don’t know that health care reform in New Jersey happened in the early
1990s,” he said.
As a result, many of the benefits added by the federal law already are included in the staterequired benefits list, benefits New Jersey mandates that health insurers offer subscribers in
the state.
Among those are preventative care and screenings, especially for cancers, elimination of
pre-existing conditions as a consideration for coverage, mental health coverage, allowing
dependents up to age 26 to remain on their parents’ health plans and unlimited lifetime
maximum benefits.
The law does bring new mandatory benefits, according to Peter Morey, director of product
development for Horizon Blue Cross Blue Shield, including pediatric dental and vision
coverage.
Horizon is in the process of designing coverage packages that incorporate the federal law’s
changes into the state’s required benchmark plans and take into consideration the actuarial
data of its consumers and clients, as well as Horizon’s underwriting guidelines, Morey said
The federal law requires insurers to offer a range of coverage plans at various prices. The
most expensive plans, so-called “Cadillac” plans, will be subject to fees.
Small businesses face a raft of choices under the new law. Companies with 50 or fewer
employees are exempt from penalties larger companies face for not offering affordable
coverage. Those with fewer than 100 employees will be able to purchase health insurance
through health insurance exchanges established for businesses.
The job of a broker is to work with variously sized clients to design the best way to meet
their requirements under the law, Carmargo said.
Companies and organizations that self-fund their health benefits face a different set of
challenges, according to Tom Considine, chief operating officer for MagnaCare, a regional
health care network. Self-funded plans are generally exempt from state regulations but
managers of such plans have to consider the overall benefits to clients of choosing to add a new
feature, he said.
“Is screening for breast cancer a good idea?” he asked. “Of course.”
The key is providing flexibility in the design of health care plans, he said. That offers clients
choices in how they manage such features of the new law, such as available tax credits.
Yet by far the largest issue with the new law is higher costs, Carmargo said.
“In New Jersey, we are potentially adding 1.2 to 1.4 million uninsured people to the numbers
of the insured,” he said.
Of those, many are among the high-risk groups with health issues that drive higher costs,
according to Thomas Rubino, director of public affairs for Horizon.
In Massachusetts, where Carmargo worked on that state’s health care reform law, the
passage of the law in 2006 resulted in immediate higher costs, he said. A 2012 Kaiser Family
Foundation report said that Massachusetts rates initially were 15 percent higher than national
averages but now are dropping.
One means of combating those initial price increases is promotion of wellness activities
and education, according to both Rubino of Horizon and Ryan Petrizzi, director of sales and
marketing for small markets at health insurer AmeriHealth. Each of their organizations is active
on this front, they said.
This year will be one of educating consumers, as well, according to Petrizzi.
For example, in November the company placed two information kiosks in New Jersey malls
to provide answers to questions about health care reform and individual plans. Consumers are
able to get quotes on policies and scan a wealth of graphic and other visual presentations on
the issue.
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“We don’t buy the least expensive health care,

we buy the one that gives the most
security for our employees.”
Jonathan & Craig Slass, Co-Owners / Rotor Clip, Somerset, New Jersey

For companies and their employees across the state, Horizon Blue Cross Blue Shield of New Jersey
provides peace of mind. Because we have over 80 years experience helping members when they
need us most.
At the same time, we know health care costs are a concern
for everyone. That’s why we’re working hard to hold down costs for
businesses with everything from partnering with hospitals to prevent
infections to wellness programs. To learn more, visit HorizonBlue.com
Horizon Blue Cross Blue Shield of New Jersey is an independent licensee of the Blue Cross and Blue Shield Association. The Blue Cross® and Blue Shield® names and symbols are registered marks of the Blue Cross and Blue Shield Association. The Horizon® name, symbols and Making Healthcare Work® are registered marks of Horizon Blue Cross
Blue Shield of New Jersey. © 2013 Horizon Blue Cross Blue Shield of New Jersey Three Penn Plaza East, Newark, New Jersey 07105
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Kick your
Knee Pain
Good-Bye!

D

on’t let knee pain put you on the sidelines. At the Trinitas

Regional Medical Center Total Joint Replacement

Program you’ll find orthopedic surgeons known throughout the
region for their skill and expertise. Our staff of highly skilled and
compassionate nurses and physical and occupational therapists will
put you back on the road to recovery. You’ll be making quick strides
to pain-free function.
To learn more about our staff of orthopedic surgeons and
the services offered by the Total Joint Replacement Program,
call (908) 994-5406.

Enjoy pain-free
living again.
TOTAL JOINT REPLACEMENT PROGRAM
at TRINITAS REGIONAL MEDICAL CENTER

HEALTH & REHABILITATION CENTER
Gregory P.
Charko, MD

John W.
King, DO

David E.
Rojer, MD

240 Williamson St., Suite 103
Elizabeth, NJ 07202

908-994-5406

Trinitas Regional Medical Center is a Catholic teaching institution sponsored by the Sisters of Charity of Saint Elizabeth in partnership with Elizabethtown Healthcare Foundation.

