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Banks bring financial literacy to local classrooms
By Rod Hirsch

New Jersey banks are investing in the state’s public schools, helping to deliver a
financial literacy curriculum that teaches practical life lessons to students that will pay
immediate and future dividends.
It is all about the numbers and how they impact a young student’s daily decisions.
Participating banks are gratified that their investments are yielding educated
consumers and future customers able to balance checkbooks, handle credit cards
responsibly, save money, make investments and understand the implications of
financial instruments such as student loans and mortgages.
Their help is needed.
The financial literacy portion of the Program of International Student Assessment
test conducted by the Organization for Economic Cooperation and Development
revealed more than one in six U.S. students – 17.8 percent – do not reach the
baseline level of proficiency in financial literacy. The report explained that “at best,
these students can recognize the difference between needs and wants, can make
simple decisions on everyday spending and can recognize the purpose of everyday
financial documents such as an invoice.”
About 50 percent of all U.S. 15-year-olds said they had a bank account and
were found to perform better than those who did not. But the report said the
performance gap vanished after accounting for socioeconomic status; only 32 percent
of students in the lowest quartile of socioeconomic status had accounts, while 70
percent of those in the highest quartile did.
The Provident Bank, along with 14 other banks and lending institutions in New
Jersey, work with EverFi, one of the fastest growing education companies in the
nation, to bring financial literacy education to local schools. Provident last month
announced it was increasing its EverFi commitment from one school in Bayonne to
more than 30 schools around New Jersey and Pennsylvania.
“In today’s society, young adults are increasingly challenged with making complex
financial decisions,” said Joseph Spatola, senior vice president and Community
Reinvestment Act officer of Provident Bank. “It is imperative to provide students
and others entering the banking world with the tools and knowledge necessary for
(Continued on page 3)
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Students of Union High School who have passed the school’s financial literacy program
gather with representatives of ConnectOne Bank, which sponsors the program.

Tracking the ever-changing
health care landscape
By Michael Daigle

The 2010 passage of the Patient Protection and Affordable Care Act (Obamacare)
kicked off a plethora of changes in the health care arena – changes that are constant
and, at times, confusing.
For benefits consultants this means continual learning – being prepared to discuss
with clients the costs of health benefits as they relate to emerging mandates and a
willingness to become educators as well as advisors, according to Michael Venditto,
a group benefits specialist with Hafetz & Associates, a benefits management firm in
Linwood and Woodbridge.
The goal, according to Steven Rosenthal, chief executive officer and president of
Triton HR of Woodbridge, is to ensure clients are compliant and offer a benefits plan
that meets each individual company’s financial and human resource goals.
“Education is important,” Rosenthal said. “We do employer models, offer examples
of plan designs and then show them the costs.”
Compliance, especially with the new reporting forms required by the IRS, is vital,
Rosenthal added. Ensuring those forms are accurate is an important service for clients,
since a mistake could haunt the company for some time.
(Continued on page 4)
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This lead sucks

By Andy Gole
“The leads suck.” “That lead is a dog.”
These are common refrains from salespeople receiving company-supplied leads. Yet all too many
salespeople wholly rely on company-furnished leads for their business development.
It wasn’t always so
Today’s car salespeople depend on traffic driven to the dealerships. During slow periods, they wait
for the next “up,” the next prospect walking through the door. It wasn’t always so.
The 1923 sales manual, Ford Products and Their Sale, included “Forty Points to Observe in Selling,”
including:
1. Scanning newspapers for changes in management in local businesses
2. Checking the local papers for births, marriages, deaths
3. Conducting house-to-house canvasses
Can you imagine a car salesperson going door-to-door to identify opportunities to sell cars today?
Have Salespeople become too civilized?
In the movie “Rocky III,” Mickey resists training Rocky to fight Clubber Lang. Why? Mickey tells
him, “Well, Rock, let’s put it this way. Now, three years ago you was supernatural. You was hard and
you was nasty and you had this cast-iron jaw but then the worst thing happened to you that could
happen to any fighter. You got civilized.”
“Getting civilized” led Rocky to a crushing defeat in his first Clubber Lang fight. Getting civilized is
also a huge problem for many successful salespeople.
Civilization is a two-edged sword. It provides identity, a sense of belonging, security and
tremendous opportunities inherent in the free exchange of ideas and services.
However, civilized behavior also can be the business developer’s worst enemy, causing them to
stop following the behaviors that brought them success – cold calls, introductions, persistence in the
face of resistance.

Are you blocking the superhighway?
When being asked to institute a program to get one introduction a
month, a salesperson complained, “You don’t understand. I have been
working here 22 years. I take great care of my customers. They call me, I
do what they need. I wasn’t hired to bring in new opportunity. Asking me
to do that isn’t fair.”
This salesperson is blocking the superhighway. The greatest source of new business usually is
introductions from very satisfied customers, from your “big fans.” Salespeople are entrusted with
prospects and customers for wise management, including securing introductions. When salespeople
secure their own leads, they aren’t saying, “The leads suck.”
Getting from here to there – the ethos of the heroic salesperson
Requiring salespeople to accept responsibility for leads usually requires a culture change – going
from customer service to business development and implementing a “do or die” standard (vs. best
efforts.)
The ethos of the heroic salesperson is one way to
effect this cultural change and harvest the introductions
Join Andy for his next sales seminar:
lying dormant within your big fans. Celebrate the heroic
“Call me Back in 2 Weeks”
salesperson who leaves convention and safety behind
– Now What?
and sets out boldly into the uncertainty of business
development.
October 29
7:30 a.m. – 10:00 a.m.
This change isn’t for the faint hearted. Expect a threeto four-month change process and plenty of complaints
Holiday Inn – Clark
and probably resistance
Register at:
With successful implementation you will hear the cash
www.gatewaychamber.com/Events
register ring with sales instead of hearing, “The leads
suck.”

© Bombadil LLC 2015

Andy Gole has taught selling skills for 19 years. He started three businesses and has made approximately 4,000 sales calls, selling both B2B and B2C. He invented a selling process, Urgency Based Selling®, with which
he can typically help companies double their closing or conversion ratio. Learn more about Andy’s method at www.bombadilllc.com, at www.urgencybasedselling.net/entrepren.html or by calling him at 201.415.3447.

T O S I T D OW N O N E O N O N E , C A L L :
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Banks bring financial literacy to local classrooms
ensuring a successful, financially sound future.”
EverFi supplies a new-media learning platform that uses video, animations, 3-D
gaming, avatars and social networking to bring complex financial concepts to life for
today’s digital generation.
Administered by local teachers in a classroom setting, the web-based course offers
more than six hours of programming on a variety of financial topics, such as credit
scores, insurance, credit cards, investing, savings, 401(k) retirement plans and more.
Surveys and assessments measure student knowledge gains and changes in students’
attitudes and behaviors, while executive summaries provide analyses and insights
around key trends. Upon completing the curriculum, participants earn certification in
financial capability, a valuable mark of distinction on resumes and college applications,
as well as with first-time homebuyer and other banking programs, according to
Spatola.
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(Continued from page 1)

During the 2014-15 school year, more than 25,000 students completed the EverFi
financial education courses in 183 New Jersey middle and high schools, according to
Brian Cooley, spokesman for EverFi.
“In partnership with the New Jersey Bankers Association, we’ve partnered with 15
New Jersey banks to make these courses available to students for free,” he said. “The
program helps students build their STEM (science, technology, engineering and math)
skills.”
ConnectOne Bank is now in its fourth year of sponsoring the EverFi program
at Union High School and the results have been exceptional, according to Mark
Cardone, first senior vice president.
“Each year, we participate in the graduation ceremony for those students that have
taken and passed the course,” he said. “The number of students that passed in the
first year approached 100 and we’ve tripled those results the last three years.

“Students who are financially fit become adults and community leaders who are
financially fit,” he said. “We are very happy to see this financial education program
grow and expand. The value of financial literacy will benefit these students well
beyond their school years and into adulthood.”

“We get positive feedback from the teachers at the high school who deliver the
course and from the students, as well,” he added. “They’ve learned an awful lot about
managing their own resources – budgets, checking accounts, the dos and don’ts,
things to be aware of.”

Provident Bank, as do all sponsors, pays $4,000 to install the course at a school.
For cash-strapped schools and weary taxpayers, the help is welcome, according
to Emily DeMassi, vice president and director of communications for New Jersey
Bankers Association.

Cardone is also pleased that the course encourages dialogue between students and
parents about college savings, hands-on budgeting and the value of savings.
“From our perspective, we think our money is well spent,” Cardone said.
“Community involvement and education is very high on our list.”

“Schools pay nothing,” she said. “EverFi comes in, they’re sponsored by the banks
(and) they fund the program.“

Roselle Savings Bank is now in its fourth year of EverFi sponsorship, working with
(Continued on page 5)

MEDICARE
Approaching 65 or older?
Working or Retired…
Call us to learn about
your MEDICARE options!
Michael Venditto

• More than 16,000 sq. ft. of flexible meeting space
• 102 Guest Rooms & Suites, including PURE Rooms
• Complimentary Hot Breakfast Buffet
• 24-Hour Business Center & Fitness Center
• Catering Facility, Restaurant & Pub

(866) 994-2338

Call: 908-696-2315 or Visit: OldeMillInn.com
225 Route 202, Basking Ridge NJ
Conveniently
located off I-287,
Exit 30B

Weddings • Corporate Meetings & Events
Social Gatherings • Exceptional Cuisine

120 Wood Ave S, Iselin, NJ
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Tracking the ever-changing health care landscape (Continued from page 1)
Such inside discussions take place under an umbrella of potentially larger political and
legal changes that could again alter the landscape.
The national Society for Human Resources Management advised its members in its
2015 outlook on health care reform: “Entering 2015, the ACA faces challenges both in
a new Republican-controlled Congress and in the Supreme Court. Yet the political and
legal uncertainty surrounding the ACA should not deter employers from ensuring they
are prepared for the ‘play-or-pay’ mandate and other upcoming requirements.”
One of those requirements, which would have mandated that all employers with 50
or more full-time employees offer a health insurance plan or pay a tax, was delayed.
The date for requiring employees with 50 to 99 qualified employers to meet this
mandate will take effect on Jan. 1, 2017.
That change is typical of the way the health law has rolled out, according to Ed
Gunther, president of Centric Benefits Consulting in New Providence.
“There are changes every day,” Gunther said.
His job is like juggling 48 balls and every day adding two more, he said.
Generally, employers are engaged in keeping in place their employer-based health
care system rather than having their employees enter into the ACA-offered exchanges,
Gunther said. Solid benefits packages, including health insurance, are a competitive
factor, he added.
According to experts, among the new changes evident in New Jersey:
• Hospital are joining with doctors’ offices to form networks and those networks
are combining to form hospital networks, or accountable care organizations;
• Hospitals are focused on ensuring that patients do not return for treatments of
the same condition, for which they are fined;
• There is an increased attention to wellness and disease prevention.
In response to the new attention to wellness, Triton has opened two health centers,

Spearheading a complete
HR solution – Employee Benefits,
Payroll and HR
The Affordable Care Act (ACA) impacts most
organizations today. In fact, beginning in 2016,
ACA legislation will impact all businesses with
more than 50 employees. Are you prepared?
As a licensed and bonded insurance agency,
Triton Benefits specialists will review legislative
and compliance requirements with you and
help develop a real-world strategy for your
employee benefits program.
Call 877-OK-TRITON or visit us TritonHR.com

Rosenthal said.
He added that the ACA requires companies to adhere to strict rules on how they
offer health benefits, how they structure those benefits and how they report that
compliance to federal agencies, especially the Internal Revenue Service.
Gunther said the increase in health care information has generated a change in how
an individual perceives the cost of health care and how they and their employers sculpt
their coverage.
“We used to gauge the costs of health care by the co-pay and deductibles we paid,”
Gunther said.
Today, with more detailed cost information available, individuals and companies
are able to see a direct impact of the lifestyle and health choices they make on their
insurance costs, he said.
Rosenthal and Venditto both said they work closely with companies to examine the
make-up of the benefits-eligible population in the workforce (younger versus older
workers) and to balance the law’s requirements with company goals, including costs.
For example, for employees who are still working but eligible for Medicare, it benefits
the company to move them out of a traditional plan and into Medicare with a Medicare
supplement, Venditto explained.
Now even more change is coming.
Horizon Blue Cross Blue Shield has proposed its OMNIA Health Alliance that would
establish Tier 1 and Tier 2 hospital networks promising lower costs for use of Tier 1
facilities and accenting prevention, wellness and fewer repeat hospital visits.
Venditto said he was encouraged by the potential for lower premiums and Rosenthal
said the effort to reduce return hospital visits was a key goal but he wondered how
this plan would be different than earlier attempts at managed care with its system of
networks.

OBAMACARE
We Can Help You Enroll
(no additional cost to you)
Enrollment Assistance
120 Wood Ave S, Iselin, NJ

Open enrollment runs
Nov 1 thru Jan 31st, 2016
Individual & Medicare Specialist
Sí, hablamos español.
For more info call Melissa: (866) 994-2338

G

A

T

E

W

A

Y

X

Banks bring financial literacy (Continued from page 3)

R

E

G

I

O

N

Small Business
Economic Outlook Forecast Luncheon

students at Abraham Clark High School in Roselle.
“There’s been a national financial literacy campaign going on for years and the
EverFi program gives us the opportunity to provide that education to children
going through the school system,” said Detlef Felschow, chief operating officer and
executive vice president at Roselle Savings.

brought to you by the
Gateway Regional Chamber of Commerce in partnership
with the U.S. Small Business Adminsitration

“The teachers seem to enjoy the program,” Felschow added. “We think it is
a worthwhile endeavor for the students and we are hopeful that by offering the
program the kids graduate with a better sense of what it means to maintain a balance
in a checking account and to responsibly handle a credit card.”

This year’s panelists are Dr. JD Foster, Deputy Chief Economist of the US Chamber
of Commerce; Dr. Alexander Heil, Chief Economist of the Port Authority of New York
and New Jersey; and Dr. James Hughes, Dean of the Bloustein School of Planning
and Public Policy at Rutgers University. The panel will be moderated by Jim Coyle,
President of the Gateway Regional Chamber of Commerce.

“I am very impressed by the initiative of the students who stepped forward this
year to increase their financial literacy,” said Joyce Huber, a finance/business teacher
at Ahraham Clark High School who taught the EverFi course. “It is important that
students are given the tools to be more responsible in the handling of their money
and this program goes above and beyond what is commonly taught in today’s
curriculum.”

The panel will explore in depth the economic factors facing small businesses
in the North Jersey New York metropolitan region. Dr. Foster will focus on national
economic issues and constraints which have prevented a more robust economic
recovery. Dr. Heil will speak to the region’s economy and the importance of
infrastructure to economic activity. Dr. Hughes will explore long term trends
in real estate as an indicator of the region’s economic direction.

Jill Schafhauser, president and CEO of Roselle Savings Bank, agrees.

Friday, October 23, 2015 • 10 AM - 2 PM

“It is great to see young people taking an interest in financial matters, as today’s
learners are tomorrow’s leaders,” she said.

Newark Airport Marriott Hotel
1 Hotel Road, Newark, NJ 07114

Valley National Bank has partnered with an organization similar to EverFi and
is underwriting the expense of financial literacy courses in five schools in the
metropolitan New York/New Jersey area, according to Ryan de France, the bank’s
Community Reinvestment Act and community development officer.

Please visit www.gatewaychamber.com
and click on events for more details

WISE – Working in Support of Education – offers programs that develop financial
literacy and readiness for college and career success. The curriculum is built on
five pillars – relevancy, real world experiences, strong partnerships, volunteerism
and assessment – with a goal of reaching low-to-moderate income communities
nationally.

Fall For Our Low
Mortgage Rates.

New Jersey schools supported by Valley National are the Newark Collegiate School
in Newark and the School of Culinary Arts Hospitality and Tourism in Paterson.
Valley National also sponsors its own financial literacy program, utilizing employees’
skills and material prepared by the American Bankers Association. The bank
incorporates materials from the American Bankers Association that focus on credit
scores, preparing for college and identity theft.
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“The kids appreciate someone from the banking world making the presentation,”
de France said. “The kids like it and the teachers like it because it is something a little
different,” he added.
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www.rosellesavings.com
235 Chestnut Street • Roselle • New Jersey 07203 • (908) 245-1885
Other Locations: Bernardsville • Cranford • High Bridge
* Rates and terms apply to owner occupied 1 to 4 family residential properties for loans of $750,000 or less. The APR (annual percentage rate) is
based on a loan amount of $250,000. The monthly payment per $1,000 borrowed for a 30 year mortgage at a fixed rate of 3.75%, 3.778% APR would
be $4.64. The monthly payment per $1,000 borrowed for a 15 year mortgage at a fixed rate of 3.00%, 3.048% APR would be $6.91. The monthly
payment per $1,000 borrowed for a 10 year mortgage at a rate of 2.875%, 2.944% APR would be $9.60. Payment does not include taxes, mortgage or
homeowners insurance premiums, if applicable, and the actual payment obligations will be greater. The maximum loan to value cannot exceed 90% of
the purchase price or appraised value, whichever is less. No Points. There is a $450 application fee payable
Member FDIC
upon the applicant’s acceptance of the initial disclosures provided by the Bank. Interest rates, terms and fees
Equal Opportunity Lender
subject to change or withdrawn without notice. NMLS #401250.

contact Joanne Vero at 732-303-9377
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By Lee Gole

I recently read “The Prize: Who’s in Charge of Americas Schools”
by Dale Russakoff. It’s a book about Newark’s schools and the
$100,000,000 gift that Mark Zuckerberg gave to reform them.
It’s the story of the abysmal failure of reform as entrenched interests
battle to keep their prerogatives. It is a depressing but enlightening read
about why it is so hard to reform America’s urban schools.
Jim Coyle
The failure of Newark’s schools and every effort to reform them is
even more interesting in light of the success of the urban school district right next door in Elizabeth.
Starting when control was wrested from the powerful Democratic machine in 1996, the progress
in this district has been nothing short of remarkable.
Today the district boasts two nationally ranked high schools; four Blue Ribbon Schools; a NASA
school; and every school ranked in the Alliance for a Healthier Generation program. Elizabeth
was one of the first school districts in the state to introduce school uniforms. It was one of the
first districts to introduce an extended school day district-wide.
The district’s graduation rate has risen from 60 percent to 78 percent. Two of its high schools,
Elizabeth High and Alexander Hamilton, have 95 percent graduation rates. They have a goal of
90 percent district-wide in five years. Compare this with the graduation rates of other Abbot
Districts and it is clear what an achievement this is.
Reform in Elizabeth has differed from other urban districts because it is internal. There are no
charter schools in Elizabeth. There are no fights with the teachers union. The efforts that have
resulted in such dramatic success have all been implemented cooperatively. As I say, it is a model
of what can be done.
Last spring, the Elizabeth schools entered a new phase, one which will much more actively
engage parents in the process of educating their children. Many years ago I asked a teacher, my
wife’s cousin, what we needed to do to make sure our kids succeed in school. Should we make
sure they’re in the best school? Should we make sure they have the best teacher? Should we find
the best curriculum?
Her response was very simple: Your child’s achievement will be determined primarily by you.
If you are involved in your children’s education, they will succeed.
It turns out there is a lot of research to back this up. Regardless of income, social status,
ethnicity or race, a child’s performance is much more likely to be determined by their parents
than anything else. Better grades, lower dropout rates, higher test scores, better self-esteem and
higher discipline all result from parental involvement.
Parents in rich neighborhoods most often get this. Parents in poor neighborhoods most often
do not.
The Elizabeth Public Schools Parents Academy is gearing up to help parents produce better
students. It is the obvious next step in improving academic performance. It’s not going to be an
easy task, however.
My own view is the earlier you start, the better. I would encourage each K-8 school to have
its own academy. Parents are most interested in their kids when they are young and most open
to suggestion. And the cumulative effect of working with someone young is the greatest. It would
be nice if participation could be made mandatory, but alas, that is probably too much to ask.
The Parents Academy is an exciting development in line with a series of exciting achievements.
It will be an interesting process to watch. Kudos to the Elizabeth Public Schools administration
for fostering this exciting development.

Premiere Energy Auctions
Ross Balassone and Nathan Burroughs
Fairfield, NJ
973.568.2242 / www.myenergyauction.com
Premiere Energy Auctions (PEA) is an energy consulting firm that uses an online reverse auction
process to procure third-party electricity and natural gas supply contracts for clients. Their
process increases competition among energy suppliers to yield the lowest price and offers
100 percent transparency for the client, who can log in and view bids at any time during the
process. For clients with a sustainable agenda, PEA offers procurement expertise on renewable
sources. PEA is engaged at no cost and no obligation to engender the most competitive
procurement atmosphere. Senior manager Ross Balassone and compliance director Nate
Burroughs can handle the heat of the competition. Both Balassone and Burroughs coach youth
wrestling teams when they are not procuring energy for clients.
______________________
Main Street Movers, Inc.
Charlie Cacici
Irvington, NJ
973.732.3700 / www.mainstreetmovers.com
Main Street Movers provides residential and commercial moving services locally, nationally and
internationally. Customers who take advantage of the Main Street Movers white glove service
can even have cabinets, drawers and closets unpacked and arranged just as they appeared
prior to the move. Stressed out about planning a move? The Main Street Movers web site
offers preparation and packing tips to help remove uncertainty and angst from the moving
process. According to Charlie Cacici, vice president of business development, the professional
moving staff sets Main Street Movers apart from competitors. “Our guys are well trained,”
he said. “They understand the value of the items they are handling, whether it’s monetary or
sentimental.”
______________________
TeliApp Corp.
Joshua Weiss
Linden, NJ
201.705.8457 / www.followus.services
Looking to generate more foot traffic for your business? TeliApp is helping businesses procure
new and young shoppers through social media marketing. TeliApp’s artificially intelligent
software called Follow Us identifies nearby potential customers on Facebook, Twitter and
Instagram and encourages them to visit participating businesses. Follow Us is completely
automated, so once businesses sign up they do not need to manage any complicated control
panels or social media campaigns. Founder and CEO, Joshua Weiss, understands and is able to
accommodate the margins of small businesses. “Why pay $1,000 for a yellow page add that you
know is not going to work?” he asked. “Follow Us is only $10.00 a month and you are going to
see more people walking in through your door.”

Copyright James Coyle 2014

I NSIDE BUSIN E S S
A publication of the Gateway Regional Chamber of Commerce

Publisher: James R. Coyle • Editor: Chris Reardon
Director of Advertising: Joanne Vero • Director of Graphics: John Tirpak
135 Jefferson Ave., P.O. Box 300, Elizabeth, N.J. 07207-0300
Telephone (908) 352-0900 • Fax (908) 352-0865 • www.gatewaychamber.com
Visit our website at www.gatewaychamber.com
MISSION STATEMENT
“The Gateway Regional Chamber of Commerce is a business organization
which represents and advances the business interests of its members”

______________________
CBIZ Insurance Services, Inc.
Lee Nestel
New Providence, NJ
908.738.2010 / www.cbiz.com
CBIZ Insurance Services, Inc. is one of the country’s largest publicly owned property and
casualty insurance brokers. Because they are one of the top brokers in the United States,
CBIZ is able to foster strong relationships with highly rated insurance companies to offer the
best products and highest value to customers. CBIZ is also one of the nation’s top providers
of accounting, tax and advisory services in addition to employee benefits services. The local
New Providence CBIZ office specializes in properly insuring businesses, the public sector
and individuals. Seeing Lee Nestel, president of CBIZ, anytime soon? Ask him about the cross
country motorcycle trip he took this summer on his silver BMW R1200 GS Adventure.
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Where the Chamber Stands...
Clinton panders on Pacific Rim trade deal

UCEDC, a nonprofit economic development corporation, has received a $1.361 million
Financial Assistance award from the U.S. Department of the Treasury’s Community
Development Financial Institutions Fund, in recognition of its work in supporting small
business development in underserved communities.

Hillary Clinton has joined the ranks of the sycophant politicians pandering to their political
base in an attempt to strengthen their chances of winning their party’s nomination for
president. Clinton recently voiced her opposition to the Trans-Pacific Partnership, or TPP,
a trade agreement between the United States and 11 other Pacific Rim nations that was
finalized earlier this month and now requires approval from Congress.

UCEDC will use the funds to increase its lending to entrepreneurs and businesses in
disadvantaged communities where access to capital is often difficult to obtain. Its financing
options provide viable small businesses with an opportunity to create much-needed jobs
and economic stability in neighborhoods throughout New Jersey.

Clinton’s opposition comes despite the fact she voiced support for the TPP 45 times
between 2010 and 2013 as Secretary of State. She now claims she was supporting only
the concept of a Pacific Rim trade pact, saying, “I advocated for a multi-national trade
agreement that would ‘be the gold standard.’” She says the TPP does not meet that
high bar.

_______________________________

Yet in a 2012 trip to Australia, Secretary Clinton said, “This TPP sets the gold standard
in trade agreement.”

Trinitas Regional Medical center has broken ground on a three-phase $18 million project
to renovate and expand its existing Emergency Department, which receives more than
73,000 visitors annually. The project will add 18 new treatment rooms, giving the medical
center a total of 45 rooms for treating emergency visits. A 128-slice CT scanner will be
housed in the new Emergency Department and separate emergency treatment areas for
families, children and seniors will be created. In addition, the project will add three new
beds to the Medical Center’s existing Intensive Care Unit. The entire cost of the project
will be covered by donations from area foundations, corporations and individuals.

So why the flip-flop? Votes.
Clinton has seen her seemingly insurmountable lead in the polls diminish. Sen. Bernie
Sanders of Vermont, who is hugely popular with the Democratic Party’s far left, has long
opposed TPP, as has former Maryland Gov. Martin O’Malley.
The pact is widely opposed by Liberals, including unions, which play a vital role in
deciding Democratic presidential nominees. Sanders is quickly gaining on Clinton and
her late arrival to the anti-TPP party on the eve of the Democratic debates smacks of
pandering to the party’s base. Move over Chris Christie.
More importantly, Clinton is wrong. The TPP is a good deal for the United States.
The pact eliminates or reduces 18,000 tariffs, taxes and non-tariff barriers such as quotas
among the 12 participating nations. The United States already has some of the lowest
tariffs and trade barriers in the world, so the elimination of tariffs in other nations will
open up markets to American businesses. For example, the Japanese beef tariff will drop
from 38 percent to 9 percent over 15 years, a boon for American beef exporters.
Opponents of TPP, including labor unions, claim the pact will cost American jobs.
Yet the numbers do not support that argument.
According to the U.S. Chamber of Commerce, trade agreements currently in place
have boosted U.S. output by more than $300 million and supported 5.4 million U.S. jobs.
The United States has a trade surplus with our 20 existing trade agreement partners as
a group and U.S. manufacturers’ exports to these partners have topped $650 million in
recent years, generating revenue of about $55,000 for each U.S. factory worker.
More specifically, the United States exported nearly $700 billion in goods to all TPP
markets in 2013, or about 44 percent of our total exports, supporting millions of U.S.
jobs. New Jersey businesses exported more than $36 billion in 2013 and a third of that,
or $12 billion, annually goes to TPP markets. As of 2011 (the latest numbers available),
exports supported 123,000 jobs and one-fifth of New Jersey manufacturing jobs depend
on exports.

Emergency Department staff and paramedics help break
ground on Trinitas Regional Medical Center’s $18 million
expansion program.

Trinitas also announced that Labib E. Riachi, MD, chair of
Obstetrics and Gynecology at the hospital, has been awarded
subspecialty certification in pelvic medicine and reconstructive
surgery by the Division of Female Pelvic Medicine and
Reconstructive Surgery of the American Board of Obstetrics
and Gynecology and the American Board of Urology.

Further opening these markets by reducing trade barriers will only strengthen our
export position, thereby creating jobs, not costing them.
Conversely, rejecting TPP will weaken the United States’ position in what is rapidly
becoming the sweet spot of the global economy, which will in fact threaten American
jobs. According to the International Monetary Fund, the global economy will grow by
more than $20 trillion over the next five years and nearly half of that will be in Asia.

_______________________________

Yet under current conditions, U.S. businesses are falling behind in this market. While
U.S. exports to the Asia-Pacific region increased from 2000 to 2010, our share of the
region’s imports declined by 43 percent, in large part because of those higher tariffs
imposed by Asian-Pacific countries. By requiring all TPP members to play by the same
rules, the pact will open these vast markets and their growing middle class to U.S.
businesses and products.

Renna Media has announced they are launching seven new newspapers, in Berkeley
Heights, Fanwood, Mountainside, New Providence, Scotch Plains, Summit and Westfield.
This brings the total number of Renna Media papers to 18, with a combined circulation
of 10,000.
_______________________________

As secretary of State, Clinton understood all this and properly supported the TransPacific Partnership. It is likely candidate Clinton still does. But that does not matter.
Winning does.

Centric Benefits Consulting has announced the hiring of
Ashley Palmer as a client representative. Prior to joining Centric
she gained nearly seven years of experience in the insurance
sector at Weichert Financial Services and Progressive Insurance.
Palmer is a graduate of Springfield College with a bachelor’s
degree in business administration and management.

Congress is not expected to vote on TPP until after the 2016 presidential election –
there still are final details being worked out. That gives candidate Clinton plenty of time
to take a position against the TPP that is popular among the Democratic base and later
reverse her position back to supporting the trade deal if she is elected president.
That flip-flop would be the right thing to do. This month’s was wrong.

(Continued on page 9)
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Gateway Chamber Inside Connection Directory
Attorneys
Abdou Law Offices,LLC.
124 Westfield Avenue, Clark, NJ 07066
Phone: Tamer (Tom) Abdou, Esq., (732) 540-8840
Fax: (732) 540-8842 www.abdoulaw.com/
Abdou Law Offices ensures business and individual
clients personalized attention expected at a small firm
with the skills and competence of a large law firm.
Genova Burns LLC
494 Broad Street, Newark, NJ 07102
Phone: Brian W. Kronick, Esq., (973) 533-0777
Fax: (973) 533-1112 www.genovaburns.com
Law firm with over 70 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business interests.

Auto Glass Repair & Replacement Service
Novus Glass
87 Sagamore Dr. New Providence, NJ 07974
Phone: Alex Rodriguez (908) 477-1752
Fax: (908) 379-8760
www.novusautoglass-nj.com
Novus Auto Glass offers Windshield Repair &
Auto Glass Replacement for any window on your vehicle.
Our Mobile Service Center Come to you for Free.

Banking/Financial
Northfield Bank
(See our ad on page 9)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014 www.eNorthfield.com
Full-service commercial bank providing better business
banking solutions to customers in New Jersey, Staten Island and Brooklyn.
Provident Bank
(See our ad on page 2)
1139 Raritan Road, Clark, NJ
Phone: Paula Palermo, (732) 499-0800
Fax: (866) 898-5210 www.ProvidentNJ.com
The Provident Bank emphasizes personal service and
commitment in attending to the financial needs of businesses,
individuals and families in northern and central New Jersey.
TD Bank 		
Martin Melilli, Union & Essex Regions
Phone: (888) 751-9000
www.tdbank.com
TD Bank, America’s Most Convenient Bank, is one of the
10 largest banks in the U.S., providing more than 7.4 million customers with a full
range of retail, small business and commercial banking products and services at
more than 1,250 convenient locations throughout the Northeast. Follow TD Bank
on Twitter at www.twitter.com/TDBank_US or visit www.tdbank.com.

Certified Public Accountants & Consultants

Education
Union County College 		
1033 Springfield Avenue, Cranford, NJ 07016
Phone: Ellen Dotto, (908) 709-7501		
Fax: (908) 709-0527 www.ucc.edu
Union County College is a public comprehensive
community college providing quality, affordable, accessible
educational programs that serve the greater Union County region.

Energy
Supreme Energy Inc. 		
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148
www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy services including
“GREEN” solar energy options. From oil to natural gas and electric,
maintenance to installation, commercial to residential- we do it all! Call or
click now to find out how you can start saving on your energy bill today!

Financial Services & Investments
Capitol Securities
25 Hanover Rd., Building A, Suite 100, Florham Park, NJ 07932
Phone: Richard C. Callaghan, Jr. CFP®, (908) 300- 0347
callaghan@capitolsecurities.com
Capitol Securities assists clients in every aspect
of their financial lives. Through personalized
service we strive to help create financial stability
and security to provide financial independence.

Flexible-Stay Accommodations
AVE by Korman Communities 		
1070 Morris Avenue, Union NJ 07083
Phone: Jason Gershon, (908) 379-9539
www.aveliving.com
AVE specializes in flexible-stay accommodations.
Our furnished suites and unfurnished rental residences are the ideal housing
solution for business travelers, those in transition, or anyone who desires
carefree living. AVE’s amenities and services are unparalleled.

Health Insurer
AmeriHealth New Jersey
259 Prospect Plains Rd, Bld, M, Cranbury, NJ 08512
Phone: 609) 662-2400
Fax: (609) 662-2360
www.amerihealthnj.com
AmeriHealth New Jersey is dedicated to enabling the
people of New Jersey to improve their health and well-being
while providing them access to affordable, quality care.

O’Connor Davies, LLP
(See our ad on page 9)
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Hospital/Healthcare
Phone: Joseph A. Fazio, (908) 272-6200
NJ
Sharing Network 		
Fax: (908) 272-2416
691 Central Avenue, New Providence, NJ 07974
www.odpkf.com
Phone: Elisse E Glennon (908) 516-5400		
With offices in Cranford and Paramus, New Jersey, and five locations in
www.NJSharingNetwork.org
New York and Connecticut, we provide a full range of accounting,
taxDavies,
andLLP
O’Connor
Commerce Drive, Suite 301, Cranford,
NJ 07016 Network is a non-profit, federally
management advisory services to businesses and individuals. 20
NJ Sharing
T: 908.272.6200 | F: 908.272.2416
designated organization responsible for the recovery
www.odpkf.com
and placement of donated organs and tissue for the
nearly 5,000 New Jersey residents in need of life-saving transplants.

Now you can advertise in
13 issues of Inside Business
for only $550.00!
For more information
please contact us at
(732) 303-9377

Robert Wood Johnson
University Hospital Rahway
865 Stone Street, Rahway, NJ 07065
Phone: Kirk C. Tice (732) 381-4200		
www.rwjuhr.com
Robert Wood Johnson University Hospital
Rahway is an acute care hospital with a mobile
intensive care unit, extensive rehabilitation services, a joint replacement
center, and a rehabilitation unit.
Trinitas Regional Medical Center
(See our ad on back cover)
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799
www.TrinitasRMC.org
A full-service medical center offering quality care in cancer,
cardiac, renal, sleep disorders, wound healing, diabetes,
maternal/child health, psychiatry, women’s and senior care.

Hotels
Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006
Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 591 guest rooms and 13,000 square feet of banquet space.
Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600
Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure
travel with free shuttle service to and from Newark
Airport. More than 17,000 square feet of meeting space.

Industrial Products, Services, Solutions
In Control, LLC
PO Box 356, Millington, NJ 07946
Phone: Kevin Ravaioli (908) 212-3078
Fax: (908) 604-8422
www.incontrolusa.com
Business Description: We provide safety inspections using bar code
technology for meeting compliance requirements, asset management and
data migration services and more. See our website for details.

Office Furniture and Planning
KAD Associates
498 Inman Ave, Suite 201, Colonia, NJ 07067
Phone: Michael Blumenau, (732) 943-2192
Fax: (732) 943-2194
www.KAD-Associates.com
KAD Associates is a provider of Business Furniture
Services and Corporate Space Planning. We take an integrative approach to
each project ensuring successful completion and adherence to budgetary and
time requirements.

Recreation/Sports
Mountainside Indoor Tennis
1191 US Highway 22 East, Mountainside, NJ 07092
Phone: Georgia Aquila, (908) 232-0310
Seasonal indoor tennis facility open to the public seven days
a week beginning September to May. Six heated courts,
large viewing lounge, lessons, clinics and stringer on site.

Safety Products Distributor
Select Safety Sales LLC
1145 Maurice Avenue, Clark, NJ 07066
Phone: Matthew Kane, (866) 864-3495		
Fax: (732) 381-4365
www.selectsafetysales.com
Distributor of safety products which include First Aid
Supplies, Fire Safety Products, Personal Protective Equipment,
Eyewash Stations and Portable Handwash Stations.

Security
Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and surveillance
systems to all of New Jersey and beyond.

Transportation
FedEx Corporation
630-640 Dowd Avenue, Elizabeth, NJ 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide with
a broad portfolio of transportation, e-commerce and
business services. Offers integrated business applications through our
operating companies under the respected FedEx brand.
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Inside Look (Continued from page 7)
Community Access Unlimited (CAU) recently held a grand opening of its newest
property, located on Terrill Road in Fanwood. The cutting-edge mixed-use property will
be home to both people with developmental disabilities and people without disabilities,
including low-income units, and two commercial businesses. The grand opening was
attended by Fanwood Mayor Colleen Mahr, Union County Freeholders Bette Jane Kowalski,
Alexander Mirabella and Vernell Wright, and representative of TD Bank and Valley National
Bank, which helped finance the project through grants.
This is the latest property built by CAU, which is a statewide Elizabeth-based nonprofit
providing support programs and services to adults with disabilities as well as youth served
under the Department of Children and Families. The property is cutting edge in that it:
extends CAU’s mission of enabling people with developmental disabilities to fully integrate
into the community rather than living in segregated housing; mixes barrier-free affordable
housing units for people with developmental disabilities with those available to residents
of all incomes; is an energy-efficient building, featuring ENERGY STAR appliances and
heating units, Anderson double-hung windows and sensory thermostats; and improves
the aesthetics and property values of the immediate neighborhood, replacing two older
homes and a rundown tavern.

Union County College (UCC) has announced that its Practical Nursing Program earned
national recognition in being named a Center of Excellence by the National League for
Nursing. The honor covers the period from 2015 to 2019 and is conferred only to select
nursing-education departments across the country. This is the first time a practical nursing
program at any college has ever earned this distinction. UCC’s Practical Nursing Department
was cited for its longstanding record of achievement in nursing education.
Attending the National League for Nursing (NLN) Oct.
2 awards ceremony in Las Vegas were (from left): Anne
Bavier, president, NLN board of governors; Patricia
Castaldi, director of nursing, Union County College; Carol
Healey, professor of practical nursing, Union County
College; and Beverly Malone, CEO of the NLN.

The college also welcomed two new deans. Terrence
Hardee has become the college’s dean of students while
Rebecca Royal is the new dean of student success. Hardee
joins UCC after having served as vice president for student
success at Rowan University at Burlington County and
the dean of the University Center at Cumberland County
College. He has a doctorate of letters in humanities from
Drew University, a master’s degree in political science from
Marshall University and a bachelor’s degree in political
science from Concord University. Royal has been with
UCC since 2012, serving as the director of financial aid. She
previously served as co-executive director of the Central
Career School of South Plainfield and at St. Peter’s University,
where she directed the Financial Aid Department.
Royal (left) and Hardee are welcomed by Helen Brewer (center), vice president of student
development.

Attending the grand opening were (left to right) Mwaura Muroki, Mary Ann Beltz and Steve
Vitale of Valley National Bank; Union County Freeholders Bette Jane Kowalski, Vernell
Wright and Alexander Mirabella; Sid Blanchard, CAU executive director; Fanwood Mayor
Colleen Mahr; and Katherine Mitchell, Fanwood Town Council president.

The college also announced that it, along with partner Bergen Community College,
are recipients of a $2.6 million “First In The World” grant from the U.S. Department of
Education. The UCC-Bergen partnership is one of only 17 winners nation-wide and will
split the award over four years. Through the “First in the World” program, the schools
will work to help improve graduation success for students involving basic-skills math. For
the joint project, Union and Bergen will include a combined 8,400 students from both
community colleges.

Your
Gateway
to Business...
Your
Gateway
to Business...
Giovanni Lavorato

(908) 862-0020

O’Connor Davies, LLP
20 Commerce Drive, Suite 301, Cranford, NJ 07016
T: 908.272.6200 | F: 908.272.2416

www.odpkf.com

1700 W. Elizabeth Avenue, Linden, NJ 07036
www.amiciristorante.com

JAMES K. ESTABROOK
Attorney at Law
jestabrook@lindabury.com

53 CARDINAL DRIVE
P.O. BOX 2369
WESTFIELD, NJ 07091
TEL (908) 233-6800 x2358
FAX (908) 518-2760
www.lindabury.com

Gateway to
Business...

Angie Tsirkas

Vice President
Business Development Officer
1410 St. Georges Avenue
Avenel, NJ 07001
(732) 499-7200 ext. 1536
atsirkas@eNorthfield.com

(Continued on page 10)

Edward J. Gunther, Jr.

egunther@centricbenefits.com

President

P 908-738-2003 direct
F 908-665-1139
219 South Street
New Providence, NJ 07974
www.centricbenefits.com
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Inside Look (Continued from page 8)

Join the…

Gateway Regional Chamber of Commerce
Enjoy the incomparable benefits…
Raise your company’s visibility through 175 events per year
Network with 1,200 members
Member discounts through our Affinity Program

Your membership makes you a member
of all our affiliated groups…
• Central Jersey Chamber of Commerce
• Clark Chamber of Commerce
• Warren Township Chamber of Commerce
• Gateway Association of Businesswomen

Berkeley College students and leaders recently were recognized at the swearing-in
ceremony of the Latino Leadership Alliance of New Jersey’s (LLANJ) newly elected
executive committee at the historic Statehouse in Trenton. Lt. Gov. Kim Guadagno (second
from left) welcomed the group. The LLANJ is an organization that advocates for the socioeconomic and political development of Latino diverse communities.

Around the Gateway…
At the Somerset Hills Business Network
September meeting , David Hurwitz (right)
from Meta Milton Group was the winner of
the 30-second commercial contest. He is
congratulated by Bob Springer of Business
Tech Team and head of the networking group.
_______________________________

• Irish Business Association
• Kenilworth Chamber of Commerce
• Linden Chamber of Commerce

At the Warren Township Chamber
of Commerce September meeting
Val Waterman from Answers Design
Group, the winner of the 30-second
commercial contest, poses with
Evan Tornquist of Fulton bank,
head of the chamber.

• Roselle Park Chamber of Commerce
• Route 22 Chamber of Commerce
• Somerset Hills Business Network
• Union County Chamber of Commerce
• Workforce Education Committee

We stay busy to keep you busy
To learn more visit
www.gatewaychamber.com
Or call 908.352.0900

_______________________________
Jack Killion of Bluestone-Killion
speaks at the October meeting of the Irish
Business Association. Killion is a worldclass networker who spoke about building
businesses through the power
of relationships.
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The customer experience can be worth millions in annual revenue
By John Tschohl

Customer experience management has been recognized as the future of the customer service
and sales industry. Companies are using this approach to anticipate customer needs and adopt
the mindset of the customer. It’s a strategy well worth pursuing and an opportunity for any
business to turn customer experience into growth and profit.
In its 45th year of service, Dallas-based Southwest Airlines continues to differentiate itself
from other air carriers with exemplary customer service delivered by more than 47,000
employees to more than 100 million customers annually. Southwest operates more than 3,600
flights a day, serving 95 destinations across the United States and six additional countries. The
reported record quarterly profit of $691 million is an all-time quarterly high and represents the
42nd consecutive year of profitability.
At Southwest Airlines they believe that developing a superior focus on customer experience
starts with treating their employees well. They put a very high premium on how they treat
their people, believing that when they make their employees happy, they will transfer that
attitude to the customers. It’s one of the reasons their customers keep coming back.

The newsletter Quality Assurance Report states that only when a company knows exactly
what kind of service its customers expect, delivers on those expectations 100 percent of the
time, at a price that customers are willing to pay, while still getting an acceptable return, can the
company claim to excel in customer service. Southwest excels in the customer experience and
enjoys an impressive annual profit.
They’ve known for years that customer service doesn’t cost….it pays!
John Tschohl is an international service strategist and speaker. He is founder and president of the
Service Quality Institute in Minneapolis, Minnesota. Described by Time and Entrepreneur magazines as
a customer service guru, he has written several books on customer service. He just released the 10th
Edition of “Achieving Excellence Through Customer Service.” The Service Quality Institute (http://www.
customer-service.com) has developed more than 26 customer service training programs that have been
distributed and presented throughout the world. Tschohl’s monthly strategic newsletter is available
online at no charge. He can also be reached on Facebook, LinkedIn and Twitter.

I have tracked the stock performance of several companies and even during the recession
years of 2007-2012, customer experience leaders averaged double-digit gains in stock
performance, beating customer experience laggards by an impressive margin. This includes
leaders such as Amazon, Apple, Costco, Starbucks, Metro Bank and Southwest Airlines, to
name a few.

Join the…
Irish Business Association
Halfway to St. Patrick’s Day Irish Breakfast Meeting

They have proven that service and customer experience actually is more effective at
enhancing volume and profit. They connected the dots a long time ago and are going to the
bank with more customers and impressive profits. Despite these findings, many organizational
leaders struggle to connect the dots between customer experience and business outcomes.

November 5, 2015
For a very special Guest Speaker

Southwest’s purpose is to connect people to what’s important in their lives through friendly,
reliable and low-cost air travel. That was true on day one in 1971 and it continues to drive
their passion. They work toward vision-oriented goals to become the:

Jim Lowney – Author
“A Few Believed in Me: A Newsman’s Adventure”

• Most Loved: Own our culture, live our brand and win more customers.
• Most Flown: Deliver safe, reliable, efficient operations.
• Most Profitable: Regain our low-cost leadership to achieve and maintain our
profit requirement.

Lowney started his career chasing news stories on bicycle as
a staff photographer for the Newark Evening News and
later covered the stories of New Jersey for the
New York Times and Asbury Park Press.

There are a number of principles and strategies I believe we can learn from Southwest
Airlines.

His 30 years as columnist for the New York Irish Echo and
Philadelphia Irish Edition made him well known in
New Jersey’s Irish-American circles.

1. It’s in the customer service business, not the airline business. This is a mindset
and paradigm switch. Very few firms realize they are in the service business.
2. It uses technology to increase speed and keep prices very low.
3. It values its employees. This is rare for most firms but a must for service leaders.
4. It uses price to drive business but it is built around service.
5. It is a great place to work.
6. It attracts high-performance employees, the cream of the market, because of
its reputation.
7. Recognition, not money, drives performance.
8. The marketplace values a service leader.
9. It uses it assets, planes and fuel more effectively.

He will share stories of his career and read from his memoir.
Molly Maguire's Irish Pub & Restaurant
1085 Central Avenue, Clark • 8:00 a.m. – 10:30 a.m.
To register visit www.gatewaychamber.com and click Events.

Southwest’s formula for success is “Living and Working the Southwest Way.” Living the
Southwest Way includes showing a “Warrior Spirit, Servant’s Heart and FunLUVing Attitude.”
Working the Southwest Way is to focus on safety, focus on high customer service delivery and
focus on low cost.

IRISH BUSINESS ASSOCIATION

And it’s still working. The vast majority of Southwest’s employees are unionized. The airline
has achieved success without resorting to layoffs or pay cuts. And employee dedication shows
– they consistently hold one of the top rankings in customer satisfaction and have repeatedly
been ranked as one of the World’s Most Admired Companies by Fortune.

MAY THE ROAD RISE UP TO MEET YOU…AND MAY WE TRAVEL TOGETHER
The Irish Business Association (IBA) is an association of New Jersey business professionals and
business owners committed to promoting business relationships and personal interaction within
the Irish-American business community in New Jersey, based on a shared heritage.

Southwest thinks of themselves as a customer service company that happens to fly airplanes
on schedule and with personality and perks along the way.

http://irishbusiness.org

11

Administrative Services Building, First Floor
210 Williamson Street • Elizabeth, NJ 07202
Tel: (908)

A Complete Medical Resource for Employers
• 24-Hour Coverage for all
Worker’s Compensation
Illnesses & Injuries

• Pharmacy Services

• Minimum Wait

• Acute Care

• Physical Examinations &
Medical Surveillance

• Prevention & Regulatory
Compliance

• Drug & Alcohol Testing

• Employer Support

To learn more about

Occupational Medicine
at Trinitas Regional Medical Center

call us at (908) 994-5368.

• Physical/Occupational Therapy

994-5368

