Inside
B U S I N E S S
G

What’s Inside...
Articles
Bridge to the future rests on
three key columns

1

Warren launches new chamber
of commerce

1

The Canterbury Sales
When selling’s three-legged
stool isn’t enough

2

Profile...
SolarCure

5

Where the Chamber Stands...
Put the pedal down on transportation

6

A

T

E

W

A

Y

X

R

This is a publication of The Gateway Regional Chamber of Commerce.
Please visit our website at www.gatewaychamber.com

E

G

I

O

N

Volume Sixteen, Number Ten
October 2013

Bridge to the future rests on three key columns
By Rod Hirsch
The bridge repair and replacement program taking place at three key New Jersey bridges is an
ambitious choreography that will ensure the economic vitality of the metropolitan region for
decades to come.

“a three-dimensional chess game.”

Three bridges connecting New Jersey and Staten Island – the Bayonne Bridge, the Goethals
Bridge and the Outerbridge Crossing – are undergoing significant improvements and upgrades
simultaneously, an unheralded engineering feat that will pump billions into the local economy
short- and long-term while paving the way for smoother, more efficient movement of
commuter and commercial traffic.

Furthest along is the $23 million project to replace the pavement, toll plaza and approach
roadways on the Outerbridge Crossing, which should be completed by the end of this year.
Improvements include structural rehabilitation of the roadway deck, curbs, safety walk and
parapets; full pavement replacement of the east and westbound spans and approach asphalt
riding surfaces; and replacement of the concrete pavement in the toll plaza area.

The three projects – expected to be completed by 2018 – will create upward of 5,000
construction jobs, more than $600 million in wages and more than $4 billion in regional
economic activity, according to the Port Authority of New York and New Jersey.
This is the first time in more than 80 years the agency will build a new bridge and the first
time ever that engineers will build a bridge’s roadbed above the existing roadway while traffic
continues to flow on the deck below.
Bill Baroni, Port Authority deputy executive director, describes the three-pronged project as

Lane closures are being kept to a minimum and much of the work is being done at night to
minimize inconvenience.

The two other projects will have a greater impact on Union County – construction of a new
bridge to replace the Goethals Bridge and the raising of the Bayonne Bridge roadway to allow
for larger ships to pass through to Port Elizabeth and Port Newark.
“We’re spending more than $4 billion in capital construction in the next few years while
putting people to work, improving the infrastructure and protecting jobs in the port – and
we’re doing it in a way that’s good for the communities,” Baroni said.
“Time and again it’s been shown that investment in transportation infrastructure is crucial to
our economy,” said David Behrend, a spokesman for the North Jersey Transportation Planning
Authority (NJPTA), citing a Rutgers University study that shows for every $1 invested in
transportation infrastructure, there is a return of $36.”
The epicenter of the massive undertaking – and biggest beneficiaries – are Ports Elizabeth
and Newark, which comprise the largest seaport on the East Coast and third largest in the
nation.
The improvements to all three bridges will coincide with the expansion and widening of the
Panama Canal, which will be able to accommodate the deeper drafts and broader beams of
much larger container ships that are being built to handle more tonnage from the Pacific Rim
and the West Coast.
Stiff competition from other East Coast ports for that additional container volume provided
the impetus for the Port Authority and the governors of both states to launch the “Raise the
Roadway” project that will raise the roadway deck of the Bayonne Bridge by 64 feet – the
equivalent of a six-story building – to accommodate the bigger ships.
(Continued on page 5)

Warren launches new
chamber of commerce

Building a new Goethals Bridge
to accommodate larger container
ships is one third of the current bridge repair
and replacements efforts of the Port Authority.

By Michael Daigle
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It is easy to think that Warren Township is a
community in the shadows.
To the west lies Bridgewater, the
commercial center of Somerset County. To
the south runs the Route 22 corridor with
its shopping centers. North is Interstate 78,
carrying travelers east and west through the
central part of New Jersey.
But for the business leaders in Warren,

the township is not in shadows but rather
is home to a thriving community with
strong businesses, good schools, pleasant
neighborhoods and a vibrant community life.
To better spread that message and
promote local businesses, business leaders
have formed the Warren Township Chamber
of Commerce.
(Continued on page 3)
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When selling’s three-legged stool isn’t enough
The evolutionary need for business development

By Andy Gole
The story is familiar enough – a company with a successful offering enjoys rapid growth then hits a brick
wall. What happened? Could there be a selling system design error?
Many companies seek the comfort of this familiar three-legged selling stool:
1) Strategy to drive sales
2) Market knowledge
3) Product knowledge
Strategy refers to the combination of product and/or service and the markets you target, along with
the marketing strategy to drive sales. Selecting the correct product/market combination can lead to
“hockey stick” type growth, as you meet underserved or untapped demand. Strong marketing makes the
market aware of your offering.
Marketing generates interest. We usually need selling to convert interest to urgency and close the sale.
This is particularly so for B2B sales.
Strategy is typically the province of ownership and company executives. Whereas at the outset the
entrepreneur may do the selling, over time companies depend on their sales team to supply the other
two selling legs:
a) Market knowledge – which includes relationships with prospects and customers, as well as knowledge
of the competition.
b) Product knowledge – to project authenticity and support the problem identification and solving
phases of the consultative sale.
To meet these selling needs, most companies recruit sales team members with strong industry
experience. As long as the strategy remains sound, companies observe profitable sales increases as
evidence of a design for success.
In so doing, companies ignore a latent fourth leg, which would convert their stool into a comfortable
and secure four-legged chair.

The need for this fourth leg – business development – becomes very
obvious when strategy fails. The three-legged stool – now possessing only
two legs absent strategy – becomes very unstable, and sales languish.
Strategy fails for a variety of reasons, which could include: new or changed
competition; the impact of technological change; or modified customer
demand. Very often, we observe excessive supply leading to cutthroat
competition.
The need for business development – creating new relationships or substantially growing existing
relationships – is imminent. But, like Rome, business development can’t be built in a day.
Wise leadership perceives the latent – underlying but untapped – potential for business development
long before the urgent need is manifest.
The critical moment in the company’s lifecycle occurs when the entrepreneur passes the baton to a
“regular sales team.” Generally, the new sales team lacks a business development capability – they are not
entrepreneurs. Thus, a paradox of brand – a regular flow of profitable income – is supporting a division of
labor that removes the essential entrepreneurial element.
How can companies emulate entrepreneurial business development if the regular sales team members
aren’t entrepreneurs? By embracing a business development program – the fourth leg of selling strategy –
companies can obtain entrepreneurial outcomes.
Key elements include:
a) The proper selling culture – a focus on business vs. social values.
b) Hard-hitting selling tools – including messaging and proving to put the prospect into search mode.
c) A Selling process – a standard sales call – to help the prospect through the decision process, including
an economic justification for the consultative sale.
d) Forward-looking metrics to diagnose where you are in the business development process.
Business development lengthens existing product life cycles and delivers cash to fuel new product life
cycles, the future of the business.
Installing a business development culture can take six months or longer, often requiring commitment
to a “sales crusade” and transformation of the sales team. This is not for the faint of heart – only for
someone who cares enough about the business to ensure its future success.

© Bombadil LLC 2013

Kenilworth
Eighth Page
1 4/24/2013
10:33:34
PM
Andy Gole has taught selling skills for 18 years. He started three businesses and has made approximately 4,000 sales
calls,Innselling
both06-13.pdf
B2B and
B2C. He
invented
a selling process, Urgency Based Selling®,
with which he can typically help companies double their closing or conversion ratio. Learn more about Andy’s method at www.urgencybasedselling.net or by calling him at 201.415.3447.
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Warren launches new chamber of commerce
The fledgling group will hold its first official meeting Sept. 26 at 8:30 a.m. at Mount Bethel
Village, 130 Mount Bethel Road.
Evan Tornquist, manager of Fulton Bank of New Jersey’s Warren branch and acting chairman
of the new chamber, said the organization wants to offer Warren businesses the networking
and support functions they enjoyed under a former business and professional association that
disbanded more than two years ago. The chamber also wants to provide a central place where
business owners can engage municipal, school and other public officials and to offer support for
local nonprofit groups and events.
“There is a need for the chamber,” he said.
That need was evident to Tornquist when he returned to his hometown to take his job with
the local branch of Fulton Bank.
“Business groups are run by volunteers,” he said.
Sometimes that effort becomes too much of a burden for the business owners and the
organization and its mission suffers, he added.
Tornquist said the idea for the new chamber grew out of discussions with Kate Conroy, vice
president of the Gateway Regional Chamber of Commerce, and Joe Renna, a Gateway board
member and owner of Renna Media.
Gateway will provide organization management and accounting, scheduling and event
planning, according to Conroy. In addition, Warren Chamber members will qualify for member
pricing to advertise in the Gateway’s monthly newspaper, Inside Business, which is inserted into
the Star Ledger and has a circulation of 20,000 in Union County.
The Warren Chamber is the 12th group under the umbrella of the Gateway Regional
Chamber of Commerce. Other affiliates are: Union County Chamber of Commerce; Central
Jersey Chamber of Commerce; the Route 22 Chamber; local chambers in Linden, Kenilworth,
Roselle Park and Clark; Gateway Today Speed Networking; the Irish Business Association; the
Gateway Association of Business Women; and the Somerset Hills Business Network, through
which Gateway first moved into Somerset County in 2008.
Gateway president Jim Coyle said Warren Township Chamber members will face no
IBA Half Page - 10-13.pdf 2 9/11/2013 3:39:52 PM
additional fees to be part of the group.
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(Continued from page 1)

“Once a business becomes a member of the Gateway Chamber they are automatically a
member of our local groups and are invited to attend as many as they like,” Coyle said. “The
Gateway Chamber is thrilled to be part” of the Warren Township Chamber of Commerce, he
said.
Gateway’s support is also part of the larger chamber’s mission to promote a “shoplocal” environment to remind residents their own towns have active and diverse business
communities worthy of their support, Conroy said.
Renna said the Warren Chamber is part of an effort to focus on “hyper-local” activities that
promote local businesses and organizations. A survey Renna conducted showed strong support
for the creation of the Warren Chamber, he said.
The new chamber is an effort to fight off the notion that Warren is in the shadow of
Bridgewater or other perhaps better known commercial centers, Renna said. A successful
local chamber strengthens both the businesses and the community, he added.
The key is making the connection between the business community and the community
at large, according to Tornquist. Sometimes business groups can become focused solely on
their own activities and lose touch with those groups and individuals who represent their
customers. He said the Warren Chamber is envisioned as an organization that will provide the
central meeting point for all such groups.
Business directories list more than 2,300 businesses with Warren Township addresses,
ranging from small shops to the headquarters of the Chubb group of insurance companies.
The township’s population in 2010 was 15,311 and the median family income was $162,083,
according to the U.S. Census.
New Jersey Monthly this year named Warren the No. 2 place to live in New Jersey.
Tornquist said the local chamber is currently piggy-backing off the Gateway Chamber’s
website but plans to create its own site soon. There is a bare-bones Facebook page and he
plans to develop sites on Linked-In and other social media services.
The Warren Chamber also will offer some support for local holiday events this year, with
plans to increase support in the future, Tornquist said.
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Attorney at Law
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Gateway to Business...
20 Commerce Drive, Suite 301
Cranford, New Jersey 07016
www.fmrtl.com
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R OCHE
TANKEL
L A PILUSA LLC

to place your business card in the
“Gateway to Business” section, call 732-303-9377
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NewMembers...
Members...

American Heart Association – Lisa Marie Arieno
1 Union Street, Suite 301, Robbinsville, NJ 08691

609-223-3706

Echoes-Sentinel Newspaper – Jennifer Ward
17-19 Morristown Road, Bernardsville, NJ 07924

908-766-3900
Ext 229

B’Geared Up – Patricia Nesmith
901 Wood Avenue, Roselle, NJ 07203

908-313-6200

Fine Wine Inc – Sudhaker Menon
1771 West Edgar Road, Linden, NJ 07036

908-474-8003
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Bridge to the future rests on three key columns
“Of the three projects, The Bayonne Bridge project offers the greatest economic benefit,”
said James Hughes, dean of the Edward Bloustein School of Public Policy at Rutgers University.
“It will ensure Port Newark and Port Elizabeth is the premiere port on the East Coast.”
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(Continued from page 1)

connections between the New Jersey Turnpike, Routes 1 & 9 and other New Jersey highways,
the Staten Island Expressway (I-278) and the Verrazano-Narrows Bridge.
More than $33 billion of regional goods pass over the bridge each year. Eastbound traffic
totaled more than 14 million vehicles in 2012.

The construction of the new roadway and demolition of the existing roadway represent
a significant investment over the next four years. Estimates show that during 2014-2018 the
Bayonne Bridge project will support nearly 2,800 jobs and generate $240 million in wages
throughout the construction industry. Design improvements include wider lanes, shoulders, a
median divider and the potential to add rail in the future.

In April the Port Authority announced a $1.5 billion public-private partnership with NYNJ
Link Partnership to design, build, finance and maintain a replacement for the existing Goethals
Bridge. The Port Authority will continue to operate the bridge.
The new bridge will be located directly south of the existing bridge, which will be
demolished upon completion of a new span, expected by the end of 2017.

Yet long-term much more is stake. A study by A. Strauss-Wieder, Inc. of Westfield, a private
firm that specializes in distribution and supply chain logistics, shows that in 2010, the New
York-New Jersey port industry supported:

The new bridge will feature wider lanes, shoulders, a sidewalk/bikeway and an area
between the eastbound and westbound roadway decks sufficient to accommodate future
transit service.

• 170,770 direct jobs
• 279,200 total jobs in the region

The Goethals Bridge project will create 2,250 jobs and pump $872 million into the regional
economy, according to Baroni.

• Nearly $11.6 billion in personal income
• More than $37.1 billion in business income

An offshoot of the Goethals Bridge project and of particular interest to residents and
businesses in Linden and Elizabeth is the $130 million that will be spent completing stretches
of Route 1 & 9 in the vicinity of the bridge. Truck traffic will then shift from local streets in both
cities onto the highway and eliminate the prickly traffic backups in residential neighborhoods
that has inconvenienced residents and rankled politicians for years, according to Baroni.

• Almost $5.2 billion in federal, state and local tax revenues
“Not only do we want to keep those numbers from dipping but we want to increase
activity, jobs and tax revenues, all of which are dependent on fast and efficient movement
of cargo,” said Colette Santasieri, director of Strategic Initiatives at NJIT and former chief
engineer for the NJPTA.

“For decades we’ve been talking about fixing the missing link,” he said. “Now it’s being
done.”

The third column in this three-part bridge to the future is the replacement of the 80-yearold Goethals Bridge, which Baroni characterized as “functionally obsolete.”

Baroni also said that no additional toll increases are anticipated to offset the expense of
the three projects. Tolls were increased by as much as 50 percent in 2011 to help pay for the
improvements, he explained.

Despite its outdated design and narrow lanes the span is essential to moving cargo between
airports and seaports and regional markets in the New York/New Jersey metropolitan area. As
part of a complex surface transportation network, its strategic location places the Goethals at
the center of one of the largest air cargo gateways in the nation and provides truck and auto

“We said at the time the tolls would cover these major infrastructure improvements,”
Baroni said.

Profile...
SolarCure

Using the sun’s energy to grow business – and help veterans
Thomas Edison believed that vision without execution is hallucination. It is a mantra Jerry Masin
brings to every business endeavor, his latest being taking the helm of cause marketing firm
SolarCure.

Alumni Association and serves as an employer outreach coordinator in the New Jersey Chapter
of Employer Support of the Guard and Reserve (ESGR), a Department of Defense agency that
promotes a culture in which employers support and value the military service of their employees.

In SolarCure, Masin is bringing together vision and execution that links the seemingly disparate
concepts of cause marketing – cooperative efforts of for-profit businesses and nonprofit
organizations for mutual benefit – green technology and support for veterans.

“I wanted to attend West Point after high school but my father’s brother died when his bomber
exploded in World War II and my entering the military was difficult for my family,” Masin said. “So
instead I’ve spent more than 30 years working with and counseling veterans.”

Through its Adopt a Solar Panel program, SolarCure installs solar panel arrays on Veterans of
Foreign Wars posts to allow them to reduce or eliminate electricity costs while benefiting the
environment. For-profit businesses “adopt” – or financially support – panels and in return receive
enhanced online brand reputation through the distribution of search engine optimized press
releases via MarketWire, a national newswire service, and through social media, according to Masin.

When Masin met SolarCure founder Ray Saluccio – an inventor and entrepreneur known as the
Thomas Edison of Woodbridge whose uncle was a decorated veteran – Masin saw the perfect
opportunity to apply execution to multiple visions.
While the core goal of SolarCure’s Adopt a Solar Panel program is providing sponsoring
businesses with effective marketing opportunities and supporting VFW halls and the veterans they
serve, Masin and Saluccio have taken their efforts a step further. They also are working with Soldier
On, a nonprofit organization committed to ending veteran homelessness.

“We’ve linked two important national brands – the well being of veterans and the environment –
and made it possible for small businesses to link to these national causes,” he said. “The businesses
that have entered the program have seen a fairly substantial increase in traffic to their web sites.
They have received positive community recognition and see the benefit of supporting and being
linked to national brands.

“We have committed to Soldier On to hire veterans into business development positions and
later into installation positions,” Masin said.
Masin also has personally committed to Soldier On to train veterans for and to seek positions in
telesales and call centers.

“We expect SolarCure to be a powerful engine for environmental advocacy, military veterans and
business development.”

“My goal is always to influence workforce development – to either help people create businesses
or help them understand what they need to do to become and remain job sustainable,” he said.

The latter two topics have long been passions for Masin. He is president of CompasScale, a
business and management consultancy, and has successfully served as chief executive for several
emerging companies. Masin also is an emerging and small business counselor for SCORE, the
volunteer business counseling association, where he soon will launch a program called Becoming
Entrepreneurial, which will connect employment and entrepreneurship with the goal of helping
employees become job sustainable.

In SolarCure Masin has found the ideal avenue for all his passions – workforce and business
development, support for military veterans and sustainability. He is applying execution to a vision
and the benefactors range from businesses sponsoring solar panels to veterans to the planet itself.
“I love it when a plan comes together,” he said.

Masin also has a passion for supporting military veterans and believes the business community
should, as well. He heads the Special Interest Group for Military and Veterans of the Rutgers

Businesses interested in learning more about the SolarCure Adopt a Panel program can visit www.
solarcure.us. Jerry Masin can be reached at 732.791.4148 and jerrymasin@compasscale.com.
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Where the Chamber Stands...

		

Inside Views

Put the pedal down on transportation

Remove the handcuffs on a win-win

Several months ago one of the articles in Inside Business concerned
the use of alternative fuels for commercial vehicles, including natural
gas. It was a good story, but one fact especially caught my attention.
That was that a Btu from diesel fuel costs about seven times a Btu
from natural gas. This was a stunning revelation, because diesel fuel
is the exact same fuel as home heating oil.

X

The next senator for New Jersey will have a plateful of issues when he takes office and among
those Cory Booker or Steve Lonegan should push to the front is transportation. New Jersey
and the nation lost a champion of transportation with the passing of Frank Lautenberg and
regrettably the remainder of the state’s congressional delegation has not placed enough
emphasis on the need for a strong transportation system to help fuel the economy.
Jim Coyle

Natural gas has a lot going for it. It is a lot cheaper. You can get
super high-efficiency furnaces, up to 97 percent. And natural gas is a lot cleaner to burn so
it produces fewer pollutants and lower carbon emissions. PSE&G has a nice little calculator
on its website that allows you to calculate your savings using gas. Again, I was amazed at the
potential savings.
In my case I used a couple Gateway Chamber members to do the conversion to natural
gas for my home, Clarke Engineering out of Linden for the furnace and Tank Solutions from
Kenilworth to remove my above-ground tank. The PSE&G calculator estimates that it will
take me a little more than two years to recoup my investment.
Converting to gas heat should be a no-brainer. It’s cheaper and cleaner to burn and it
doesn’t leak into the ground. So why isn’t everyone doing it? Well, there are quite a few
hurdles that need to be brought down.
Obviously the cost of conversion is a big problem. Though the payback period is short,
the investment is substantial. Standard bank financing is sometimes available and many
conversion companies may be able to help obtain it, or have their own financing.
I am surprised that even though conversion has tremendous societal benefits it is not more
widely promoted by the state. New Jersey’s Clean Energy Program has small rebates but
not enough to help. The state should set up a financing facility to promote conversions. To
fund such a program, a 10 cent per gallon tax on heating oil could be assessed. This not only
would provide funding but would also provide an additional incentive for people to convert.
As big a problem as the cost is the obstacles the heating oil industry puts in the way of
conversion. Over the years they have come up with some great handcuffs. One of them is
the oil in your tank. If you are not empty when you do the conversion, you lose the value of
the oil. Sometimes you are even charged to have it pumped out, even though it is reused,
often in the machinery they use to do the removal.
Another handcuff is tank insurance. If your tank is in-ground and it is leaking, your tank
insurance will cover the remediation after a stiff deductable but then you are required to
buy oil for another two years. So now you have to invest in a new above-ground tank. This
big investment is hard to just walk away from.
Then, if your oil company is like mine, they will close your account and charge you an
early termination fee, even if you weren’t on a minimum purchase program.
These are problems that could be very easily fixed by our state Legislature. They should
be. It is in all our interest.

Copyright James Coyle 2013
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Transportation is one of the primary drivers of commerce and economic health, on the local,
state, regional and national level. According to a report from the Bloustein School of Planning
and Public Policy, over a 10-year period a $26.6 billion investment in transportation – highway,
tunnels and bridges and transit – will generate an average of 26,832 job-years annually, $15
billion in income, $20.3 billion in GDP, $747 million in state tax revenues and $797 million in
local tax revenues.
Yet New Jersey is not getting the most bang for the federal transportation dollar the state
deserves. New Jersey consistently ranks near the top – second or third – in federal taxes paid
per capita yet also year after year ranks last or near last in federal tax allotments back to our
state. As Gov. Christie recently noted, New Jersey receives just 61 cents in federal spending
for every dollar sent to Washington by state residents and businesses. That compares with
New Mexico, which in receiving $2.03 for every tax dollar remitted leads the nation.
In 2013 the U.S. Department of Transportation will spend about $80 billion, approximately
78 percent of which goes to the states for their transportation expenditures. While the federal
government spends more on transportation than it collects in transportation taxes, such as the
gas tax, even here New Jersey gets left behind. For example, when looking at the return on
dollars contributed to the Highway Account of the Highway Trust Fund in fiscal years 20052009, New Jersey received $1.08, tied for third lowest in the nation. Compare that with that
transportation hub of North Dakota, which received $2.58.
Congress recently adjourned without passing a transportation spending bill. House
Republicans wanted to set discretionary spending for transportation at $44 billion – or $4.4
billion below current post-sequestration levels – while Senate Democrats wanted to provide
$54 billion, or $5.6 billion above. When Congress takes up the matter once more, New Jersey
interests must be paramount. The Tax Foundation reports that factors that help determine a
state’s receipt of federal dollars include the number of federal employees in a state and the
number of residents receiving Social Security, Medicare and other federal entitlements – and
whether the state has powerful members of Congress.
New Jersey had enjoyed a long tradition of powerful members of Congress who
recognized the importance of transportation to the economy of the state, region and nation,
including Rep. Robert Roe, who as chairman of the House Committee on Public Works and
Transportation was very influential in the passage of highway bills. Others included Rep. Bob
Franks and Sen. Robert Menendez when he served in the House.
Yet today Menendez focuses more on foreign affairs as chairman of the Foreign Relations
Committee and New Jersey has just two representatives on the House Committee on
Transportation and Infrastructure – Frank LoBiondo and Albio Sires – and only Jeff Chiesa on
the Senate Science, Commerce and Transportation Committee.
The winner of the Booker-Lonegan race will inherit that seat and the residents and
businesses of New Jersey need him to recognize the importance of transportation to the state
and regional economy. Likewise, Reps. LoBiondo and Sires must make transportation a greater
priority.
According to nonprofit Transportation for America, 11 percent of all U.S. highway bridges
are structurally deficient— bridges requiring significant maintenance, rehabilitation or
replacement – and progress on repairing them is nearly three times slower in the last four
years than 20 years ago. New Jersey accounts for 651 of those bridges.
Meanwhile, the 18 freight railroads in New Jersey carried 43.5 million tons of goods in 2011
and the demand on those lines will only rise as larger container ships begin coming through the
widened Panama Canal and offload in Port Elizabeth and Port Newark.
It is essential that the roads and rail lines of the region and nation receive the proper funding
they need to remain arteries pumping life into our economy. The next senator of New Jersey,
along with Reps. LoBiondo and Sires, must recognize that while transportation may not be a
sexy issue, it is an essential one.
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Rep. Leonard Lance (R-7), House Energy and Commerce Committee
Keeping New Jersey an innovator on the world stage

I often boast to my colleagues in the House of Representatives that New Jersey is the
“Medicine Chest of the World,” the premier market for and home to the top companies and
life sciences leaders that have shaped health around the nation and the world. New Jersey
is the leader in medical and biopharmaceutical research and development and our economy
relies on their innovation and genius. I also extend this moniker to the hospitals, physicians and
other organizations dedicated to caring for individuals suffering from disease.

It is for this reason that I have reintroduced important
bipartisan legislation that would help educate women about breast
reconstruction and care options following cancer treatments. This
important legislation takes an educational approach, allowing women to have full access to
their options following breast cancer treatment. Since 1998 health care plans that offer breast
cancer coverage have been required to provide for breast reconstruction and prostheses.

In Congress I serve on the House Energy and Commerce Committee. I also serve on
its Health Subcommittee, which has broad jurisdiction over federal agencies and policies
important to medical research and the life sciences sectors.

Surprisingly, recent studies report that up to 70 percent of women eligible for breast
reconstruction following cancer treatment are not fully informed of their reconstruction
and care options by their general surgeon. At no cost to the taxpayer, this bill will direct the
Secretary of Health and Human Services to plan and implement an education campaign to
inform breast cancer patients about their options prior to surgery.

I try to use my position on the committee to educate my colleagues on the fine work done
here in New Jersey and to promote legislation that will continue to strengthen the industry
and keep patient care at the forefront of every debate.
Just last month I reintroduced the bipartisan Modernizing Our Drug and Diagnostics
Evaluation and Regulatory Network (MODDERN) Cures Act that would update the nation’s
drug evaluation process to encourage the discovery and development of new treatments for
chronic and rare diseases. The measure would also create a system that rewards efficiency and
effectiveness to the benefit of all people with chronic diseases.
The MODDERN Cures Act would encourage the development of drugs abandoned in the
development process by creating a new category of drugs known as dormant therapies for
compounds with insufficient patent protection that offer the promise to treat conditions with
unmet medical needs.
Updating patent reforms would help open the pipeline for new innovations and therapies
and would help patients with degenerative conditions and cancer. The buzzwords you often
hear these days about our health care system, particularly cancer treatment, revolve around
affordability and cost to the individual and family. One rarely hears about the emotional and
psychological toll of diagnosis and care and this is an underestimated yet significant factor in
cancer treatment.

Insight
Insight

This important bill seeks to help women cope with breast cancer and become fully aware
of their options, empowering them to gain more control over their health care decisions at a
time when a sense of control is lost. While we do not know the cause or cure for cancer, we
do know that cancer awareness is the best protection and well-rounded care during and after
treatment is the best therapy.
I am also proud to report that the Energy and Commerce Committee has advanced
legislation to repeal Medicare’s flawed physician payment formula and replace it with a system
that rewards doctors for high-quality care.
This action to repeal the broken sustainable growth rate and replace it with a fair and
stable system of payments will bring much-needed certainty to the medical community and
improved high quality care to America’s senior citizens. This will create options for doctors to
be paid based on the quality of their care rather than the volume of services they provide. This
strategy is expected to lower health care costs gradually over time.
Moving any legislation through Congress is not easy. Together we can all make a difference
in improving the highest quality patient care and maintaining New Jersey’s major role in our
healthcare solutions.

Future of transportation hinges on funding

By Cathleen Lewis

Many think of the future of transportation as self-driving cars or perhaps the long-awaited
Jetsons’ flying vehicles. But the future of transportation is about two things: safety and funding.

The new technology that will lead to self-driving cars is already making roadways safer.
Vehicles can determine distances between cars, providing necessary seconds for drivers to
react, and some cars will alert drivers if they drift out of their lane.
Yet these features rely on the same thing – a dependable infrastructure on which to drive.
Over the last decade transportation has seen large investments in two areas: large-scale
upgrades to existing infrastructure (i.e. the Bayonne Bridge and Pulaski Skyway) and the
integration of the national Complete Streets Policy for new and updated roadways.
Both address critical needs. The first concerns the safety of the aging infrastructure we rely
on daily, those engineering marvels that often have outlived their useful lifespan and are in
need of upgrades and repair. The second deals with changes to how we travel: moving out of
our cars and into public transportation, onto bikes and walking to destinations.
We can continue the progress we’ve made in technology and infrastructure if we can
address the threat that all transportation projects now face: a dwindling pot of funds.
The solution is not finding a new infusion of funds but rather about finding new ways to
generate funds in a fair and equitable manner. Transportation funding needs to be radically
changed in order to allow us to build the roadways of the future, rather than just repair and
replace crumbling infrastructure.
We can’t pay 2013 bills with 1988 dollars. New Jersey’s gas tax is a fixed fee on a gallon of
gas. The 10.5 cents that was funding roads 25 years ago is the same 10.5 cents that is funding
roads today. Cars are more fuel efficient today and when that is combined with the growth
of electric, hybrid and other alternative fuel vehicles that don’t pay the gas tax, less money is
getting into the Transportation Trust Fund (TTF) everyday.

To address these issues some states have started to test new funding mechanisms. The goal
is to find a way to ensure that everyone using the roadways is paying. In Washington State a
new $100 fee is charged to owners of electric vehicles to support the transportation system. In
Oregon, a pilot continues to test the viability of a Vehicles Miles Traveled (VMT) tax to better
reflect a fee for use.
Here in New Jersey discussion has begun on what makes the most sense for our roadway
funding. A bill that would have created a VMT tax was heard in the Legislature this year
and many questions were raised, including: how would we track it, would everyone have
transponders in their vehicles recording their traveling and what about miles driven out of
state?
A follow-up hearing allowed for more discussion about alternatives similar to the
Washington plan but the move has picked up little traction because so much of this new
funding structure is unknown. New Jersey’s alternative fuel vehicles fleet is small but growing
and we shouldn’t wait until it becomes a problem to start addressing this issue.
Environmental and transportation advocates need to work together to address this issue.
Without necessary funding the expansion of bike and pedestrian rights of way will dwindle. In
New Jersey it is inevitable that that a car, bus or train is necessary to get around so we all must
pay our fair share to keep that infrastructure intact.
We cannot rely on a gas tax when its buying power continues to decline and when other
policies continue to work to wean drivers off gas as a primary fuel source. At the end of the
day the future of transportation remains uncertain because the future of transportation funding
is so precarious.
Cathleen Lewis is Director of Public Affairs and Government Relations at AAA - New Jersey
Automobile Club.
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Architects - Disaster Restoration/Fire Reconstruction
Fitzgerald Architecture - Disaster Restoration Design Services
67 Main Street, High Bridge, NJ 08829
Phone: Tom Fitzgerald, (908) 638-4848
Fax: (908) 638-4555 www.fas-drs.com
Experts who specialize in structural/property damage
reports and construction/repair drawings for residential/
commercial properties that have experienced damage or fire loss.

Attorneys
Genova Burns Giantomasi & Webster
494 Broad Street Newark, NJ 07102
Phone: Penny Paul, (973) 533-0777
Fax: (973) 533-1112 www.genovaburns.com
Law firm with over 80 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business interests.
Weber Gallagher Simpson Stapleton Fires & Newby LLP
430 Mountain Ave., 4th Floor, Murray Hill, NJ 07974
Phone: Michael Moroney, (973) 854-1060
Fax: (973) 242-1945 www.wglaw.com
With offices in New Jersey, Pennsylvania and Delaware,
we represent local, national and international businesses, insurance
companies,financial institutions, health care systems and professionals.

Banking/Financial
Northfield Bank
(See our ad on page 4)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014 www.eNorthfield.com
Full-service commercial bank providing better business
banking solutions to customers in New Jersey, Staten Island and Brooklyn.
The Provident Bank
(See our ad on page 2)
Admin. Offices, 100 Wood Ave. South, Iselin, NJ 08830
Phone: 1.800.448.PROV www.ProvidentNJ.com
Provident offers a full suite of financial products for
businesses of all sizes with 75+ convenient branches,
online banking, cash management and customized lending solutions.
TD Bank 		
Martin Melilli, Union & Essex Regions
Phone: 888-751-9000 www.tdbank.com
TD Bank, America’s Most Convenient Bank, is one of the
10 largest banks in the U.S., providing more than 7.4 million customers with a full
range of retail, small business and commercial banking products and services at
more than 1,250 convenient locations throughout the Northeast. Follow TD Bank
on Twitter at www.twitter.com/TDBank_US or visit www.tdbank.com.

Certified Public Accountants & Consultants
Fazio, Mannuzza, Roche, Tankel, LaPilusa, LLC(See our ad on page 4)
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Phone: Joseph A. Fazio, (908) 272-6200
Fax: (908) 272-2416 www.fmrtl.com
FMRTL is the largest local firm in Union County providing
accounting, tax and consulting services to individuals and
privately-held family-owned businesses.

Charter Transportation
Villani Bus Company
811 E. Linden Avenue, Linden, NJ 07036
Phone: Courtney Villani, (908) 862-3333
Fax: (908) 474-8058 www.villanibus.com
Villani Bus Company is a family owned and
operated school and charter bus company providing reliable transportation
locally and over the road for over 93 years

Collections
Cashflow Credit Counseling and Collections LLC
200 Rt. 18 East Brunswick NJ 08816
Phone: Ronald Laborde, (732) 201-3060
Fax: (732) 753-4729 www.cashflowcci.com
CashFlow Collections is a proven, persistent, professional team that
specializes in collecting for small to midsize companies. We offer: • High
recovery rates • Low Commission rates • No upfront costs • Fully bonded

Health Insurer

Community & Government
NJVETBIZ
1 Washington Park, Suite 360, Newark, NJ 07102
Phone: Scott Snair, (973) 353-3429		
Fax: (973) 353-1110 www.njvetbiz.com
New Jersey Veterans Business Outreach Center
offers free business planning, loan application assistance and assistance with
vet-owned business registration.

AmeriHealth New Jersey
259 Prospect Plains Rd, Bld, M, Cranbury, NJ 08512
Phone: Steve Carr (609) 662-2400
Fax: (609) 662-2360 www.amerihealthnj.com
AmeriHealth New Jersey is a statewide health insurer
focused exclusively on New Jersey, allowing us to focus on the needs, and
improving the health of, our New Jersey customers.

Hospital/Healthcare

Education
Benedictine Academy 		
840 North Broad Street, Elizabeth, NJ 07208
Phone: Sister Germaine Fritz, OSB, (908) 352-0670 		
Fax: (908) 352-9424
germaineosb@benedictineacad.org
This all-female, college-prep high school shapes future
leaders in the Benedictine tradition through rigorous academics, sports,
activities and service opportunities. We offer 10% tuition discount for
Chamber members and their employees.
Georgian Court University 		
900 Lakewood Ave., Lakewood, NJ 08701
Phone: Patrick Givens, (732) 987-2770		
Fax: (732) 987-2084 www.georgian.edu
Advance your career and prepare to take the
lead with the fully accredited Georgian Court University M.B.A. degree.
Choose from the 1-year accelerated or the 2-year traditional M.B.A.
THE MERCY UNIVERSITY OF NEW JERSEY

Union County College
1033 Springfield Avenue, Cranford, NJ 07016
Phone: Ellen Dotto, (908) 709-7501		
Fax: (908) 709-0527 http://www.ucc.edu
Union County College is a public comprehensive
community college providing quality, affordable, accessible
educational programs that serve the greater Union County region.

NJ Organ and Tissue Sharing Network
691 Central Avenue, New Providence, NJ 07974
Phone: Elisse E Glennon (908) 516-5400		
www.NJSharingNetwork.org
NJ Sharing Network is a non-profit, federally designated organization
responsible for the recovery and placement of donated organs and tissue for
the nearly 5,000 New Jersey residents in need of life-saving transplants.
Robert Wood Johnson University Hospital Rahway
865 Stone Street, Rahway, NJ 07065
Phone: Kirk C. Tice (732) 381-4200		
www.rwjuhr.com
Robert Wood Johnson University Hospital Rahway
is an acute care hospital with a mobile intensive care unit, extensive
rehabilitation services, a joint replacement center, and a rehabilitation unit.
Trinitas Regional Medical Center
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799 www.TrinitasRMC.org
A full-service medical center offering quality care in cancer,
cardiac, renal, sleep disorders, wound healing, diabetes,
maternal/child health, psychiatry, women’s and senior care.

Hotels
Energy
Supreme Energy Inc.
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148
www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy
services including “GREEN” solar energy options. From oil
to natural gas and electric, maintenance to installation, commercial to
residential- we do it all! Call or click now to find out how you can start saving
on your energy bill today!

Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006 Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 591 guest rooms and 13,000 square feet of banquet space.
Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600 Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure travel with free shuttle service
to and from Newark Airport. More than 17,000 square feet of meeting space.

Financial Services & Investments
R Seelaus & Co Wealth Management Group
25 DeForest Ave, Summit, NJ 07901
Phone: Richard C. Callaghan, Jr. CFP®, (800) 922 0584 x 3025
Fax: (908) 273 5845
www.rseelaus.com
Providing investment and financial planning solutions.
Associated with a full-service broker dealer which has
specialized in bonds for almost 30 years.

Healthcare Facility & Services
The Woodlands
1400 Woodland Avenue, Plainfield, NJ 07060
Phone: Skeeter Reid, (908) 753-1113
Fax: (908) 222-0446
Skeeter.Reid@Genesishcc.com
Our Skilled Nursing Center provides short-stay care and
long-term care. At Genesis HealthCare we offer outstanding clinical care,
delivered by highly skilled practitioners in a warm and comfortable setting.

Healthcare, Wellness and Rehabilitation
Holsman Physical and Occupational Therapy, PC
1600 St. Georges Ave Suite 107 Rahway NJ 07065
Phone: Karen Delfin (732) 428-5566		
Fax: (732) 428-5513 http://www.holsmanpt.com/
We offer physical, occupational and speech therapy services. We specialize in
recovery of knee, foot, ankle, hip, shoulder and back injuries. We also work with
Workers Compensation cases, MVA cases, general orthopedic, sports and soft
tissue injuries. We accept most insurances. Courtesy transportation also available.

Industrial Products, Services, Solutions
A&M Industrial
37 West Cherry Street, Rahway, NJ 07065
Phone: Nancy Voltz, (732) 574-1111
		
Fax: (732) 574-2081 www.am-ind.com
A&M Industrial is a regional leader in the delivery of quality products, value-added
services and custom-crafted solutions which enable our clients to better manage
the total cost of ownership of their MRO consumables and capital project spend.

Insurance

RED: PMS 186
BLUE: PMS 282 / GRADIENT: 60% -100%

Insurance Center of North Jersey, Inc.
(See our ad on page 4)
2 University Plaza, Suite 118, Hackensack, NJ 07601
Phone: Steve Radespiel, (201) 525-1100
Fax: (201) 525-1021 www.icnj.com
Insurance Solutions For Your Business, Personal and Professional
Insurance needs. We offer Office Package, Home, Auto, Flood,
Professional Liability, Workers’ Compresation and Umbrella coverage.

Office Products
American Interior Resources, Inc.
d/b/a The Locker Lady
1605 US Hwy. 22 West, Union, NJ 07083
Tel: Alwine Schooff (908) 851-0014
Fax: (908) 851-0485
www.lockerlady.com
CERTIFIED SBE / WBE / DBE
• HIGH DENSITY TRACKLESS MOBILE STORAGE SYSTEMS • LOCKERS
• OFFICE FURNITURE • SHELVING • MATERIAL HANDLING EQUIPMENT.
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Sports and Recreation

Security

Plumbing Contractor
Monarch Plumbing & Heating Company, Inc.
701 N. Stiles St., PO Box 370, Linden, NJ 07036
Phone: Jeffrey Connolly, (908) 925-7100
Fax: (908) 925-7927
www.monarchplumbingandheating.com
Commercial, Industrial, Residential plumbing installations, renovations,
service. Sewer and drain cleaning. Sewer camera inspections. Backflow
preventer certification, installation, repair. Water heaters, boilers, water
efficient fixtures.

Safety Products Distributor
Select Safety Sales LLC
1145 Maurice Avenue, Clark, NJ 07066
Phone: Matthew Kane, (866) 864-3495		
Fax: (732) 381-4365 www.selectsafetysales.com
Distributor of safety products which include First Aid
Supplies, Fire Safety Products, Personal Protective Equipment,
Eyewash Stations and Portable Handwash Stations.

Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and surveillance
systems to all of New Jersey and beyond.
Tech Services Security
1764 New Durham Rd, So. Plainfield, NJ 07080
Phone: Tom Monahan, (732) 985-9300
Fax: (732) 985-9301
www.techservicesnj.com
Trust the security of your business with the most
experienced, service-conscious provider in New Jersey.
We feature the most current technologies in CCTV, Access Control, Alarm
and Security Systems.

Mountainside Indoor Tennis
1191 US Highway 22 East, Mountainside, NJ 07092
Phone: Georgia Aquila, (908) 232-0310
Seasonal indoor tennis facility open to the public seven days
a week beginning September 7, 2012. Six heated courts,
large viewing lounge, lessons, clinics and stringer on site.

Transportation
FedEx Corporation
630-640 Dowd Avenue, Elizabeth, NJ 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide with
a broad portfolio of transportation, e-commerce and
business services. Offers integrated business applications through our
operating companies under the respected FedEx brand.

Now you can advertise in 13 issues of Inside Business for only $550.00!

For more information please contact us at (732) 303-9377

What’s
Coming
Up! Up!
What’s
Coming
Date

Event......................................................................................................Times

Location

Oct 3

Workforce Education Committee Meeting..................................................... 8:45 AM

Chamber of Commerce Office, 135 Jefferson Avenue, Elizabeth 07201

Oct 9

Kenilworth Chamber Meeting......................................................................... 8:30 AM
Hosted by Access Self Storage, Isabel Munoz

Access Self Storage, 750 Boulevard, Kenilworth 07033

Oct 10

Reverse Trade Show..................................................................................... 8:00 AM

Newark International Airport Marriott, 1 Hotel Road, Newark, NJ 07114

Oct 10

Linden Chamber Oktoberfest Celebration.............................................. 5:30 PM

Deutscher Club of Clark, 787 Featherbed Lane, Clark 07066

Oct 11

Local & County Affairs Committee................................................................. 8:30 AM
Hosted by Mayor Kathi F. Fiamingo

Court Room, 567 Boulevard, Kenilworth, NJ 07033

Oct 15

Irish Business Association Networking Event . ............................................... 6:00 PM

Molly Maguire’s Irish Pub & Restaurant, 1085 Central Avenue, Clark 07066

Oct 16

Employer Legislative Committee Meeting...................................................... 8:00 AM

Holiday Inn, 36 Valley Road, Clark, NJ 07066

Oct 22

Linden Chamber of Commerce Meeting........................................................ 8:30 AM
Hosted by Taralynn Grabowski, Sam’s Club

Sam’s Club, 1900 East Linden Avenue, Linden, NJ 07036

Oct 23

Clark Chamber of Commerce Meeting.......................................................... 8:30 AM
Hosted by Primerica Financial Services, June Lazaro

Clark Public Library, 303 Westfield Avenue, Clark, NJ 07066

Oct 24

Warren Township Chamber of Commerce Meeting....................................... 8:30 AM

Mt. Bethel Village, 130 Mt. Bethel Road, Warren, NJ 07059

Oct 25

Somerset Hills Business Network Meeting..................................................... 8:00 AM

Royce Brook Golf & Country Club, 201 Hamilton Road, Hillsborough, NJ 08844

Oct 29

Kenilworth Chamber 10th Annual “Taste of Kenilworth”.................... 6:00 PM

Kenilworth Inn, Boulevard & South 31st Street, Kenilworth, NJ 07033

For additional event information call the Chamber office at 908-352-0900
or visit our website at www.gatewaychamber.com
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Community Access Unlimited (CAU), which provides support programs and services
to people with disabilities and youth served under the Department of Children and
Families, recently hosted two special events. The annual prom for members with
disabilities, which allows members to return to their youth and enjoy an evening of
celebration, was held at the Peterstown Community Center in Elizabeth and drew more
than 100 members, plus agency staff. The event is a chance for members to socialize in a
comfortable setting and celebrate and is sponsored by CAU’s Helping Hands, the agency’s
self-advocacy group for members with disabilities and one of the oldest and strongest self
advocacy groups in New Jersey.
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children to camp through The Salvation Army. The Salvation Army requested assistance
from local companies in the early part of the summer to cover the cost of sending the
children enrolled in the summer program to camp.
Infineum also finished up their annual Back-to-School supplies drive. The fundraiser
brought in a surplus of donations, making this year’s drive one of the most successful to date.

At the 2013 Annual Youth Conference hosted by CAU’s Transitional Opportunities
Program, the theme was Just Waiting on Your Moment, or how living your moment can
translate into a lifetime of rewards. The annual conference brings together at-risk youth
from throughout the state and provides them with a day of workshops and events to unite
and teach them. This year’s conference drew 159 youth and 32 adults who work with
young people.

Lois Bass (left), Infineum community outreach
coordinator, and John Zyra present Major
Sebastian Leonardi of The Salvation Army with
a check for the Never Forget Thy Neighbor –
Cash for Camp fundraiser.
Bass (right), distributes school supplies to
the YWCA Eastern Union County and The
Salvation Army.

_______________________________________________

Rose Veale and James Emann (left photo) attend the 2013 CAU Prom for members with
disabilities. Stephen Drake captured Megan Modero’s heart at this year’s prom.

_______________________________________________
Infineum USA L.P. recently raised $2,000 for this year’s Never Forget Thy Neighbor
Banner
Ad - 06-12.pdf 1Bayway
5/15/2012 and
12:16:39
PM
– Cash forCatena
Camp
fundraiser.
LBTC
combined their donations to send local

Berkeley College has announced the appointment of Eileen MacAvery Kane as chair of
the new Graphic Design program at Berkeley College. MacAvery Kane previously was art
director and graphic designer at Bear Books Design in Chester, NY. She has taught graphic
design courses at the Art Institute of Pittsburgh Online, Rockland Community College
and the Peekskill Center for Digital Arts. MacAvery Kane holds a master’s of fine arts in
graphic design from Savannah College of Art and Design, Savannah, GA, and a bachelor
of professional studies degree in graphic design from Empire State College, Saratoga
Springs, NY.
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PAUL DAVIS RESTORATION
awarded “Company of the Year” by the Irish Business Association

