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Local women in business shine
By Michael Daigle

their events and through other means.

Woman comprise 57 percent of the U.S. workforce,
according to the U.S. Department of Labor. A quarter of
those woman have advanced degrees, 17 percent have
bachelor degrees and 17 percent have associate degrees.

“They are my clients and I am their supporter,” she said.
Accounting is a growing and necessary profession, Baker said, and she encourages
young women “to go for it. Women can bring a lighter
touch to the financial issues.”

Yet a study by The Peterson Institute for International
Economics released last spring reported 60 percent of
the 22,000 publicly traded companies surveyed had no
female board members and 50 percent had no female
executives.

Mary Patricia Keefe
It is possible that had Mary Patricia Keefe not been closed
out of two courses about juvenile justice while in law
school, she never would have ventured into regulatory
and industrial law.

In a 2014 Pew Research Center survey, 40 percent
of respondents said the gender gap in leadership
positions suggests that women have to do more to prove Mary Baker
themselves than do men.

Instead, her college path led to a 35-year career as a
utilities industry attorney and state regulator.

Four local women in business have shown how that is done.
Mary Baker
Mary Baker began her career in accounting long before she opened Baker Tax and
Accounting Services of Linden.

Keefe is vice president of regulatory affairs and
business support for Elizabethtown Gas in New Jersey,
Mary Patricia Keefe
Elkton Gas in Maryland and Virginia Natural Gas,
subsidiaries of South Company Gas. She is responsible
for developing, overseeing and directing regulatory policy strategy and planning in

“I was working nine-to-five and doing taxes on the side,” she said. “I was always
doing accounting.”
That was 30 years ago, while she worked at Prudential Inc. and was raising two
children.
Today, her agency has a staff of four that provides tax, accounting and business
investment services to families and small-to-medium businesses.
Baker began her path at Essex County Community College, where she earned a
certificate, then moved on to Rutgers University in Newark, where she gained both
bachelor’s and master’s degrees in accounting and finance.
The focus of Baker’s business is customer service, she said.
“It is not just taxes but financial and accounting services,” Baker said. “It’s about
homes and families, not forms.”
Equally important, she said, is being an active participant in the community. Many
of her clients are nonprofit agencies and she supports their efforts with attendance at
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(Continued on page 4)

From bank teller to
community leader
By Rod Hirsch

The world of banking has undergone a massive transformation since Angie Tsirkas
began work as a teller 27 years ago. Yet those changes have not altered how she
treats her customers.
The customer remains Priority One.
Over the years, Tsirkas has adapted to the shifting dynamics of personal and
business banking, never losing sight of her customers’ needs and the importance of
one-on-one, face-to-face business relationships.
“The banking industry has changed,” said Tsirkas, vice president/business
development officer at Northfield Bank, located in Avenel. “Technology has changed
the way people conduct their personal and business banking and reduced the need
to visit a branch.
“When I was a teller, everyone came into the bank. For instance, the third day
of the month traditionally had the longest lines as a result of Social Security checks
being delivered on this day.”
(Continued on page 3)
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The value of testimonial letters

By Andy Gole
Why secure and use testimonial letters? Consider the skeptic’s perspective: You always pay three vendors so they
can serve as credit references. I see testimonials the same way – you always take care of three customers so they
can stand as testimonials. Thus, testimonials are useless.
This can certainly be true in some cases. Yet let’s consider the securing and use of testimonials from the
perspective of: (1) the salesperson; (2) the customer writing the testimonial; (3) the prospect reading the
testimonial; and (4) the company.
1. The salesperson’s perspective
A. Why don’t salespeople ask for testimonials?
Most salespeople don’t request testimonials, though they gladly accept them if offered. Why not? Usually the
salesperson doesn’t ask because it’s “socially inappropriate behavior.” Most salespeople are social sellers – they
want to make friends. One salesperson summed it up this way: “I don’t ask my customers to do things for me. I do
things for them.”
This contrasts with business sellers who want profitable customers. Business sellers know selling is a two-way
street. It’s okay to ask customers for help and testimonials can help create credibility and close sales.
B. What happens to salespeople when they ask for testimonials?
They begin to change. They see the typical buyer/seller relationship is malleable. It doesn’t have to be a master/
serf relationship. It helps sales team members realize they can challenge prospects and ask “big fans” to help the
salesperson extend his/her good reputation.
C. What happens to salespeople when they – and their team members – receive testimonials?
Testimonials help sales team members see their company in a more powerful light. It builds self-confidence, which
prepares the sales team for business development and helps inoculate sales team members against resistance and
objections.
The battle for sales takes place in the salesperson’s mind. Testimonials help prepare the sales team to move
forward in the face of adversity.
2. The customer writing the testimonial
Big fans are usually very happy to help salespeople extend their good reputation with testimonials and

introductions. Thus, getting agreement to a testimonial identifies your customer as a
big fan – it’s like litmus paper.
The testimonial sets up the request for an introduction. You can reasonably ask
the customer, “to whom can we send this, introducing me?”
The testimonial letter is also a strong defensive strategy. After a customer thinks
through and commits to writing a testimonial, they are much less likely to give the next order to your competitor.
3. The prospect reading the testimonial
The testimonial letter can serve these purposes:
a) Enhance credibility, developing a serious conversation;
b) Open doors;
c) Set up the reference check, where appropriate;
d)Move the selling conversation forward – confirming the prospect wants the values discussed in the letter
and then smoking out additional closing conditions;
e) Serve as a springboard to a closing discussion.
When you are facing the risk of an adverse prospect, testimonials can be a great way to reduce the prospect’s
“blood pressure.”
4. The company’s perspective
Developing testimonial letters is a strong team-building project. When the entire team works on the project, they
see how the whole is greater than the sum of its parts.
Strategically, testimonials help support two often-neglected parts of the proving: (1) selling the economic
justification of the offer; and (2) selling the company’s consistency. Both of these are needed to secure the best
possible price for the offer.
Will testimonials cure all ills, close every deal? Of course not. However, without them, we can be defenseless
before the skeptic.
And here’s a final thought: Although testimonials aren’t bullet proof, we usually get 0 percent of the attempts (at
credibility) we don’t make.
© Bombadil LLC 2016

Andy Gole has taught selling skills for 21 years. He started three businesses and has made approximately 4,000 sales calls, selling both B2B and B2C. He invented a selling process, Urgency Based Selling®, with which
he can typically help companies double their closing or conversion ratio. Learn more about Andy’s method at www.bombadilllc.com, at www.urgencybasedselling.net/entrepren.html or by calling him at 201.415.3447.
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On The Mark Communications
Quality results you expect and solutions you need

All in the Family – Running
On the Mark Communications
and On the Mark Payments are
family members (left to right)
Jerilyn Crimaldi, Nicol SpigaiKlein, Christine Spigai, Dick
Spigai and Chris Bornstad.

Partnership may be the word heard most frequently when visiting with Christine Spigai and
Nicol Spigai-Klein, owners of On the Mark Communications and its sister company, On the Mark
Payments.
“We’re not order-takers,” said Spigai-Klein. “We believe in partnering with our clients.”
On the Mark Communications is an award-winning, women-owned and family-operated boutique
marketing communications firm located in Clark.They are a full-service firm offering marketing
strategy and consultation, graphic design, printing, mailing and website design.
“We offer one-stop shopping,” said Spigai. “This affords our clients tremendous efficiencies and
the ability to work with one point person for a multitude of initiatives. This also makes marketing
more effective because we’re able to design and execute a brand across the board from start to
finish.”
The firm serves clients from a variety of industries, including the retail, finance, service, health
care, education, public and nonprofit sectors, from small to international in size.
The two sisters started their company in 2000 in Spigai’s basement. Spigai is a graduate of the
University of Scranton with a degree in communications while Spigai-Klein graduated from the
Fashion Institute of Technology, where she majored in advertising design.
Since then On the Mark Communications has grown and flourished – their latest award being
received for a direct mail campaign conceived and executed for a national service provider. Despite
the company’s growth, the overriding philosophy of partnering with clients has never changed, they
say.
“Even though it’s been 16 years and we have grown our team, service offerings and client
portfolio, we’ve maintained our boutique approach in order to best serve our clients with true endto-end services,” Spigai said.
With On The Mark Payments, they deliver yet another valuable service to clients with electronic
payment processing solutions. Serving the same industry sectors, On the Mark Payments provides
point-of-sale PIN-based and signature credit and debit card processing solutions, electronic check

acceptance solutions, mobile and online processing, all with available next-day funding.
On the Mark Payments was founded by the sisters’ father, Dick Spigai, who is a 40-year industry
veteran. For this family, merging the two businesses was ideal.
“Clients who come to us for marketing support and strategy find that the other half our business
delivers state-of-the-art credit card processing solutions,” Spigai said.
Which leads to an added bonus.
“Marketing is too often the last budget item for many businesses,” Spigai-Klein said. “If we’re
able to save them money on their credit card processing, then those savings can translate into their
marketing efforts.”
After 16 years, Spigai and Spigai-Klein are as passionate about their businesses as they were back
in that basement office.
“I love when a client says, ‘This rocks!’” Spigai said. “Taking a client’s needs and objectives and
delivering a solution that leads them to say, ‘We love what you’ve delivered,’ is awesome.”
“And knowing that we not only have a great team of employees, but that we’re able to work side
by side each day with family is also very rewarding,” added Spigai-Klein. The sisters’ cousin Jerilyn
Crimaldi and Spigai’s husband, Chris Bornstad, are vice presidents with the company.
To learn more about On the Mark, visit www.onthemarkcommunications.com and www.
onthemarkpayments.com.
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From bank teller to community leader
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That is why customer service is so crucial. While Tsirkas’ responsibilities today are
more diverse and more demanding than years ago, she still adheres to the old school
practices.
“There’s not one thing I don’t like about my job,” she said. “I’m a people person
and I love to be able to help our clients. I extend myself at all times, and that includes
weekends and after traditional business hours.
“I go to their homes if for some reason they can’t come to us and I give them my
cell number so they can call me anytime, day or night.
“When I’m on vacation I’m answering emails,” she continued. “I never stop because
I like to resolve problems right away. I don’t believe in making my clients wait until I
am back in the office.”

ST. PATRICK’S
“Customers are always shopping for the best deal,” she said. “Knowing that I am
DAY
always available and that I can assist them quickly and efficiently gives Northfield a
There is an added importance to being accessible, according to Tsirkas – the
competitive nature of banking.

competitive advantage in the market.”

Tsirkas’ deep institutional knowledge and longstanding relationships with her fellow
Northfield employees is an advantage, as well, she said.

$13.95
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(Continued from page 1)

Lifestyles have changed, with consumers doing more of their banking online, on
mobile phones and at ATMs. Yet while technology has its advantages, sometimes it
cannot solve a problem or provide an immediate solution.

Celebrate With Us
& Try Our Delicious
“I know who to contact on Corned
our end to resolveBeef
(an) issue,” she said. “My job is all
about meeting with clients
& face-to-face.”
Cabbage Special

R

Tsirkas said she is often mistaken as an employee of her clients’ businesses because

of the regularity of her visits.
“It’s just a regular part of my routine,” she said.
“Sometimes I’ll leave my house and stop in to visit a client
before I go into the office.”
Her high-visibility work habits have exposed Tsirkas to
hundreds of influential people, many of whom serve on the
boards of nonprofits and community agencies. That has
resulted in a long list of volunteer commitments and office
walls covered by framed awards, certificates and plaques
attesting to her volunteer contributions.
Angie Tsirkas
Angie is a board member of the Gateway Regional
Chamber of Commerce and the Woodbridge Metro
Chamber of Commerce; vice-chair of the Linden Chamber of Commerce; a board
member of Keep Middlesex Moving, the East Brunswick Educational Foundation
and the Salvation Army Elizabeth chapter; and a member of the Linden Industrial
Association.

She has received several awards from Northfield Bank, including the INVEST
Award for outstanding success within the bank’s Financial Planning Program; the
Customer Service Award; President’s Award; and the Trustees Award.
She also was the recipient of the Salvation Army Humanitarian Award in 2009, the
Boy Scouts of America Humanitarian Award in 2013 and the Linden Chamber of
Commerce Person of the Year in 2015.
Northfield Bank has 38 branches, including 18 in Union, Middlesex, Hunterdon and
Mercer counties in New Jersey; 11 in Staten Island; and nine in Brooklyn. Northfield
has $3.2 billion in assets and is publicly traded on NASDAQ under the symbol NFBK.

EASTER
SUNDAY

Traditional Lamb
& Baby Goat
Reserve Early
Open At 1:00pm

• More than 16,000 sq. ft. of flexible meeting space
• 102 Guest Rooms & Suites, including PURE Rooms
• Complimentary Hot Breakfast Buffet
• 24-Hour Business Center & Fitness Center
• Catering Facility, Restaurant & Pub

ST. PATRICK’S
DAY
Celebrate With Us
& Try Our Delicious
Corned Beef
& Cabbage Special

Call: 908-696-2315 or Visit: OldeMillInn.com
225 Route 202, Basking Ridge NJ
Conveniently
located off I-287,
Exit 30B

$13.95

EASTER
SUNDAY

Traditional Lamb

Weddings • Corporate Meetings & Events
Social Gatherings • Exceptional Cuisine
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Local women in business shine (Continued from page 1)
those states.

Linda Willett

Keefe joined Elizabethtown Gas in 1980 and has excelled as a woman in a maledominated industry her entire career.

In her first career as a science teacher, Linda Willett explored her interest in science.
In her current post, as senior vice president, secretary and general counsel for
Horizon Blue Cross Blue Shield of New Jersey, Willett combines science and law.

In 1975, before joining Elizabethtown Gas, she became the first woman to serve as
a regulatory officer for the New Jersey Board of Public Utilities. In 1992 she was the
first woman named to head the Rates and Regulation Committee of the New Jersey
Utility Association. And in 1996 she was the first woman to chair the Utility Law
Section of the New Jersey Bar Association.
“I was fascinated with economic regulation,” she said.
Her first job at Elizabethtown Gas allowed her to explore that interest. Yet to grow
at her job and within the company, Keefe began to explore all aspects of the utility,
a process that continues today, she said. With the natural gas industry pushing into
transportation, power generation and other markets, Keefe said she made a point to
learn from workers in those areas.
“They keys are believe in yourself, keep learning, work hard and develop a network
of support – a mentor, family and colleagues,” Keefe said.
Women should not be intimidated by the perceived nature of the utility industry
as a man’s game, she said. The industry is seeking talented women to fill slots as
engineers, designers, planners and field workers.
Keefe, mother of two daughters, earned a bachelor degree in psychology and
political science from Rutgers University and her law degree from Seton Hall
University School of Law.
Ann Marie Shears
Nursing is no longer just about bedpans and temperature checks. Today it entails
understanding the clinical side of treatment, community nursing and having an
awareness of the business side of health care, according to Ann Marie Shears, vice
president of patient services, chief nursing at Robert Wood Johnson University
Hospital Rahway.

Willett holds numerous degrees: a master’s of science from Duquesne University;
a bachelor’s of arts from Indiana University of Pennsylvania; a master’s in library
information sciences from Rutgers University; and a law degree from Rutgers School
of Law.
All the degrees have served her well in a long career in general and in health law,
which grew from an interest in product liability, she said.
Now, as the head of the legal department of a health insurance giant, she daily
addresses the changes brought by the ACA.
“It is a transformational agent,” she said, one that has
altered the health care industry.
Adapting to the changes requires the ability to analyze
and communicate, Willett said.
For a lawyer, who can be trained in one aspect of
law but not familiar with others, change can be a scary
prospect, Willett said. Yet given that opportunity herself,
she took the challenge and never looked back.
Willett seeks the risk-takers, the “inquiring minds.
“The keys are to learn a lot but think differently,” she
said.

Linda Willett

When interviewing job candidates, Willett said she asks
very specific questions: Why political science at the University of Virginia and not
NYU; why coach softball?
“I want to learn who that person is, not just what they have done,” she said.

“A nurse today must be well rounded,” she
said.

Her advice for a woman entering law are work hard, know the law and network,
network, network.

Shears, the mother of three boys, received
her bachelor of science nursing degree from
Jersey City State College (now New Jersey
City University) and a master’s in nursing
administration from New York University.

“It is still a fact that you’ll get a job not because of what you know, but who you
know,” she said.

Before joining Robert Wood Johnson as
director of nursing operations, she worked at
PBI Regional Medical Center in Passaic, Warren
Hospital in Phillipsburg and Englewood Hospital
and Medical Center.

To join in and advertise in
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Mary Ann Shears

Nurses remain critical to the delivery of
patient care, Shears said, but of growing importance is the need to provide nursing
leadership.
The Affordable Care Act (ACA) added challenges to the delivery of quality care and
staff metrics, she said. New technologies, new treatments and cost issues are topshelf concerns, as is the emphasis on prevention and wellness, she said.
Shears’ job is to help the nursing staff reach and maintain quality clinical care.
“People say that if it’s not the best practice, then don’t do it,” she said. “I say,
maybe there is a better way.”
Her advice for students entering the field is to grab the clinical experience,
understand community health and be prepared to ride out the changes.

contact Joanne Vero at 732-303-9377
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Berkeley College M.B.A. Student Expands Her Leadership Horizons

Christina Peraino
IT Manager for Revenue Cycle,
Epic Implementation Team,
Atlantic Health Systems at
Chilton Medical Center

As a 15-year professional at Atlantic Health Systems, Christine Peraino understands
the importance of leadership in business.

Ms. Peraino planned to take one class at a time and slowly finish her degree. That
all changed when she met the Berkeley College Admissions team.

She began her career at Chilton Medical Center working in patient access and
medical records. Through hard work and dedication, Ms. Peraino advanced in her
career to serve as Manager of Patient Access Services, managing a team of more
than 40 employees and helping countless patients a day receive medical benefits
and services.

With the help and encouragement of the Admissions team, Ms. Peraino received a
grant to study full time, and completed her Bachelor’s degree in 2015. At Berkeley
College, she was inducted into two national honor societies. Alpha Sigma Lamba
honors high-achieving adult and non-traditional students and Sigma Beta Delta
recognizes students of business, management, or administration.

Once she enrolled in the Berkeley College School of Graduate Studies, she was able
to again advance her career ever further and recently accepted a new position as IT
Manager for Revenue Cycle for the Epic Implementation Team. She will work to
implement an integrated electronic health record for all of Atlantic Health Systems,
including physician practices.

When Ms. Peraino received the news that Berkeley College would offer a Master
of Business Administration (M.B.A.) degree in Management, she jumped at the
chance to enroll.

“I have grown as a leader thanks to the Berkeley College M.B.A. program and now
have an amazing opportunity,” Ms. Peraino said. “I have grown so much as a person
and an employee, and I am proud of my success.”

Ms. Peraino’s employer has been supportive of her decision to return to school,
allowing her the flexibility to work and take classes. Ms. Peraino is already seeing
the benefits of the program, as she enhances her leadership skills.

Ms. Peraino began her education at Berkeley College in 2012, enrolling in the
undergraduate Health Services Management program. Although she was working
full time, she knew receiving a degree was important to advancing in her career.

“The faculty members have real-world management experience and are dedicated
to ensuring our success,” she said. “I am learning so much about myself as a
manager and look forward to my future growth and development.”

“I received so much support and guidance during my undergraduate degree,” she
said. “I knew the Berkeley M.B.A. program would be a great fit for me.”

800-446-5400, ext. GC3 • www.BerkeleyCollege.edu • Facebook: facebook.com/BerkeleyCollegePage • Twitter: @BerkeleyCollege
Berkeley College reserves the right to add, discontinue, or modify its programs and policies at any time. Modifications subsequent to the original publication of this document
may not be reflected here. For the most up-to-date information, please visit BerkeleyCollege.edu. For more information about Berkeley College graduation rates, the median
debt of students who completed programs, and other important disclosures, please visit BerkeleyCollege.edu/disclosure
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Inside Views
The immigration debate

There is no issue that has been more defined in this year’s
presidential campaign than immigration. It has divided more
voters than even the debates surrounding abortion. For some it is
a problem that will spell the doom of our way of life. For others it
is an opportunity to show their moral superiority.
It is perhaps the most misguided debate ever.
Jim Coyle
The politics of the debate conflates what are really two separate
issues: legal immigration and illegal immigration. This is especially
true of progressives, who no longer even use the term illegal immigration, preferring instead
undocumented immigration. This conflation has been a great tool with which to hammer their
opponents. Those whose views differ are not in favor of the enforcement of immigration
rules and laws, they are bigots without human compassion.
On the other hand, those who want to keep out illegal immigrants and throw out those
who are here illegally have become ever more strident in the chant of “build the wall.” It’s
pretty easy to paint them as compassionless bigots.
None of this debate offers any solution. You’re either for immigrants or you’re against
them. But as I’m sure we can all agree, this dialog has been totally unproductive. Where we
need to go is to a discussion of visas. Visas?
The United States only has an immigration problem because it has a visa problem. And as
long as we have a visa problem, we will have an immigration problem.
There has always been a need for immigrant labor in this country. In certain areas at
certain times there have been severe labor shortages that could only be filled by outsiders.
Ironically, historically it has been the Democratic party and their allies in organized labor
that have given us really stupid laws and regulations that have prevented the optimization
of imported labor.
There are two types of labor that are in high demand in the United States. One is unskilled,
the other is highly skilled. Both are subject to regulations that restrict their legal entry into the
United States, but because of their different productivity levels, the willingness of employers
to invest in bringing them here differs considerably.
As a result, the bulk of the people who enter the country illegally are unskilled workers
mainly from Hispanic countries. A very large portion ends up as farm workers earning far
more than they could earn at home. The U.S. Department of Labor estimates that 50 percent
of farm workers are here illegally. Farm labor organizations and growers estimate that the
number approaches 70 percent.
Legal or not, foreign-born workers have come to dominate employment in many areas,
from landscaping to house painting to janitorial. These are jobs that few native-born workers,
including second generation immigrants, want or will take. But they are jobs that are absolutely
critical.
So you have two forces. The lure of big money (comparatively speaking) brings people
here and they are willing to bend the rules to earn wages that can be more than five times
what they can earn at home. And the demand for those jobs that cannot be filled by local
labor assures there will be a job when they get here.
A much better solution, and one where the immigration debate should go, is making it
easy and legal for people who have few skills but are willing to work really hard to come to
this country legally. They are coming one way or another but if there is a good legal option
where they can be tracked and taxed, it is far superior to the illegal one. And their visa can
and should be temporary. Most come initially hoping to earn money and return home. That
desire is easy to fulfill.
It would be nice if this could be the debate. But what a pipe-dream that is. For politicians it
is much more fun to make your opponent look bad than it is to come up with some workable
ideas.
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Gateway Today connects businesses to businesses
The September Gateway Today speed networking
event hosted by the Gateway Regional
Chamber of Commerce drew dozens of business
and eight purchasing representatives to meet with
them.

Attendees are able to
introduce themselves to
and connect with 27 other
business people in one
morning meeting.

Gateway Today is a controlled networking
event featuring three rounds of table networking.
Attendees have four minutes to introduce
themselves and their business to nine other
attendees at their table, then rotate to another
table for a second round of introductions and then a third. Thus, attendees are able to
introduce themselves to and connect with 27 other business people.
In addition, purchasing representatives from local large businesses, nonprofits
and/or municipalities are located at each table, offering attendees the added
benefit of direct contact with major buyers. This month purchasing representatives
came from New Jersey Institute of Technology; Newark Airport Marriott
Hotel; Lindabury, McCormick, Estabrook & Cooper, P.C.; Trinitas Regional
Medical Center; Clifford & Clifford; FedEx; Capitol Securities; and the City of
Plainfield.
Vivian Colon of Homewood Suites in Cranford was attending her second
Gateway Today and found it as rewarding as her first event.
“This is great,” she said. “Speed networking allows you to meet different people in
the community. It doesn’t always lead to a direct sale but it can lead to a partnership.
Sometimes it’s not who you meet but who you meet later on.”
Anthony Battaglia of KAD Associates in Colonia was attending his third Gateway
Today.
“They’re very good,” he said. “You meet a lot of people. What’s important is the
purchasing representative from each company. It’s introductions that matter. You
build relationships from them.”
This was Edwin Rosa’s first Gateway Today event and came away impressed. Rosa
is with UCEDC in Cranford.
“This is a great vehicle to have quality time with other businesses,” he said. “We get
to hear their whole story and that’s enough to start brainstorming how we can have
synergy. There are a lot of people in other areas that we can partner with.”

Copyright James Coyle 2016

I NSIDE BUSIN E S S
A publication of the Gateway Regional Chamber of Commerce

Publisher: James R. Coyle • Editor: Chris Reardon
Director of Advertising: Joanne Vero • Director of Graphics: John Tirpak
135 Jefferson Ave., P.O. Box 300, Elizabeth, N.J. 07207-0300
Telephone (908) 352-0900 • Fax (908) 352-0865 • www.gatewaychamber.com
Visit our website at www.gatewaychamber.com
MISSION STATEMENT
“The Gateway Regional Chamber of Commerce is a business organization
which represents and advances the business interests of its members”

Networking after the event were (left to right) Josh Javiar of Stewart Xerox, Darr Kartychak
of Intermedia Print Solutions and Stan Robinson of SHR Marketing.
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Where the Chamber Stands...
Who do you really side with this election?
The presidential election is less than six weeks away and the polls are changing almost
daily. It would be nice to think Americans are changing their minds about who to elect
president based on in-depth analyses of each candidate’s positions on the issues that
impact people’s lives. However, it is more likely people simply are reacting to the latest 60
seconds of breaking news or, worse, sound bites and campaign advertising.
Warning – this might hurt. Research shows that if you are an average American you are
not very knowledgeable about the basics of government. In one study, only 36 percent
of respondents could name all three branches of the U.S. government and 35 percent
could not name a single one. Asked which party has the most members in the House
of Representatives, only 38 percent knew the Republicans are in the majority while 17
percent said the Democrats are and 44 percent said that they did not know.
We are not much better on the issues. For example, when one survey asked, “Which
country do you believe is the largest foreign supplier of oil for the U.S.?,” 58 percent of
respondents chose Saudi Arabia while just 13 percent chose the correct answer, Canada.
Other studies show 95 percent of Americans have little or no interest in foreign policy.

Attending the event were (left to
right) Brian Reilly of Centric Benefits
Consulting, Carol Gabel of Seven Pearls
LLC, Rich Callaghan of Capitol Securities
and Tini Thomas, Esq.

A survey performed by Ipsos Mori, the second largest market research firm in Great
Britain, revealed the American people rank second among all developed nations as
being most ignorant about a wide range of subjects in their own countries, including
immigration, a hot button in this year’s election.

Chatting after the event were Christian
Tibok (left) of Everest Institute and Phil
Michel of St. Joseph’s Project Ready.

The problem is that few American’s take the time to learn about government and the
issues. According to the Pew Research Center, 63 percent of U.S. adults prefer to watch
or listen to the news while just 35 percent prefer to read it. Putting perceived or real
media biases aside, unless they are watching PBS’s “News Hour,” those Americans who
get their news largely from the television or radio are not getting in-depth information.

_______________________________
Union County College last month held a ribbon-cutting ceremony to celebrate
the opening of its new Student Development Building on the college’s Cranford
campus. The new, two-story, 30,000-square foot facility is an extensive renovation of
the historic Nomahegan Building and is the new hub of the campus. The $14 million
project was funded by the Union County Board of Chosen Freeholders through the
Union County Improvement Authority.

But there is good news. A unique web site, www.iSideWith.com, allows Americans
to take a survey on a number of issues to see with which presidential candidate they
are most closely aligned. Topics include social issues, the environment, economics,
domestic policies, health care, electoral issues, education, foreign policy, criminal issues,
immigration and science.
Respondents can answer yes or no, can get additional, more expansive options, or can
even add their own stance. They also can answer as many or as few questions as they like,
skipping those about which they find themselves too uninformed to provide an educated
answer. As an added bonus, in that case, each question provides a “Learn More” option
that provides additional information on the issue, a great learning tool.
Here is an example of one question and its answers:
Should working illegal immigrants be given temporary amnesty?
• Yes
• No
• No, but allow them to stay
• No, remove them from the U.S.
• No, fine companies that employ illegal immigrants

Union County College President Margaret M. McMenamin (center) prepares to cut the
ribbon with Union County College board of trustees chair Vic Richel (left) and Union
County Board of Chosen Freeholders chairman Bruce Bergen (right).

• Yes, create a simple path to citizenship for immigrants with no criminal record
• Yes, but only if they pay taxes
• Add your own stance

_______________________________

According to its About page, iSideWith.com was started in 2012 by two friends
with different views of politics. The site states they are committed to boosting voter
engagement and education using information, data and breaking technologies. They claim
they are not affiliated with any investors, shareholders, political party or interest group.

Junior Achievement of NJ (JANJ) has announced that Edward Montesdeoca, senior
vice president at Capital One Bank, has been elected to its state board of directors.
JANJ and Capital One Bank have been partners since 2008, educating and inspiring
young people annually to succeed in the global economy with a focus on financial
literacy education at the Capital One/JA Finance Park of New Jersey.

Fully engaging with the survey takes some time, perhaps as much as an hour if a surveytaker answers all the questions available to them. Yet is it time well spent, as the visitor
will learn which candidate they are most closely aligned with based on facts rather than
biases, uneducated and uninformed impressions and gut reactions.

_______________________________
The collaboration between Berkeley College and the Guizhou University of Finance
and Economics (GUFE) in China continued this summer, expanding into the area
of faculty instruction. Berkeley College faculty instructed faculty from China on

Plus, they might learn a little at the same time.

(Continued on page 8)
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Inside Look (Continued from page 7)
American teaching and learning methods. In the fall, several Berkeley College faculty
members will travel to China to serve as visiting faculty at GUFE. With the faculty
members from GUFE who visited Berkeley, the Berkeley visiting faculty will coteach business courses in English to GUFE-Berkeley College Collaborative Programs
students. The students enrolled in the GUFE-Berkeley College Collaborative
Programs in China will have the opportunity to complete their degree programs at
Berkeley College in the United States.
In addition, Berkeley professor Rahul Bedi, chair, management, Berkeley College
Larry L. Luing School of Business, was accompanied by Berkeley College students
and members of the Berkeley College Model United Nations Club to the 2016 U.N.
Global Citizenship Education Seminar, held September 9 at the United Nations. Bedi
and the students were given the opportunity to speak with U.N. ambassadors and
representatives, youth advocates and global education experts about the active role
global citizenship education can play in preventing violent extremism, promoting
sustainable development, and preserving human dignity worldwide.

Professor Rahul Bedi of Berkeley College and Berkeley College students and members of
the Berkeley College Model United Nations Club at the United Nations earlier this month.

The IrIsh BusIness AssocIATIon
cordIAlly InvITes you To our

Awards Dinner
8th Annual

Community Access Unlimited (CAU) last month hosted the 2016 Annual Youth
Conference at Kean University. More than 200 youth living within the child welfare
system from throughout New Jersey heard that PRIDE – preparation, resiliency,
intelligence, discipline and exercise – can help them achieve their goals in life.
The purpose of the conference is for youth from throughout the state to learn how
to maximize the benefits they can get from the supports being offered them through
the child welfare system. More than 35 adults representing more than 20 different
agencies took part in the conference. Sergio Granados, vice chair of the Union County
Freeholders, also spoke.

Former Sgt. First Class Morrease Leftwich, keynote speaker at the 2016 Annual Youth
Conference hosted by Community Access Unlimited, is pictured with CAU members
Brianna Hooper (left) and Sadiah Taylor.

H
onoring

Man of the Year: Joseph Cryan
Union County Sheriff

Woman of the Year: Kerry Ricci

General Chairwoman
Union County St. Patrick’s Day Parade Committee

Company of the Year
Capitol Securities Management, Inc.
Congratulate the honorees by placing an ad
in our special ad journal. Call 732-303-9377

Thursday, November 3, 2016
6 p.m. until 9 p.m. Open Bar, Dinner & Program
The Westwood,
438 North Avenue, Garwood, NJ 07027

$100 per person • $900 table of ten
RSVP by October 21
To register and pay online, please visit
www.gatewaychamber.com/events
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Turning the Tide, a Hurricane Sandy fundraising relief effort, is in its final push to
raise funds for a Union Beach family whose home had to be raised. Because of this,
a family member with a congenital bone disease is unable to gain entry to the home
without the help of an outdoor lift. If you wish to contribute to this very worthy
cause, please email: emallory@hfrs1.com. Turning the Tide was founded by Elizabeth
Mallory of Clifford & Clifford and president of Heritage Financial Recovery Services,
and the New Jersey Association of Collection Agencies.
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Horizon BCBSNJ also announced that Kevin Reed, director of Sales Administration,
has been honored with the 2016 Multicultural Leadership Award by the Tri-State
Diversity Council, a member organization of the National Diversity Council, and that
Carlos A. Medina, Esq. has been elected a member of the board of directors. Medina
is president of Robinson Aerial Surveys and chairman of the board of the Statewide
Hispanic Chamber of Commerce of New Jersey.

M&T Bank commemorated its 160th anniversary on Aug. 29. Established as
Manufacturers and Traders Bank at Two East Swan Street in downtown Buffalo on
August 29, 1856, M&T has grown to become one of the 20 largest, independent U.S.
based commercial banks, with more than $123 billion in assets, 800 branch offices and
17,000 employees across eight states and the District of Columbia.
Public Service Enterprise Group (PSEG) has been named to the Dow Jones
Sustainability North America Index for the ninth consecutive year. The Dow Jones
Sustainability Indices (DJSI) recognize forward-thinking companies based on an
appraisal of the company’s strategy, management and its performance in dealing with
opportunities and risks deriving from environmental, social and governance factors.

E

the United States. For 2016, Horizon BCBSNJ climbs from #21 to #19.

_______________________________

_______________________________

R

_______________________________
The Bariatric Surgery Center at Robert Wood Johnson University Hospital
(RWJUH) has been accredited by the Metabolic and Bariatric Surgery Accreditation
and Quality Improvement Program (MBSAQIP). A bariatric surgical center achieves
MBSAQIP accreditation following a rigorous review process during which it proves
that it can maintain certain physical resources, human resources and standards of
practice.
RWJUH already is a designated Center of Excellence in Metabolic and Bariatric
Surgery by the Surgical Review Corporation for adult and pediatric (at The BristolMyers Squibb Children’s Hospital at RWJUH) bariatric surgery.

New
NewMembers...
Members...

PSEG also announced that Brian Clark has been elected vice president,
procurement, PSEG Services Corp. Clark has been with PSEG Power for 17 years,
most recently as senior director SERVCO and Fossil support services. Clark received
an MBA from the University of Delaware and a bachelor of science degree in business
administration from the University of South Carolina Aiken.
SBDC at Kean University - David Margulies
1000 Morris Avenue, W-402B, Union, NJ 07083
_______________________________
Dmarguli@kean.edu
For the fourth consecutive year, Horizon Blue Cross Blue Shield of New Jersey
(Horizon BCBSNJ) has been named to the list of the 50 Best Companies in the nation EffectiV Solution LLC - Joanna Budries
54 Fourth Street, Fanwood, NJ 07023
for Latinas in the LATINA Style 50 Report. The report recognizes companies that
provide the best career opportunities and work environments for Hispanic women in Joanna.budries@gmail.com

908-737-4220

908-251-2746

Your
Gateway
to Business...
Your
Gateway
to Business...
Giovanni Lavorato

(908) 862-0020

1700 W. Elizabeth Avenue, Linden, NJ 07036
www.amiciristorante.com

Angie Tsirkas

Vice President
Business Development Officer
1410 St. Georges Avenue
Avenel, NJ 07001
(732) 499-7200 ext. 1536
atsirkas@eNorthfield.com

Edward J. Gunther, Jr.

egunther@centricbenefits.com

President

P 908-738-2003 direct
F 908-665-1139
219 South Street
New Providence, NJ 07974
www.centricbenefits.com
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JAMES K. ESTABROOK
Attorney at Law
jestabrook@lindabury.com

53 CARDINAL DRIVE
P.O. BOX 2369
WESTFIELD, NJ 07091
TEL (908) 233-6800 x2358
FAX (908) 518-2760
www.lindabury.com
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Gateway Chamber Inside Connection Directory
Attorneys
Genova Burns LLC
494 Broad Street, Newark, NJ 07102
Phone: Brian W. Kronick, Esq., (973) 533-0777
Fax: (973) 533-1112
www.genovaburns.com
Law firm with over 70 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business
interests.

Banking/Financial
Northfield Bank
(See our ad on page 9)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014
www.eNorthfield.com
Full-service commercial bank providing better business
banking solutions to customers in New Jersey, Staten Island and Brooklyn.
Provident Bank 		
1139 Raritan Road, Clark, NJ
Phone: Paula Palermo, (732) 499-0800
Fax: (866) 898-5210
www.Provident.Bank
The Provident Bank emphasizes personal service and
commitment in attending to the financial needs of businesses,
individuals and families in northern and central New Jersey.

Certified Public Accountants & Consultants
O’Connor Davies, LLP
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Phone: Joseph A. Fazio, (908) 272-6200
Fax: (908) 272-2416
www.odpkf.com
With offices in Cranford and Paramus, New Jersey,
and five locations in New York and Connecticut, we
provide a full range of accounting, tax and management advisory services
to businesses and individuals.

Education
Union County College
1033 Springfield Avenue, Cranford, NJ 07016
Phone: Ellen Dotto, (908) 709-7501		
Fax: (908) 709-0527
www.ucc.edu
Union County College is a public comprehensive
community college providing quality, affordable, accessible
educational programs that serve the greater Union County region.

Hospital/Healthcare
Robert Wood Johnson
University Hospital Rahway 		
865 Stone Street, Rahway, NJ 07065
Phone: Kirk C. Tice (732) 381-4200
www.rwjuhr.com
Robert Wood Johnson
University Hospital Rahway
is an acute care hospital with expertise in cardiac care, cardiac
rehabilitation, wound care, diabetes management, and rehabilitation
services. The hospital has earned 12 “A’s” from the Leapfrog Group for
quality and safety.
Trinitas Regional Medical Center
(See our ad on page 11)
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799
www.TrinitasRMC.org
A full-service medical center offering quality
care in cancer,cardiac, renal, sleep disorders,
wound healing, diabetes, maternal/child health,
psychiatry, women’s and senior care.

Hotels
Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006
Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 585 guest rooms and 30,000 square
feet of banquet space.
Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600
Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure
travel with free shuttle service to and from Newark
Airport. More than 17,000 square feet of meeting space.

Industrial Products, Services, Solutions
In Control, LLC
PO Box 356, Millington, NJ 07946
Phone: Kevin Ravaioli (908) 212-3078
Fax: (908) 604-8422
www.incontrolusa.com
Business Description: We provide safety inspections
using bar code technology for meeting compliance requirements,
asset management and data migration services and more.
See our website for details.

Energy
Supreme Energy Inc. 		
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148
www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy services
including “GREEN” solar energy options. From oil to natural gas and
electric, maintenance to installation, commercial to residential we do it all! Call or click now to find out how you can start saving
on your energy bill today!

Non-profit, federally designated organization
NJ Sharing Network
691 Central Avenue, New Providence, NJ 07974
Phone: Elisse E Glennon (908) 516-5400		
www.NJSharingNetwork.org
NJ Sharing Network is a non-profit, federally
designated organization responsible for saving and
enhancing lives through the recovery and placement
of donated organs and tissue.

Security
Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and
surveillance systems to all of New Jersey and beyond.

Transportation
FedEx Corporation
630-640 Dowd Avenue, Elizabeth, NJ 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide with
a broad portfolio of transportation, e-commerce and
business services. Offers integrated business applications
through our operating companies under the respected FedEx brand.

Now you
can advertise
in 13 issues of
Inside Business
for only
$550.00!
For more
information
please contact
us at
(732) 303-9377
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Trinitas

Comprehensive Cancer Center

Your one address for
full-service, compassionate

225 Williamson Street • Elizabeth, NJ 07202
908.994.8000 • www.TrinitasCancerCenter.org
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Together,
Our Energy Matters
The tireless efforts of women and individuals throughout our company help us
provide exceptional service and deliver a reliable product to our customers.

elizabethtowngas.com
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