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Sandy’s long-term silver lining tarnished with immediate challenges
By Rod Hirsch
Much like the waterlogged debris piled high on curbsides and driveways by homeowners and
businesses clobbered by Hurricane Sandy, concerns continue to mount over the short- and longterm impact of the storm on the fragile New Jersey economy.
Short term, experts warn to expect higher unemployment and frustration as the damaged
infrastructure untangles from the havoc wreaked by the storm, plus increases in insurance
premiums, utility rates and property taxes.

More than 30,000 homes and businesses were destroyed or sustained substantial damage
from the storm, according to the governor’s office. More than 230,000 residents have requested
assistance from the Federal Emergency Management Agency, with more than $500 million in aid
distributed by FEMA since the storm hit the northeast.
In addition, businesses lost inventory and power outages throughout the metropolitan area had a
trickle-down effect felt from restaurants with empty tables to theaters with empty seats.

Longer term, they say the slow economic recovery that had been creeping along will resume,
with employment rebounding, particularly in the construction sector as the region recovers,
repairs and rebuilds. Commerce will improve with renewed sales of building supplies, appliances,
furnishings and other consumer goods.

“We had a weak recovery going on and clearly there will be a little bit of a downturn because of
the storm,” said Jim Peoples, executive vice president and market president for PBNY Bank of New
Jersey, a division of Provident Bank of New York. “But as money starts to flow (into) the economy
for rebuilding, we will see a recovery.”

“This is going to take years to straighten out,” said James Hughes, Dean of the Edward J.
Bloustein School of Planning and Public Policy at Rutgers University.

New Jersey banks went to work immediately trying to provide some short-term relief, according
to Peoples. New Jersey Bankers Association put together a package of emergency lending funds
for those impacted by the storm – 1 percent loans of $5,000-$25,000 with a 24-month repayment
period, interest free for the first six months, he explained.

Sandy caused $36.8 billion in damage throughout New Jersey, according to Gov. Chris Christie,
an amount that surpasses the state’s entire annual budget by several billion dollars. Christie
requested aid from the federal government sufficient to cover the entire damage estimate, meeting
with President Obama in Washington on Dec. 6. How much will come has not yet been clarified.

“That’s not going to help a business that had its entire infrastructure wiped out but for a small
business that might have lost its inventory that should help them get back on their feet,” Peoples
said.
“Like any institution, we have our ear to the ground and are telling our clients that if they have
problems, get in here, sit down and talk with us and we’ll see what we can do to help.”
Union Center National Bank (UCNB), which services Union, Morris and Bergen counties, also
stepped up immediately to help its clients, according to France Dell Donne, vice president and
director of communications and public relations.
UCNB is offering three products:
• Small business lines of credit up to $50,000 for repair of infrastructure and equipment,
replacement of damaged equipment, leasehold improvements, vehicle repair or replacement and
replacement of lost or damaged inventory;
• Home equity credit lines up to $50,000 with an APR of 1.99 percent for the first six months to
pay for general home repair, tree removal, landscaping and automobile repair and replacement;
(Continued on page 4)

Insurance costs sure to rise
but may be stemmed
By Michael Daigle
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The new normal will cost money.
The cost of repairing storm damage from
Hurricane Sandy will most certainly cause
property insurance rates to rise, industry
officials say. The reasons will be found in new
underwriting language or rewritten guidelines
that address new or revised risk factors that
Sandy raised, they explain.
However, while new policy language can

trigger rates increases, industry experts also
say an analysis of that language can offer some
defenses against the increases.
Policy owners can expect insurers to adjust
policy language post-Sandy, according to forensic
accountant Karen Cusato, who advises business
clients on what their property insurance policies
actually say about risk and damage and helps
them match claim filings with that language.
(Continued on page 3)
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Value of testimonial letters

Now Here!

By Andy Gole
Is there really a value in testimonial letters?
Consider the skeptic’s perspective: You always take good care of three
customers so they serve as testimonials. Thus, testimonials are meaningless.
This certainly may be true in some cases but not all. Consider the use of
testimonials from the perspective of the salesperson; the customer writing the
testimonial; the prospect reading the testimonial; and the company.
The Salesperson’s Perspective
Why don’t salespeople ask for testimonials? Most salespeople don’t request
testimonials. Why?
Let’s assume the salesperson and company have “earned the right” to the testimonial. Usually the
salesperson doesn’t ask because it’s “socially inappropriate behavior.”
Most salespeople are social sellers – they want to make friends. You don’t ask friends for testimonials.
One salesperson summed it up this way: “I don’t ask my customers to do things for me. I do things for
them.”

Our
very
own free
mobile app…
Gateway2Go!

Contrast this with business sellers, who want profitable customers. Business sellers know selling is a
two-way street, it’s okay to ask customers for help and testimonials can help create credibility and close
sales.
When salespeople ask for testimonials they begin to change. They see the typical buyer/seller
relationship doesn’t have to be a master/serf relationship. It helps sales team members realize they can
challenge prospects and ask them to help the salesperson extend his/her good reputation.
In addition, testimonials help sales team members see their company in a more powerful light. It builds
self-confidence, which prepares the sales team for business development and helps inoculate them against
resistance and objections.
The battle for sales takes place in the salesperson’s mind. Testimonials help prepare the sales team to
move forward in the face of adversity.
The Customer’s Perspective
Big fans usually are very happy to help salespeople extend their good reputation with testimonials and
introductions. Thus, getting a testimonial identifies your customer as a big fan – it’s like litmus paper.
The testimonial sets up the request for an introduction. Once you have the written testimonial, you
can reasonably ask the customer, “To whom can we send this introducing me?” The essential copy of the
introduction is already written.
The testimonial also is a strong defensive strategy. After a customer thinks through and commits to
writing a testimonial, they are much less likely to give the next order to your competitor.
The Prospect’s Perspective
For the prospect the testimonial letter serves these purposes:
• Enhances credibility, developing a serious conversation
• Opens doors
• Sets up the reference check, where appropriate
• Helps move the selling conversation forward – confirming the prospect wants the values discussed in
the letter and then smoking out additional closing conditions
• Can springboard to a closing discussion
• Helps verify the prospect is serious, as a payment in kind
No matter how skeptical the prospect, a strong endorsement from a raving fan makes an impact.
The Company’s Perspective
Developing testimonial letters is a strong team-building project. When the entire team works on the
project they see how the whole is greater than the sum of its parts.
Strategically, testimonials help support two often neglected parts of the proving: selling the economic
justification of the offer and selling the company’s consistency. Both of these are needed to secure the
best possible price for the offer.
On a fundamental level, testimonials help address the second fatal flaw in the selling process: assuming
prospects believe what you say.
Finally, testimonials help companies maintain their value in the customer’s eyes, separate from the
salesperson.

Buy a Carrier high efficiency heating and/or cooling system now and get
UP $
TO

1200 CASH BACK!
QUALIFYING COOLING UNITS
24 ANB1, ANB7 and ANB6

QUALIFYING HEATING UNITS
59TP5A, 595P5A, 59TN6A, 59MN7A & BW9A

For a FREE in Home Estimate
Call the Indoor Weather Experts
“Our Engineers aren’t comfortable until you are!”

Will testimonials cure all ills and close every deal? No. However, without them we can be defenseless
before the skeptic. Although testimonials aren’t bulletproof we usually get 0 percent of the attempts at
credibility we don’t make.

© Bombadil LLC 2013

Andy Gole has taught selling skills for 17 years. He started three businesses and has made approximately
4,000 sales calls, selling both B2B and B2C. He invented a selling process, Urgency Based Selling®,
with which he can typically help companies double their closing or conversion ratio. Learn more about
Andy’s method at www.bombadilllc.com or by calling him at 201.415.3447.

Linden (908) 862-1203 • Livingston (973) 533-1889
Serving All Of Central New Jersey Since 1951 • www.clarkeeng.com
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(Continued from page 1)

Beckerman said he expects underwriters might expand a current wind damage zone from 2 miles
inland from the Atlantic Ocean to 3 or 4 miles to account for the widespread damage caused by
Sandy.

“After catastrophic events like Sandy insurers see the real risk and examine the language in their
policies to adjust for the new potential losses,” Cusato said.
Not surprisingly, those language adjustments favor the insurer, she added.

The key to managing loss in such major events is measuring “the quality of the coverage versus
the cost of coverage,” Beckerman said.

“Since revisions to policies raise costs, eventually these changes end up in higher premiums,” she
said. “Insurers need to be able fund future claims.”

That lines up with Cusato’s message.

Supporting that notion is a report from the New Jersey Department of Insurance and Banking
that shows that of 103 companies that offer homeowners insurance in the state, 99 were granted
rate increases this year.

“Policy holders don’t often understand or even know that policy language has changed,” she said.
Going forward policy holders should examine policies for language related to the loss of power.
They may contain language that limits the liability based on the failure of an overhead power line.

The 2012 increases range from .2 percent for Fitchburg Mutual Insurance Co. to 22 percent for
Utica Mutual Insurance Co. Most of the approved increases ranged from 2.5 percent to 7 percent,
the department said.

Yet unlike the coastal towns that were battered by Sandy’s waves, New Jersey’s homeowners do
have some buffer from a wave of insurance rate increases.

Even though those increases were granted following the 2011 Hurricane Irene and the
Halloween snow storm, the rates do not only reflect additional claims from those storms,
according to Marshall McNight, a spokesman for the state banking and insurance department.

Following Sandy, Gov. Chris Christie issued an Executive Order that prohibited insurance
companies from imposing costly hurricane deductibles on New Jersey homeowners, McNight
noted.

“Insurance premium hikes are not based on just one factor,” he said.

“We need to ensure that homeowners are not forced to pay higher out-of-pocket costs than
required as they begin the rebuilding and repair process,” Christie said. “While Hurricane Sandy
was a devastating storm, it did not meet the regulatory threshold to trigger the application of
hurricane deductibles by insurance companies in New Jersey. This executive order makes it clear
that consumers do not have to pay these unusually large and often unexpected amounts.”

Other factors include the insurance company’s market share in New Jersey, the cost of providing
coverage, competition and the types of coverage, he said.
Another factor impacting future rates will be the unprecedented number of claims associated
with Sandy, according to Louis Beckerman of the insurance firm Beckerman & Co.

A hurricane designation could cost a homeowner up to $20,000 in additional out of pocket costs,
the governor said, sharply increasing the homeowner’s out-of-pocket expenses.

For example, a health center client was forced to shut down all its 12 sites, he said.
“Whoever thought that all 12 would have to be shut down at the same time?” Beckerman
wondered.

Further, acting banking commissioner Kenneth Kobylowski said the department will be
monitoring the number and size of claims for insurers with more than $5 million in premiums in the
state.

The real story of damage with Sandy was the wind, he added. A Clifton business client lost their
entire roof, he said.

Both actions could affect future rate requests, especially because, as the governor said, “This
action will increase the total size of the payments made by the insurance industry.”

Beckerman advised policy holders to review the language in their policies regarding an exclusion
for wind damage. While flood damage can be covered by flood insurance, damage caused by wind
can be a different matter.

WE CAN HELP!
Monarch Plumbing & Heating Co. has added another truck to it's fleet to help serve
all fellow New Jerseyans affected by the devastation of Sandy! We employ top-notch
plumbers that live throughout NJ so we can handle jobs in Ocean, Monmouth, Middlesex, Somerset, Union, Morris, Essex, Hudson and Bergen Counties.
Please give us a call if there is anything we can do to help relieve some of your stress.
• We can assess the damage to your plumbing & heating systems and give you a
competitive FREE estimate!
• We can perform all phases of plumbing & heating from sump pumps, emergency
back-up pumps, water heater and boiler replacements to a total gut and rebuild of
an entire house, restaurant or business.
• We can help manage your recovery as well as emergency preparedness.
Remember, we are Jersey Strong, and together, we WILL rebuild this great state we
are all proud to call home!

Monarch Plumbing & Heating Co.
701 No. Stiles St., Linden, NJ 07036
Phone: (908) 925-7100 • Fax: (908) 925-7927
www.monarchplumbingandheating.com • jeffatmonarch@aol.com • monplum@aol.com
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Sandy’s long-term silver lining tarnished
• Unsecured personal loans up to $15,000 for 36 months at a rate of 6.99 percent.
“We also did as much philanthropy as we could,” Dell Donne said.
Bank personnel hand-delivered three $2,000 checks to each of the food banks in Hillside, Morris
Plains and Englewood to provide immediate assistance, he said. In addition, this year the bank will
e-mail its holiday cards in lieu of printing and postage, with the saving of $2,500 being donated to
the Hurricane Sandy NJ Relief Fund, he added.
While there is a long road ahead, the grief and misery suffered by thousands of displaced
homeowners and beleaguered businesses will slowly be tempered by an increase in economic
activity as insurers begin to pay off claims and money enters the marketplace to fuel rebuilding
efforts, experts say.
“When the economy is weak and something like this happens, it typically sparks some economic
activity,” said Jason Bram, senior economist with the Federal Reserve Bank of New York.
However, Bram expects a slump for the fourth quarter in New Jersey, as unemployment claims in
the two weeks following the storm climbed by 70,000 new applications.
“We will see a negative impact in the fourth quarter of 2012,” Hughes agreed. “The question is
how long will it take to bounce back, maybe the first or second quarter of 2013?
“In the short term the economy has taken a significant negative hit, but there will be some
bounce back next year, particularly in the construction sector,” he continued. “However I think the
real impact will be felt longer term. Some areas will not be rebuilt because they are too vulnerable.
Certain households, perhaps in the lower-middle income range, maybe they can’t afford to rebuild.
Some businesses will be lost forever.
“A lot of the economic viability of those old mom-and-pop businesses is because they were
passed down through the generations. They may not have had debt service. What if their structure
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(Continued from page 1)

was old? Will they be able to afford to take on mortgages, do they have enough cash flow, is it
worth it to keep the business open? What about the seasonal businesses at the Jersey shore that
are only open three to four months a year? We’ll have to wait and see how that works out.”
Bram suggests opportunities will abound for those willing to make the investment.
“If a mom-and-pop in Hoboken decides it’s time to retire – ‘We don’t want to have to deal
with this anymore’ – there will be another mom-and-pop to take their place,” he said. “It’s a fluid
market. Maybe the rent will be lower but that is how the dynamic works.”
Hughes also warned of an underlying hardship – New Jersey municipalities hit hard by the storm
will have a difficult time balancing their budgets because of a significant drop-off in revenues from
property taxes. Decimated real estate values means the likelihood of tax appeals and a negative
impact on local property taxes.
“There will be chaos and hardship for households and the towns themselves,” Hughes said. “The
first and second quarter tax bills were sent out in November, are due in February, but if (they)
had significant damage are they going to pay? Property values have disappeared. If I were in that
situation I’d say, ‘What, are you crazy? I’m going to appeal.’”
Towns also will have to pay the clean-up bills, another unanticipated expense.
“Municipalities themselves will have to bond to pay for emergency repairs of infrastructure while
at the same time they’re losing revenue from homeowners,” Hughes said. “That will be interesting
and will certainly create a lot of angst and real problems for households and municipal officials.”
In addition, looming over the region’s recovery is the fiscal cliff. The inability or unwillingness of
President Obama and Congress to strike a compromise and the impact an impasse would have on
the economy should not be overlooked, according to Peoples.
“There are so many moving parts that could affect the economy, particularly what’s going on in
Washington,” he said. “You don’t know what will happen.”
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PSE&G Thank you…and we’re still working
Hurricane Sandy was one of the greatest challenges the people of New Jersey have ever faced yet
the state pulled together and weathered the storm. Now as New Jersey rebuilds and re-plans, the
state’s largest utility is taking stock of its response to the storm and strengthening its preparations
for tomorrow.
Sandy left more than 1.7 million PSE&G customers without power – more than twice the number
who lost power due to Hurricane Irene.
More than one-third of the utility’s transmission circuits, half its subtransmission circuits and
three-quarters of its distribution circuits were interrupted. A wall of water ranging from 4 feet to
8 feet surged into PSE&G facilities along the Hudson, Hackensack and Passaic rivers and the Arthur
Kill, damaging equipment that had never before been flooded.
Days later the Nor’easter that hit the region brought further damage and hampered restoration work.
Facing extraordinary circumstances PSE&G took extraordinary steps.
Over a two-week period the utility restored power to more customers than after any other
storm in its history – or the history of any utility in the nation. In preparation for the storm PSE&G
brought in more than 1,000 out-of-state line workers and tree trimmers and increased that number
to 4,000 by Nov. 9. The utility used businesses and malls to stage and mobilize these workers.
PSE&G established Mobile Customer Care Centers where it provided food, ice, water and
charging facilities in hard hit areas.
Recognizing the importance of communication, PSE&G conducted daily calls with the mayors of every
town in its service area while Ralph LaRossa, the utility’s president, held media briefings every morning.
The utility fielded more than 2.3 million calls, issued emails to 800,000 customers and sent out more
than 8,000 twitter messages on outages, restorations and information about the care centers.
PSE&G’s response was not perfect. The utility recognized this and already is taking steps to
improve in preparation for what now must be considered the new normal.
PSE&G is evaluating: options to protect substations in coastal areas; adopting more aggressive
tree trimming programs; moving utility poles and electrical lines from backyards to curbs; and
burying some overhead lines to increase reliability.
In addition, PSE&G believes the best way to protect its system is to build in redundancy. Toward
that end the utility will build a new substation in Newark and create a “loop” design to reroute
electricity when there is an issue with a substation. PSE&G also will continue to build up its
transmission infrastructure around the state to increase reliability and expects to invest about $1
billion in transmission enhancements and replacements this year.
“We know what a devastating time this has been for the people of New Jersey,” LaRossa said.
“We are especially grateful to our customers for their patience during what we know has been
an incredibly frustrating and difficult time. We are committed to working with the people of New
Jersey to recover from the devastation of Hurricane Sandy.”
PSE&G can be contacted for emergencies and power outages at 800-436-PSEG (7734). Follow the
utility’s latest communications updates on Twitter at PSE&G@PSEGdelivers.
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Inside Views

Where the Chamber Stands...

As the debate over federal spending and taxes continues, President
Obama has dug in his heals on a tax increase for the wealthy, those
families earning more than $250,000, or about 2 percent of the nation’s
households. The president believes that this group can most easily afford
a tax increase and, as such, needs to pay their fair share.

The miracle elixirs sold at traveling medicine shows of the Old West were hawked as cure-alls
capable of healing all illnesses, prolonging life indefinitely or even turning iron into gold. It was a
pretty good deal for two bits – feel better, live forever and get rich.

Governor should spill the elixir of minimum wage increase

Why President Obama is wrong

He is right that wealthy people for the most part can afford to pay
more. He is wrong on pretty much everything else.

Jim Coyle

The top 1 percent of income earners in the country, household with incomes of about $320,000
and up, pays approximately 40 percent of all income taxes collected by the government. The
top 20 percent of income earners, sometimes referred to as the “upper class” in the standard
quintile definition, pays 80 percent of all the income taxes collected.
On the other hand, 47 percent of the households in the United States pay no taxes and it is
estimated that two thirds of the country’s households receive more in direct transfers from the
government than they pay in taxes.
Clearly a very few people in this country pay a disproportionate share of the taxes. Whether
it would be “fair” for them to pay even more, as the president insists, is a question that in the
end has little meaning or importance.
Two other questions are of importance, however. First, is it a good idea to raise the taxes on
such a small group even more? To this the answer is a resounding no.
If a business has 100 customers and one customer accounts for 40 percent of the business’s
revenue, then the business is in big trouble if anything happens to that one customer. In the case
of government revenue, this is exactly what happens. When times are good, those folks in the
top 1 percent are getting great returns and big bonuses and are paying a lot of taxes to the IRS.
When the economy goes south, like it did in 2007, however, things suddenly change. Incomes
for the highest earners are by far the most volatile. Because they rely on investment income and
bonuses, when the stock market plunges and the economy slows, their earnings plummet. And
so do their tax payments.
As any business knows, you need a lot of customers – none too big – to be stable. In the tax
world, you need a lot of people paying taxes, a broader base. For too long, politicians of all stripes
have found it expedient to have fewer and fewer people paying taxes. Government cannot finance
itself if only half of us are paying in.
The second question is will a tax increase on the top earners be effective? Here the argument
goes that if you put more money in the pockets of the middle class they will spend it, creating
demand and, thereby, fostering the recovery.
Once again this is way off base. During a recession, tax cuts to the middle class are most
commonly used to pay down debt. When this extra money is used to buy things, most of the
consumer goods that are purchased come from China. This is great for the Chinese economy
but little help in stimulating the economy here.
Taking a larger amount of money from the high income earners contracts the economy. Most
excess income is invested. Taking and using it to pay for entitlements does little to foster economic
growth.
A better solution, albeit one on which the president needs to show flexibility, is to allow present
rates to stay in place until there is comprehensive tax reform that includes severely reduced
deductions and a much broader tax base. The Republican House has a very good idea in limiting
deductions. It is a very good place to start tax reform.
Copyright James Coyle 2013
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The New Jersey Legislature has sent a modern-day elixir to Gov. Christie in the form of a bill that
would raise New Jersey’s minimum wage from $7.25 to $8.50 and then make annual adjustments to
the rate based on increases in the Consumer Price Index.
Democrats in the Assembly and Senate argue that a minimum wage increase is needed to help
the working poor improve their lives and those of their families and, in many cases, to escape
poverty. They also claim the increase will put more money in the hands of consumers, who will then
spend it, boosting the state’s economy.
The argument is pure snake oil.
Minimum wage earners tend to be young. While workers under the age of 25 comprise only
about one-fifth the hourly workers nationally they represent half of those working for minimum
wage, according to the U.S. Bureau of Labor and Statistics (BSL). About 23 percent of working
teenagers earn the minimum wage but only 3 percent of workers aged 25 and over. In addition,
part-time workers are more than six times likely to be paid the minimum wage than full-time
workers, according to BSL.
So the tale of a minimum wage increase saving families struggling to survive is more traveling
medicine show hype than hard fact.
Research published in the Southern Economic Journal found no positive impact on poverty by
increases in state or federal minimum wage rates. And a study by economists David Neumark, Mark
Schweitzer and William Wascher published in The Journal of Human Resources noted an actual rise
in the number of families living near or below the poverty line following increases in the minimum
wage.
Research demonstrates that increases in state or federal minimum wage rates lead to job loss.
Minimum wage earners for the most part are the least educated and trained among the workforce
and thereby bring in the lowest return for an employer’s investment. When employers are asked to
pay more to these lower-producing employees, research shows they tend to move positions from
full-time to part-time or reduce staffing altogether, as Neumark and Wascher found happened in
New Jersey following a 1992 minimum wage increase.
More recently, researchers for Cornell University found that a 2004-2006 increase in the
minimum wage in New York resulted in a 12.2-36.5 percent decrease in employment of lesseducated 16-29-year-olds. With New York legislators once again mulling action on this front, the
National Federation of Independent Businesses (NFIB) reported research that indicated a minimum
wage increase now could lead to the loss of nearly 22,000 New York jobs and a reduction of real
output of $2.5 billion over a 10-year period. NFIB reports that nearly 70 percent of those lost jobs
would come from small businesses.
The federal minimum wage was passed in 1938 as part of the Fair Labor Standards Act, which
also established a 44-hour work week for most employees and banned child labor. It was a time
when worker rights laws were scarce and establishment of a minimum wage was morally right.
Ever since, however, economists and worker and business advocates have debated the impact on
employment and the economy of the minimum wage and subsequent increases.
This much is clear. The majority of minimum wage earners are young, lower-educated and not
skillfully trained. They are not the primary wage-earners of families struggling to break or stay above
the poverty line.
Minimum wage earners hold positions that have value to them because they allow them to
earn money but have lesser value to their employers due to the lower return on investment. And
because of that lower return, any increase in costs associated with these workers will add negative
pressure to employers.
The business outlook for the New Jersey economy has improved and is now positive for the first
time in eight years, according to the 2013 Business Outlook Survey conducted each year by the
New Jersey Business and Industry Association, which also found that 19 percent of respondents
anticipate hiring more workers in 2013.
Yet 11 percent expect to reduce their workforce in 2013 and New Jersey’s unemployment rate
lingers at 9.8 percent. Now is not the time to undermine New Jersey’s forward progress by forcing
snake oil down the throats of the state’s employers with a minimum wage increase.
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Rethinking the Jersey Shore
By Jack Samuels

As the shock of Hurricane Sandy’s devastation begins to subside, elected officials,
business owners and residents must come together and quickly turn to rebuilding the
cherished New Jersey Shore. The economy as well as the spirit and lifestyles of the state
are at stake.
To rebuild the coastline for the future we must look carefully at redeveloping without
constructing thousands of structures on the primary dunes of the Jersey Shore. Most
tourism planners have known this idea for years yet development sprung up despite such
knowledge or occurred at a different time before planners were wiser.
Any successful and reasonable redevelopment plan should be minimal and feature
storm-resistant structures rather than thousands of single-family homes. At the same
time, we must find a way to accommodate those who lost or will lose their homes in
this plan. And businesses should be redeveloped to reflect the charming character of the
New Jersey shore and to boost the economy.
Before finalizing a redevelopment plan, it is worthwhile to explore four potential
scenarios – or a mixture of these four – that exist up and down the East Coast where less
damage usually happens during bad storms.
The Outer Banks of North Carolina – In this region, only larger houses are permitted
to be built. We can apply this tactic to New Jersey by allowing construction of stormresistant larger residences but no more than four-unit structures. Businesses would also
be allowed to redevelop along the shoreline. This approach most likely would trigger a
smaller development boom in the more inland areas and, at the same time, establish safer
shore areas.
Cape Cod – Here there is basically no building on the primary dunes. The government
buys out homeowners on the primary dune areas (sandbar areas that were mostly
destroyed in Hurricane Sandy) and we end up with a recreation/tourism public domain
paradise like Sandy Hook. Businesses would still be allowed to relocate on the oceanfront
as commercial redevelopment is somewhat easier to achieve after storm damage. In

“There is a good amount
of literature that supports
the premise that it is
against Mother Nature’s
wishes to redevelop the
Jersey Shore the way that
many of us remember it.”

this scenario, the plan could cause a larger
development boom in the more inland and
safer shore areas.

Miami Beach/Atlantic City – In these two
larger cities, only larger hurricane-proof
structures can be built on the primary
dunes. These structures might be limited
to six stories or another height restriction
but certainly would be much more stormresistant than the buildings that were recently
destroyed. Such an approach would also give
us a revenue-producing lodging stock on
the Jersey Shore which would increase tourism viability. A boost to tourism would also
be very beneficial to the redevelopment of business along the Jersey Shore. In this plan,
former homeowners would be allowed to buy into the new structures at little or no cost.
Restoration – There is a good amount of literature that supports the premise that it
is against Mother Nature’s wishes to redevelop the Jersey Shore the way that many of
us remember it. While in some ways this approach may be the most feasible, it is not
necessarily the best way to go.
Without a doubt, we always will miss the Jersey Shore’s delightful and distinctive
character. Yet if we hold on to yesterday’s version of how the commercial and residential
areas should be configured – and not consider redevelopment in a new way – then we
will be faced with reliving the same tragedy in the future.
Additionally, we will miss a great opportunity to usher the Jersey Shore into a different,
more modern and more ecologically sound era.
Dr. Jack Samuels is a professor of marketing at Montclair State University. He can be reached
at samuelsj@mail.montclair.edu or 973.655.7073.

Hurricane Sandy and the New Jersey economy
By Kurt Rotthoff
Hurricane Sandy was a devastating event. Since the storm has passed, multiple sources
are claiming this event will “boost” the New Jersey economy. This statement has some
truth to it, but that depends on what is being measured.
If you are measuring people doing work – yes, people will have to work to clean up
and repair the damage that occurred. If you are measuring people’s well-being – we are
clearly worse off than we were before the storm.
This debate comes about because the recovery costs will show up in our state’s gross
domestic product (GDP), which, by definition, is the final goods and services produced
in an economy in a given year. The GDP is used as a proxy for an economy’s well being. I
stress “proxy” because, although it is commonly used, there are areas where it makes us
seem like we are better off when in fact we are not.
The Accounting Benefit
After Hurricane Sandy devastated the coastal area of New Jersey, people have claimed
it will create a positive economic impact. Some have even claimed that this is what we
need to boost the New Jersey economy.
This is true, in an accounting sense. We now will hire people to clean up the areas
affected. The people living in these areas are now forced to buy supplies to repair their
homes and shop to replace the possessions they lost during the storm. These purchases,
and the hiring of the labor, will show up in our current production, making it look as if
there is a positive economic boost to our economy. However, this is just an illusion.
The Economic Loss
Although we are hiring people for the rebuilding process and buying items to replace

what was lost and damaged, at the end of the
reconstruction we will be right back where we
were before the storm. This means there is no
true economic gain, i.e. we are not better off
than we were before the storm came.
Economic growth – true economic growth –
comes when people are made better off. That is
simply not the case here; if anything people are
worse off.

“(W)e will be right back
where we were before the
storm. This means there
is no true economic gain,
i.e. we are not better off
than we were before the
storm came.”

Yes, they have hired people to rebuild their
homes and, yes, they have purchased goods
to replace those that have been lost. Nevertheless, at the end of the day, they have
less money and the same things they had before – defining them as worse off. Even if
insurance will cover the price of these projects, they will never get back the time lost in
the rebuilding process.
On the whole, we are worse off after the storm. Any increase in the GDP is simply an
accounting gain, not a welfare gain. This is why a GDP increase does not always increase
our wellbeing. The proxy fails with these types of events. Replacing goods we already
owned does not make us better than we used to be. In addition, we will never be able to
replace the time lost to the storm and recovery from the storm.
Kurt Rotthoff is an assistant professor of economics and finance at the Stillman School
of Business, Seton Hall University. He can be reached at Kurt.Rotthoff@shu.edu or
973.761.9102.
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Architects - Disaster Restoration/Fire Reconstruction
Fitzgerald Architecture - Disaster Restoration Design Services
67 Main Street, High Bridge, NJ 08829
Phone: Tom Fitzgerald, (908) 638-4848
Fax: (908) 638-4555 www.fas-drs.com
Experts who specialize in structural/property damage
reports and construction/repair drawings for residential/
commercial properties that have experienced damage or fire loss.

Attorneys
Genova Burns Giantomasi & Webster
(See our ad on page 5)
494 Broad Street Newark, NJ 07102
Phone: Penny Paul, (973) 533-0777
Fax: (973) 533-1112 www.genovaburns.com
Law firm with over 80 attorneys with offices in Newark,
Red Bank, Camden, New York City, and Philadelphia;
represents many of the region’s premier companies and business interests.
Weber Gallagher Simpson Stapleton Fires & Newby LLP
430 Mountain Ave., 4th Floor, Murray Hill, NJ 07974
Phone: Michael Moroney, (973) 854-1060
Fax: (973) 242-1945 www.wglaw.com
With offices in New Jersey, Pennsylvania and Delaware,
we represent local, national and international businesses, insurance
companies,financial institutions, health care systems and professionals.

Banking/Financial
Northfield Bank
(See our ad on page 4 and back cover)
581 Main Street, Suite 810, Woodbridge, NJ 07095
Phone: Angie Tsirkas, (732) 499-7200
Fax: (732) 636-1014 www.eNorthfield.com
Full-service commercial bank providing better business banking solutions to
customers in New Jersey, Staten Island and Brooklyn.
The Provident Bank
Admin. Offices, 100 Wood Ave. South, Iselin, NJ 08830
Phone: 1.800.448.PROV www.ProvidentNJ.com
Provident offers a full suite of financial products for
businesses of all sizes with 75+ convenient branches,
online banking, cash management and customized lending solutions.
TD Bank
Martin Melilli, Union & Essex Regions
Phone: 888-751-9000 www.tdbank.com
TD Bank, America’s Most Convenient Bank, is one of the 10 largest banks in
the U.S., providing more than 7.4 million customers with a full range of retail,
small business and commercial banking products and services at more than
1,250 convenient locations throughout the Northeast. Follow TD Bank on
Twitter at www.twitter.com/TDBank_US or visit www.tdbank.com.

Certified Public Accountants & Consultants
Fazio, Mannuzza, Roche, Tankel, LaPilusa, LLC (See our ad on page 4)
20 Commerce Drive, Suite 301, Cranford, NJ 07016
Phone: Joseph A. Fazio, (908) 272-6200
Fax: (908) 272-2416 www.fmrtl.com
FMRTL is the largest local firm in Union County providing
accounting, tax and consulting services to individuals and
privately-held family-owned businesses.

Community & Government
NJVETBIZ
1 Washington Park, Suite 360, Newark, NJ 07102
Phone: Scott Snair, (973) 353-3429		
Fax: (973) 353-1110 www.njvetbiz.com
New Jersey Veterans Business Outreach Center
offers free business planning, loan application assistance and assistance with
vet-owned business registration.

Contract Services
The Arc of Union County
60 Diamond Road, Springfield, NJ 07081
Phone: Linda DiMarco, (973) 315-0082
Fax: (973) 315-0090 www.arcunion.org
We Can Provide Assembly - Disassembly - Heat Sealing - Labeling - Mailing Collating - Sorting - Packaging - Repackaging - Reworks - Promotions Fulfillment
- Clothes Hanging - Folding - Bagging - Shredding...and much more.

Education
Benedictine Academy
840 North Broad Street, Elizabeth, NJ 07208
Phone: Sister Germaine Fritz, OSB, (908) 352-0670 		
Fax: (908) 352-9424
germaineosb@benedictineacad.org
This all-female, college-prep high school shapes future leaders in the Benedictine
tradition through rigorous academics, sports, activities and service opportunities.
We offer 10% tuition discount for Chamber members and their employees.

Energy
Supreme Energy Inc.
532 Freeman Street, Orange NJ 07050
Phone: Dominic Valli, (973) 678-1800
Fax: (973) 672-0148 www.supremeenergyinc.com
Supreme Energy Inc. offers the best in full service energy
services including “GREEN” solar energy options. From oil to natural gas,
maintenance to installation, commercial to residential - we do it all. Call or
click now to find out how you can start saving on your energy bill today!

Healthcare Facility & Services
The Woodlands
1400 Woodland Avenue, Plainfield, NJ 07060
Phone: Skeeter Reid, (908) 753-1113
Fax: (908) 222-0446 Skeeter.Reid@Genesishcc.com
Our Skilled Nursing Center provides short-stay care and long-term care. At
Genesis HealthCare we offer outstanding clinical care, delivered by highly
skilled practitioners in a warm and comfortable setting.

Health Insurer
AmeriHealth New Jersey
259 Prospect Plains Road
Building, M, Cranbury, NJ 08512
Phone: Ryan Petrizzi (609) 662-2446
Fax: (609) 662-2370 www.amerihealthnj.com
AmeriHealth New Jersey is a statewide health insurer
focused exclusively on New Jersey, allowing us to focus on the needs, and
improving the health of, our New Jersey customers.

Hospital/Healthcare
NJ Organ and Tissue Sharing Network
691 Central Avenue, New Providence, NJ 07974
Phone: Elisse E Glennon (908) 516-5400		
www.NJSharingNetwork.org
NJ Sharing Network is a non-profit, federally
designated organization responsible for the recovery and placement
of donated organs and tissue for the nearly 5,000 New Jersey residents in
need of life-saving transplants.
Robert Wood Johnson University Hospital Rahway
865 Stone Street, Rahway, NJ 07065
Phone: Kirk C. Tice (732) 381-4200		
www.rwjuhr.com
Robert Wood Johnson University Hospital Rahway
is an acute care hospital with a mobile intensive care
unit, extensive rehabilitation services, a joint replacement
center, and a rehabilitation unit.
Trinitas Regional Medical Center
225 Williamson Street, Elizabeth, NJ 07202
Phone: President & CEO: Gary S. Horan, FACHE (908) 994-5000		
Fax: (908) 994-5799
www.TrinitasRMC.org
A full-service medical center offering quality care in
cancer, cardiac, renal, sleep disorders, wound healing,
diabetes, maternal/child health, psychiatry, women’s and senior care.

Hotels
Crowne Plaza
901 Spring Street, Elizabeth NJ 07201
Phone: Traci Powers (908) 527-1600		
Fax: (908) 527-2799 www.Crowneplaza.com
Located 1/2 mile off 13A, NJ Turnpike, closest hotel at
Newark Airport. Featuring 260 appointed business guest
rooms, complimentary WiFi, 24 hr airport shuttle & Corner
Cafe. Onsite restaurant serves three meals and our 901 Lounge features menu
and serves spirits until 2am.

Newark Liberty Int’l Airport Marriott
1 Hotel Road, Newark, NJ 07114
Phone: (973) 623-0006		
Fax: (973) 623-7618
www.newarkairportmarriott.com
The only hotel located on the airport premises
boasting 591 guest rooms and 13,000 square feet of banquet space.
Ramada Plaza Hotel and Conference Center
160 Frontage Rd., Newark NJ 07114 5
Phone: Traci Powers (973) 589-1000
Fax: (973) 589-2799 www.ramada.com
Located 1/2 mile off 14 NJ Turnpike north of Newark
Airport. Featuring 412 spacious guest rooms, complimentary
WiFi, 24 hr airport shuttle, business center & Corner Cafe. Teddy’s Bar &
Grill offers 24 HD TV’s w/sports package, pool table & video gaming. 13,000
sq ft Conference center & banquet facilities.
Renaissance Newark Airport Hotel
1000 Spring Street, Elizabeth, New Jersey 07201
Phone: (908) 436-4600 Fax: (908) 436-4610
www.RenaissanceNewarkAirport.com
Contemporary hotel for both business and leisure
travel with free shuttle service to and from Newark Airport. More than
17,000 square feet of meeting space.

Industrial Products, Services, Solutions
A&M Industrial
1414 Campbell St., Rahway, NJ 07065
Phone: Nancy Voltz, (732) 574-1111
		
Fax: (732) 574-1431 www.am-ind.com
A&M Industrial is a regional leader in the sourcing
nd delivery of an extensive selection of industrial MRO products, services
and inventory management services for industries that include the power
generation, petroleum, chemical, building, transportation, pharmaceutical
and food & fragrance.
RED: PMS 186
BLUE: PMS 282 / GRADIENT: 60% -100%

Insurance
Insurance Center of North Jersey, Inc.
(See our ad on page 4)
2 University Plaza, Suite 118, Hackensack, NJ 07601
Phone: Steve Radespiel, (201) 525-1100
Fax: (201) 525-1021 www.icnj.com
Insurance Solutions For Your Business, Personal and
Professional Insurance needs. We offer Office Package, Home, Auto, Flood,
Professional Liability, Workers’ Compresation and Umbrella coverage.

Office Products
American Interior Resources, Inc.
d/b/a The Locker Lady
1605 US Hwy. 22 West, Union, NJ 07083
Tel: Steve Klein (908) 851-0014
Fax: (908) 851-0485
www.lockerlady.com
CERTIFIED SBE / WBE / DBE
• HIGH DENSITY TRACKLESS MOBILE STORAGE SYSTEMS • LOCKERS
• OFFICE FURNITURE • SHELVING • MATERIAL HANDLING EQUIPMENT.

Plumbing Contractor
Monarch Plumbing & Heating Company, Inc. (See our ad on page 3)
701 N. Stiles St., PO Box 370, Linden, NJ 07036
Phone: Jeffrey Connolly, (908) 925-7100
Fax: (908) 925-7927
www.monarchplumbingandheating.com
Commercial, Industrial, Residential plumbing installations, renovations,
service. Sewer and drain cleaning. Sewer camera inspections. Backflow
preventer certification, installation, repair. Water heaters, boilers, water
efficient fixtures.

Safety Products Distributor
Select Safety Sales LLC
1145 Maurice Avenue, Clark, NJ 07066
Phone: Matthew Kane, (866) 864-3495		
Fax: (732) 381-4365 www.selectsafetysales.com
Distributor of safety products which include First Aid
Supplies, Fire Safety Products, Personal Protective Equipment,
Eyewash Stations and Portable Handwash Stations.
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Security

Sports and Recreation

Maffey’s Security Group
1172 E. Grand St., Elizabeth, NJ 07201
Phone: Edward Maffey, (908) 351-1172
www.maffeys.com
Maffey’s Security Group is a full-service master locksmith,
safe and vault company providing access control, intrusion and surveillance systems to all of New Jersey and beyond.

Mountainside Indoor Tennis
1191 US Highway 22 East, Mountainside, NJ 07092
Phone: Georgia Aquila, (908) 232-0310
Seasonal indoor tennis facility open to the public seven days a week beginning September 7, 2012.
Six heated courts, large viewing lounge, lessons, clinics and stringer on site.

Transportation

Tech Services Security
1764 New Durham Rd., So. Plainfield, NJ 07080
Phone: Tom Monahan, (732) 985-9300
Fax: (732) 985-9301
www.techservicesnj.com
Trust the security of your business with the most experienced, service-conscious provider in New Jersey.
We feature the most current technologies in CCTV, Access Control and Alarm Systems.

FedEx Corporation
630-640 Dowd Avenue, Elizabeth, N.J. 07201
Phone: Michael Scerbo, (908) 282-5515
Provides customers and businesses worldwide with a broad portfolio of transportation,
e-commerce and business services. Offers integrated business applications
through our operating companies under the respected FedEx brand.

The Perfect Destination for...
Business Meetings & Corporate Events

Now you can advertise in 13 issues of
Inside Business for only $550.00!

Conveniently Located • Fully Equipped Meeting Rooms • 10 to 300 people • Corporate & AAA Rates
High Speed Wireless Internet • Elegant Comfortable Accommodations • Upgraded Amenities
Beautiful Catering Facility For All Occasions • Weddings • Retirement • Anniversaries • Birthdays etc.

Add your company’s listing to our
Inside Connection Directory and reach a
readership of more than 75,000.

The

Kenilworth
Inn
A Boutique Hotel

GSP Exit 138, Blvd & South 31st Street, Kenilworth, NJ 07033 • 800-775-3645 or 908-241-4100

For more information please contact us
at (732) 303-9377

Catering by

S

C

RE

LI N AR

Y

CU

ATI O N

Take our virtual tour... you’ll love what you see!

kenilworthinn.com

Only 10 minutes from Newark Airport • 20 minutes to New York City

What’s
Coming
Up! Up!
What’s
Coming

Date

Event......................................................................................................Times

Location

Jan 3

Workforce Education Committee................................................................... 8:45 AM

Gateway Regional Chamber of Commerce, 135 Jefferson Avenue, Elizabeth 07201

Jan 9

Kenilworth Chamber Meeting......................................................................... 8:30 AM

TBA. Please check www.gatewaychamber.com for location.

Jan 10

Gateway Today!............................................................................................... 7:30 AM

Kenilworth Inn, Boulevard & South 31st Street, Kenilworth, NJ 07033

Jan 11

Local & County Affairs Committee................................................................. 8:30 PM
Hosted by Mayor Gerbounka

John T. Gregorio Center, 330 Helen Street, Linden, NJ 07036

Jan 15

Irish Business Association Networking Event.................................................. 6:00 PM

Molly Maguire’s Irish Restaurant & Pub, 1085 Central Avenue, Clark 07066

Jan 16

Employer Legislative Committee Meeting...................................................... 8:00 AM

Kenilworth Inn, Boulevard & 31st Street, Kenilworth 07033

Jan 22

Linden Chamber Meeting................................................................................ 8:30 AM
Hosted by Mayor Gerbounka

John T. Gregorio Center, 330 Helen Street, Linden, NJ 07036

Jan 22

9th Annual Taste of Kenilworth....................................................................... 6:00 PM

BoulevardFive72, 572 Kenilworth Boulevard, Kenilworth, NJ 07033

Jan 23

Clark Chamber Meeting.................................................................................. 8:30 AM
Hosted by Angelo & Associates, CPA

Holiday Inn, 36 Valley Road, Clark 07066

Jan 25

Somerset Hills Business Network Meeting..................................................... 8:00 AM

Royce Brook Golf & Country Club, 201 Hamilton Road, Hillsborough 08844

For additional event information call the Chamber office at 908-352-0900 or visit our website at www.gatewaychamber.com
FROM THE CHAMBER STAFF
BEST WISHES FOR A JOYOUS HOLIDAY SEASON & A PROSPEROUS NEW YEAR
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Northfield Bank recently celebrated the opening of a new branch in Union with a ribboncutting ceremony. As part of the event Northfield donated $2,500 to two area organizations,
the YMCA of Eastern Union County and Boys and Girls Clubs of Union County. In addition, in
response to Hurricane Sandy, Northfield used the funds allocated for a prize wheel to make a
$2,500 donation to the Community FoodBank of New Jersey, located in Hillside.
John Crisafulli was named branch manager of the new Union office.
_______________________________________________
A chilly round of golf the day after Thanksgiving led to a warm, early Christmas present for
the Union County Youth Shelter in Elizabeth, which is operated by nonprofit Community
Access Unlimited. Organizers of the annual Al Dill Memorial Invitational golf outing held
each November at Suburban Golf Club in Union this year chose the shelter as the recipient of
their annual charitable contribution, donating more than $4,700 so the facility could purchase
a natural gas generator for future power outages. The shelter lost power for four days when
Hurricane Sandy hit in late October, leaving the six youth aged 13 to 17 and their staff in the
cold and dark and forcing them to relocate to other CAU properties.
The Al Dill Memorial Invitation is held each year in memory of Al Dill, a longtime member
of Suburban Golf Club who was loved for his generosity, according to the outing’s co-founder,
Dan McCarthy, a partner in the law firm Rogut McCarthy LLC in Cranford.
_______________________________________________
The Middle States Commission on Higher Education has elected Dario Cortes, president
of Berkeley College, as a commissioner for a three-year term beginning January 1. The
commission, a unit of the Middle States Association of Colleges and Schools, promotes
educational excellence across institutions with diverse missions, student populations and
resources in a region that includes Delaware, the District of Columbia, Maryland, New
Jersey, New York, Pennsylvania, Puerto Rico, the U.S. Virgin Islands and several locations
Catena Banner Ad - 06-12.pdf 1 5/15/2012 12:16:39 PM
internationally.
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Absolute Protective Systems, Inc. – Daniel Griffin
3 Kellogg Court, Unit 13, Edison, NJ 08817

732-287-4500

Betancourt Financial Services – Tony Betancourt
133 Westfield Avenue, Clark, NJ 07066

732-956-5761

Business Tech Team – Robert Springer
225 Peachtree Drive Road, #2, Basking Ridge, NJ 07920

908-625-8149

Cardinal Financial Company – Joseph O’Keefe
39 Avenue at the Commons, Suite 101, Shrewsbury, NJ 07702

201-232-8167

Coating Technologies – Robert Gagliano
120 Ridge Street, Newark, NJ 07104

973-412-1710

Edwards & West, Inc. t/a Divspec
605 Springfield Road, Kenilworth, NJ 07033

908-688-2550

Hallmark Realty – Phyllis Sabo
112 Westfield Avenue, Clark, NJ 07066

732-266-5326

Holsman Physical & Occupation Therapy, P.C. – Scott Ramos
1600 St. Georges Avenue, Rahway, NJ 07065

973-521-1140

Infanti Brand Seating – Elizabeth Kavlakian
1153 West Elizabeth Avenue, Linden, NJ 07036

718-447-3632
x222

InkThread – Domenic Muscillo
727 E. Elizabeth Avenue, Linden, NJ 07036

888-777-4467

Morgan Stanley – Samuel Reed
1200 Mt. Kemble Avenue, Morristown, NJ 07962

973-425-2317

NJ Golf Partners LLC /dba/Shackamaxon Country Club
1607 Shackamaxon Country Club, Scotch Plains, NJ 07076

917-502-6940

Odyssey Title Agency LLC – Kim Cokelet
16 Brent Avenue, Unit 7, Clark, NJ 07066

732-669-0141

Push to Walk – Trish Mulligan
6 North Corporate Drive, Riverdale, NJ 07457

862-200-5848

R Seelaus & Company – Richard C. Callaghan, Jr.
25 DeForest Avenue, Summit, NJ 07901

800-922-0584
x3025

Red Bull New York, Inc. (New York Red Bulls Soccer) – Rich Larcara 973-268-8474
600 Cape May Street, Harrison, NJ 07029
S and L Contractors, LLC – Frank Liberato
1518 Sage Street, South Plainfield, NJ 07080

973-701-0090

Wally Park Premier Airport Parking – Bryan Gusdorf
120 Frontage Road, Newark, NJ 07114

213-784-2878

G

A

T

E

W

A

Y

X

R

E

G

I

O

N

THE

LARGEST

TERMINAL OPERATOR AND
STEVEDORE IN THE UNITED STATES
www.PortsAmerica.com
www.PNCT.net

11

Business Banking
Northfield Bank understands that business banking should be
straightforward. That is why we have developed a full line of
business banking products that are easy to understand and fit
the unique needs of your business
Bank smarter with Northfield and stop paying monthly
business checking fees at your current bank with our
low minimum account balances, no per item charges,
and no account analysis charges.
Our business bankers provide professional service and make
local decisions with the backing of a 125 year old financial
institution. Call us today and discover Better Business
Banking Solutions.

New Jersey Locations
Avenel • East Brunswick • Linden • Milltown
Monroe Township • Rahway • Union
Westfield • Woodbridge

www.eNorthfield.com | (732) 499-7200

Member FDIC
Member FDIC

